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Вовед 

E($84%4 �	���
�� � �������	����� '4 02#4 8"3$(4 8$9(4'$)*" $ )2/3(" 
59/%($6*" "&24'"#4($/ / (49/(/%4 *4*" 02"/*%(4 4*%$#(")%4 #" (4)%4#(" - "&24'"#($"% 
02"+/) '4 56/($+$ "3 )2/3("%" "&24'"#4($/. I'8"%#/(4 / )0"2/3 (4)%4#(4%4 02"82494�(4 
>$($)%/2)%#"%" '4 "&24'"#4($/ $ (45*4 "3 2015 8"3$(4, M$2"%" '4 24'#"1 (4 "&24'"#4($/%" 
(4 N/05&7$*4 >4*/3"($14, E"(+/0+$14%4 $ 9/%"3"7"8$14%4 '4 $'24&"%*4 (4 56/&($+$ $ 
)0"2/3 )$%/ '4*"()*$ 02"0$)$ $ 024#$74 '4 $'34#4C/ 56/&($* )"874)(" 02"+/352$%/. 

!4)%4#(4%4 94%/2$14 / 0"3/7/(4 #" 0/% %/9$ )" )""3#/%($ (4)%4#($ /3$($+$. K" 
02#4%4 %/94 0"3 (4)7"# „I("#4+$$ $ *2/4%$#(")% – ")("#4 '4 02/%02$/946*$ 02"+/)“ / 
'4)%40/(4 02"&7/94%$*4 "3 $("#4+$$%/ $ *2/4%$#(")%4, 02/%02$/9($?%#"%", 
*424*%/2$)%$*$%/ (4 02/%02$/946"%, 02/35)7"#$%/ '4 *2/4%$#(")%, 3/@$($24C/ (4 
$("#4+$$%/ $ $("#4%$#(")%4, $ (4#/3/($ )/ &$'($) 9"B(")%$%/ $ 02/%02$/946*$%/ $3/$. 

K" #%"24%4 %/94 0"3 (4)7"# „M$'($) *"(%/*)% $ "*"7$(4 – )"+$147(" 
02/%02$/9($?%#"“ / '4)%40/(4 57"84%4 (4 &$'($)"% #" "0?%/)%#"%", &$'($)"% $ 
"0*25B5#4C/%", ")("#($%/ @5(*+$$ (4 "284($'4+$14 (4 &$'($), 3/@$($24C/ (4 
)"+$147("%" 02/%02$/9($?%#" *4*" $ 02$(+$0$%/ $ "&74)%$%/ (4 3/75#4C/ (4 
)"+$147("%" 02/%02$/9($?%#" $ "0?%/)%#/(4%4 "38"#"2(")%. 

K" %2/%4%4 %/94 0"3 (4)7"# „M$'($) 9"3/7“ 02/#7435#44% 474%*$%/ '4 
02/%)%4#5#4C/ $ 0")%4#5#4C/ &$'($) 9"3/7, 3/@$($24C/ &$'($) 9"3/7, „074%(" (4 
&$'($) 9"3/7$“, /7/9/(%$ (4 074%(" (4 &$'($) 9"3/7$ $ &$'($) 9"3/7 (4 )"+$147(" 
02/%02$/9($?%#".  

K" 6/%#2%4%4 %/94 0"3 (4)7"# „O024#5#4C/ )" @$(4()$)*$ 2/)52)$“ / '4)%40/(4 
0"(534%4, 0"&425#46*4%4, +/($%/ $ %2"?"+$%/, 5249("%/B5#4C/ (4 04'42"% $ 5024#5#4C/ 
)" #2/9/ $ 6"#/6*$ 2/)52)$. 

K" 0/%%4%4 %/94 0"3 (4)7"# „P/7"#(4 *"95($*4+$14“ / '4)%40/(4 /@/*%$#(4%4 
*"95($*4+$14, /%$*4%4 #" *"95($*4+$14%4, *"95($*4+$14%4 02/*5 $(@"294%$6*4%4 
%/Q("7"8$14 $ )$)%/9$%/ (4 *"95($*4+$14 *4*" $ 3/7"#(4%4 *"95($*4+$14. 

>/%"3"7"?*$%/ /3$($+$ )/ )%25*%52$24($, $75�%2$24($ $ )$)%/94%$'$24($ '4 
56/($+$%/ 0"7/)(" 34 8$ )"#74344% )"32B$($%/ #" *($84%4. P43/($ )/ 024?4C4 '4 
"38"#424C/ (4 *241"% "3 %/9$%/, #/B&$, 02$9/2$ $ 407$*4%$#($ 2/?/($14 *"$?%" R/ 
#7$144% (4 '8"7/95#4C/ (4 *"8($%$#($%/, 7"8$6*$%/, 9$)7"#($%/ $ 9"%$#4+$)*$%/ 
02"+/)$ *41 56/($+$%/. E($84%4 / (40$?4(4 )" 4*%5/7(4 02"&7/94%$*4, )"#2/9/(4 
7$%/24%524 $ 02$%"4 )/ *"2$)%/($ )#/%)*$ $)*5)%#4, 02$9/2$ $ 024*%$*$ "3 #2#($ 
/*)0/2%$ #" )#/%"% (4 &$'($)"% $ 87"&47(4%4 &$'($) /7$%4, 02$748"3/($ '4 )2/3(" 
"&24'"#4($/. 
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4  

1. Основи на процесот  
на претприемништво 

!"#$"% &$'($) *"(+/0% / $)*24%4 ?%" 8" 0"%%$*(5#4 02"+/)"% (4 $("#4+$$ $ 
02/%02$/9($?%#". D"1 )/ 82$B$ '4 ("#$%/ 02"$'#"3$ $7$ 02"+/)$ *"$?%" 9"B4% 34 )/ 
0")%$8(4% "3 074%@"294%4 (4 %/*"#($%/ $("#4%$#($ +/(%2$, "3(")(" %$/ )/ 02"$'#"3$ $ 
02"+/)$ *"$ )/ #" *"9&$(4+$14 )" 9$)7$%/ $7$ 02"+/(*$%/ (4 04'42"% '4 ("#$"% &$'($) 
*"(+/0%.1 S)("#$%/ (4 02"+/)$%/ (4 02/%02$/9($?%#"%" 02"$'7/85#44% "3 9"9/(%47(4%4 
)")%"1&4 (4 02"$'#"3"% $ "3 02"+/)$%/ #" 02/%02$14%$/%", *4*" $ "3 %/*"#$%/ (4 04'42"% 
$ 0/2+$0$24(4%4 $3/14 '4 9"B(")%$%/ (4 2/47$'4+$14 (4 $)%4%4 (4 04'42"%. 
A2/%02$/9($?%#"%" 3/(/), &$%(" )/ #2'5#4 '4 $("#4+$14%4, )@4%/(4 0"#/R/ *4*" 
/*"("9)*$ $ )"+$147/( 0"$9, 4 0"947*5 *4*" %/Q($6*$ 0"$9, *"14?%" )/*"84? '(46$ (/?%" 
("#", (/?%" ?%" 02/%)%4#5#4 "%)%405#4C/ "3 #""&$64/($%/ )%4(3423$ (4 24&"%/C/ $ 
*"/?%", 3"*"7*5 )/ $)*"2$)%$ #" 024*%$*4%4, (4 @$29$%/ $9 34#4 ("#4 24'#"1(4 /(/28$14 
$ $9 "#"'9"B5#4 2/47$'4+$14 (4 #$)"* $ )%4&$7/( 02"@$%.2 

A2/%02$/9($?%#"%" #" 02/%02$14%$/%" / *"(+/0% *"1 3"&$#4 )è 0"8"7/9" 
#($94($/ #" 0")7/3($#/ (/*"7*5 8"3$($. G5?%$(4%4 (4 *"(+/0%"% (4 
02/%02$/9($?%#"%" 5*4B5#4 (4 0"38"%#/(")%4 34 )/ )7/3$ 9"B(")%4 (/'4#$)(" "3 
2/)52)$%/ *"$?%" )/ 0"3 *"(%2"74.3 D4*4, 02/%02$/9($?%#"%" / 02"+/) )" *"1 0"/3$(+$, 
&$7" )49$%/ $7$ #(4%2/ #" 02/%02$14%$/%", "%*2$#44% 9"B(")%$ $ 02/'/944% 2$'$* )" 
24+$"(47(" $)*"2$)%5#4C/ (4 24)0"7"B7$#$%/ 2/)52)$ (4 02/%02$14%$/%". 

P/(/), 02/%02$/9($?%#"%" $ $("#4+$14%4 (/ )/ #2'5#44% $)*756$#" '4 #$)"*$%/ 
%/Q("7"8$$. !402"%$#, $("#4%$#(")%4 $ 02/%02$/9($6*"%" "3(/)5#4C/, 3/(/) )/ $ 
@4*%"2 (4 #$)%$()*" 02/)%25*%5$24C/ $ 02"$'#"3("-%/Q($6*" '4B$#5#4C/ $ (4 )%42$%/, 
%243$+$"(47($%/ )/*%"2$ (4 )%"04($)5#4C/ (6/7$*, %/*)%$7, *"B4). D4*4, 0")%"14% 
02/%02$/946$ *"$ 24&"%4% #" 3/1(")%$%/ *"$?%" $944% "04H46*$ %2/(3, "3(")(" 75H/ *"$ 
87/344% 24'#"1($ 9"B(")%$ '4 )/&/ %495 *43/ ?%" 3258$%/ 8" (405?%44% &$'($)"%. 

                                                 
1 Kirtonf, D., 1989knowledge acquisition”, International Entrepreneurship and Management Journal, 2011, pp. 1-21 
2 Dennis Appleyard, Alfred Field, “International Economics”, Boston, 2009, p. 172 
3 Okpara, O.F., “The value of creativity and innovation in entrepreneurship”, Journal of Asia Entrepreneurship and Sustainability, 
University of Gondar, Ethiopia, 2007, pp. 3-5 
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S)("#$%/ (4 02"+/)"% (4 02/%02$/9($?%#" 02/*5 &$'($)"% 0"#/R/ "3 *"84 $ 34 

&$7" #7$144% #2' 02"9/(4%4 $ 24)%"% (4 /*"("9$14%4. W*"("9$14%4 ?%" 0")%"/?/ 02/3 50 
8"3$($, 3/(/)*4 / )")/94 $'9/(/%4 $ 02"3"7B5#4 0"(4%495 34 )/ 9/(5#4. S3 %5*4 9"B/ 
9("85 7/)(" 34 )/ '4*756$ 3/*4 24'#"1"% (4 /*"("9$14%4 )/ 3"7B$ (4 &2'$(4%4 )" *"14 )/ 
24'#$#44% &$'($)$%/ "3 02/%02$/9($?%#" #" *"$ 75H/%" 8" #(/)5#44% )#"1"% %253 $ 
*2/4%$#(")%.4 

N4'#"1"% (4 02/%02$/-
946*$%/ &$'($)$ #" 04'42(4%4 
/*"("9$14 8" 0"%%$*(5#4 /*"-
("9)*$"% 24)% $ 24'#"1 (4 )/-
*"14 '/914, *4*" $ 24'#"1"% (4 
"0?%/)%#"%" #""0?%". N4'#"-
1"% (4 02"+/)"% (4 02/%02$/9-
($?%#" )/ ")%#425#4 02/*5 
)"'34#4C/%" (4 ("#$ &$'($)$, ("#$ 02"$'#"3$ $ 5)758$, ("#$ 9/%"3$ (4 02"$'#"3)%#", 
02"34B&4, 3$)%2$&5+$14 $%(.5 G/*"14 8"3$(4, ("#$ *"904($$ $9 (534% (4 0"%2"?5#46$%/ 
("#$ )%"*$ $ ("#$ 5)758$ '4 02"34B&4.  

2. Карактеристики на 
претприемништвото  

A2/*5 02/%02$/9($?%#"%" $ 02"+/)$%/ 02/%02$/946$%/ 3"(/)5#44% $("#4+$$ 
*4*" /3(4 "3 02#$%/ *424*%/2$)%$*$ (4 3/75#4C/ (4 02/%02$/9($?%#"%". A2$%"4, 
$("#4+$14%4 9"B/ 34 &$3/ %/Q($6*"-%/Q("7"?*4, *4*" (4 02$9/2 #"#/35#4C/%" (4 ("#$ 
02"$'#"3$ (4 04'42"% $7$ ("#, )"#2/9/(, 0"/@$*4)/( 02"$'#"3/( 02"+/). G/04*, 9("85 
6/)%", %44 )/ 14#5#4 *4*" 04'42/( $7$ )"+$147/( @/("9/(, "3 ?%" 02"$'7/85#4 $ 9"B(")%4 
'4 (/1'$(4 94)"#(4 02$9/(4 "3 9("85 "&$6($ 75H/, 4 )" %"4 $ "82"9(4%4 0"%/(+$147(4 
24'#"1(4 /(/28$14 ?%" 14 ")7"&"35#4 #" @$29$%/ *43/���� )/ 02$9/(5#4 $ )/ #47"2$'$24 
)" #$)"* 3"Q"3. A24*%$*4%4 0"*4B5#4 3/*4 9("85 02/%02$/946$ 8" 3"B$#/47/ )#"1"% &59 
#" &$'($)"% #2' ")("#4 (4 "&$6($, 947$ "%*2$%$14, '4 *"$ (/ &$7" 0"%2/&(" 34 )/ 
24'24&"%4% 0")/&($ %/Q("7"?*$ 0")%40*$ (2/)%"24($ '4 &2'4 $)Q24(4, 02"34B&4 02/*5 
%/7/@"()*$ 0"246*$ $ )7.). K%"24 *424*%/2$)%$*4 (4 02/%02$/9($?%#"%" / 2$'$*"%. 
A2/%02$/946$%/ )/ 75H/ *"$ 2$'$*5#44%. K/25#41R$ #" #/6(")%4 (4 02"9/($%/ $ 

                                                 
4 Okpara, O.F., “The value of creativity and innovation in entrepreneurship”, Journal of Asia Entrepreneurship and Sustainability, 
University of Gondar, Ethiopia, 2007, pp. 3-5 
5 Kirton, D., 1989 knowledge acquisition”, International Entrepreneurship and Management Journal, 2011, pp. 1-21 
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(4)%"15#41R$ ($' 407$*4+$14%4 (4 02"9/($%/ 34 )%/*(4% ("#$ 02/3(")%$ '4 )#"1"% &$'($), 
%$/ 0")%"14(" )/ $'7"B/($ (4 2$'$*.6 S(4 ?%" 8" %/24 02/%02$/946"% 34 2$'$*5#4 / 
374&"*4%4 #/2&4 #" ")%#427$#")%4 (4 02/%02$/9($6*4%4 $3/14 3" *"14?%" 3"?"7. D2/%4 
*424*%/2$)%$*4 (4 02/%02$/9($?%#"%" )/ 02/%02$/9($6*$%/ $3/$ (416/)%" #2'4($ '4 ("# 
(46$( (4 #"3/C/ (4 0")%"1($"% &$'($), 4 )/*"/ /*)0/2$9/(%$24C/ #" %"1 024#/+ / #2'4(" 
'4 2$'$*. N$'$*"% (4 02/%02$/946$%/ / 6/%#2%4 *424*%/2$)%$*4 *"14?%" )/ )#/35#4 (4 
85&/C/ (4 *40$%47"% ?%" / #7"B/( '4 2/47$'$24C/ (4 $3/14%4. G/04*, 02/%02$/946$%/ (/ 
%2/&4 34 )/ $'/3(465#44% )" *"+*42$%/.7 P"&2$%/ 02/%02$/946$ 2/3"#(" 24)0"74844% $ )" 
"32/3/($ '(4/C4 '4 )0/+$@$*$%/ (4 &$'($)"% #" *"1 #7/85#44%, 4 0")/&(" '4 "($/ #2'4($ 
'4 B/7&$%/ $ #*5)"#$%/ (4 0"%2"?5#46$%/ (4 *"$ )9/%44% $ '4 9"B($%/ 02$"3$ 02$ 
)%/*(5#4C/ (4 02/3(")% (43 0")%"1(4%4 *"(*52/(+$14. N$'$*"% / 0")%"14(" 02$)5%/( *41 
3"&2$"% 02/%02$/946, ?%" / 0"#2'4(" )" @4*%"% ?%" %"1 ($*"84? (/ '4)%4(5#4 #" 
5(402/35#4C/%" $ 24'#$#4C/%" (4 &$'($)"%. >47$"% &$'($) $824 '(4641(4 57"84 #" 
249*$%/ (4 04'42(4%4 /*"("9$14 '4243$ %"4 ?%" (53$ 8"7/94 9"B(")% '4 #24&"%5#4C/ $ 
(49475#4C/ (4 (/#24&"%/(")%4. >47$"% &$'($) $94 8"7/94 )0")"&(")% 34 8$ '43"#"75#4 
%.(. )0/+$147($ 04'42$ *"$?%" 8"7/9$%/ &$'($)$ (/ )/ #" 9"B(")% 34 8$ 0"*2$14%. 

>47$%/ &$'($)$, *4*" 0/%%4 *424*%/2$)%$*4 (4 02/%02$/9($?%#"%", $944% 8"7/94 
9"R (4 4340%$24C/ *"( 02"9/($%/ ?%" (4)%4(5#44% #" "0*25B5#4C/%". >47$"% &$'($) 
34#4 

9"B(")% '4 24'#$#4C/ (4 $(#/(%$#($%/ )0")"&(")%$ (4 75H/%". G" +/7 34 (/ )/ 3"13/ 3" 
0"82/?(4 "+/(*4 '4 %"4 *"1 / 947, 4 *"1 / 8"7/9 &$'($), )/ *"2$)%4% 24'7$6($ *2$%/2$59$ 
'4 02"+/(*4, #" '4#$)(")% "3 +/7%4 ?%" )4*49/ 34 14 0")%$8(/9/. 

A"243$ )#"14%4 02$748"37$#")% $ )0/+$@$6(")%, 947$"% &$'($) $94 9("85 
?$2"*" 0"32461/ (4 3/75#4C/. D"1 )/ ?$2$ #" )$%/ )/89/(%$ (4 )%"04()%#"%" 02/*5 
02/0"'(4#4C/ (4 0"%2/&$%/ (4 0"%2"?5#46$%/, 02$9/(4 (4 ("#$ (46$($ '4 5(402/35#4C/ 
(4 02"$'#"3"% $7$ 02"+/)"% $ 32.  

L"7/9$%/ &$'($)$ $8244% '(4641(4 57"84 #" /*"("9)*$"% 24'#"1 (4 )/*"14 '/914, 
*4*" ?/)%4 *424*%/2$)%$*4 (4 02/%02$/9($?%#"%", '4243$ %"4 ?%" %$/ )/ 874#($%/ 
(")$%/7$ $ 3#$B/6*4 )$74 (4 )%"04()*4%4 4*%$#(")%. J4 8"7/9$%/ &$'($)$ )/ #2'5#44% 

                                                 
6 Dennis Appleyard, Alfred Field, “International Economics”, Boston, 2009, p. 173 
7 Okpara, O.F., “The value of creativity and innovation in entrepreneurship”, Journal of Asia Entrepreneurship and Sustainability, 
University of Gondar, Ethiopia, 2007, pp. 6-8 
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(418"7/9$%/ *"7$6$($ (4 $'#"' $ 5#"' (4 )%"*$ "3 $ #" '/914%4, ?%" / 0"#2'4(" )" 8"7/9$ 
074R4C4 $7$ (4074%$ "3 )%24()%#", 02/3$'#$*5#41R$ 3/#$'/( 02$7$# $ "37$# (4 )2/3)%#4. 

3. Претприемачки карактеристики 

A2/%02$/9($?%#"%" (41)7$*"#$%" &$ 9"B/7" 34 )/ 3/@$($24 02/*5 
$3/(%$@$*4+$14 (4 ")("#($%/ *424*%/2$)%$*$ (4 02/%02$/946$%/. >"B4% 34 )/ $'3#"14% 
0"#/R/ %4*#$ *424*%/2$)%$*$:8 

� J4 6"#/* )" 02/%02$/9($6*$ 35Q )/ )9/%4 "("1 *"1 9"B/ 34 87/34 0"347/*5 "3 "(4 
?%" (4 02# 0"87/3 / "6$87/3("; 

� I("#4%$#(")%4 / /3(4 "3 (41'(4641($%/ &/7/'$ (4 02/%02$/946"%; 
� D"1 / 0"38"%#/( (4 2$'$*; 
� A2/%02$/946"% / )49"5#/2/( $ 02"&7/9$%/ 8$ 3"B$#5#4 *4*" 02/3$'#$+$ $ *4*" 

9"B(")% '4 ("#" ")%#425#4C/; 
� A2/%02$/946"% / 9("85 0"#/R/ "2$/(%$24( *"( 2/'57%4%"%, 3")%$8(5#4C/%" $ 

5)0/Q"%, "3"?%" *"( )49$"% 02"+/) (4 %/Q("7"8$14 *4*" 34 )/ 0")%$8(/ %"4; 
� A2/%02$/946"% / #" 8"7/94 9/24 $(3$#$3547$)%, 0")/35#4 /(/28$14 $ 9"%$# '4 

3"#2?5#4C/ (4 02/'/9/($%/ '3/7*$ $ $94 4@$($%/% '4 02/'/94C/ (4 57"84%4 (4 
#"346. 
!41'(4641($ 7$6($ ")"&$($ (4 

02/%02$/946"% )/ B/7&4%4 '4 0")%$8(5-
#4C/ (/?%" 8"7/9"; *404+$%/%"% '4 "&/9(4 
$ (40"2(4 24&"%4; 65#)%#"%" (4 "38"#"2-
(")%; $)%241(")% $ 50"2(")%, "0%$9$'49, 
*2/4%$#(")%, [5&"0$%(")% $ 0"38"%#/("-
)%4 '4 $)%24B5#4C/; "2$/(%$24(")%4 *"( 
+/7%4; (/'4#$)(")%4; )49"5#/2/(")%4 $ 
02$@4R4C/%" 2$'$+$.  

G/04*, 02/%02$/946"% 9"B/ 34 &$-
3/ $ 9("85 (/02$14%/( '4 "*"7$(4%4, 9("85 
%/B"* *4*" *"7/84, 02/%0")%4#/(, 04 352$ 
$ '4 )"0)%#/(4%4 @49$7$14. !4 (/*"$ (/84-
%$#($ ")"&$($ (4 02/%02$/946$%/ (32)-
*")%, &/'"&\$2(")%, (/Q594(")% $ )7.) 5*4-
B5#44% $ ($#($%/ #24&"%/($, ($#($%/ 0"-
%2"?5#46$ $ 3"&4#5#46$ $ )7.9 

                                                 
8 Morrison, J., International Business Environment: Global and Local Marketplaces in a Changing World, 2nd ed., New York: 
Palgrave MacMillan, 2006, p. 87 
9 Okpara, O.F., “The value of creativity and innovation in entrepreneurship”, Journal of Asia Entrepreneurship and Sustainability, 
University of Gondar, Ethiopia, 2007, p. 9 
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4. Предуслови за креативноста  

E2/4%$#(")%4 / 0"%2/&(4 '4 2/?4#4C/ 02"&7/9$. E2/4%$#(")%4 / 0"%2/&(4 *"84 )/ 
)4*4 34 )/ 0"3"&2$ (/?%", *"84 )/ )4*4 34 )/ 02"?$2$ &$'($)"%. ^, 347$ "#$/ 4*%$#(")%$ 
02/%)%4#5#44% (/?%" ?%" &42/9 #" /3/( 9"9/(% (/ )/ 3/7 "3 (/*"1 02/%02$/946 $ "3 
(/8"#$"% &$'($)? 

!/, %$/ )/ 0")%"14(" 02$)5%($. I 3"&2" /, )/84 *"84 )/ '(4/ 3/*4 0")%"14(" )/ 
2/?4#44% 02"&7/9$, 0")%"14(" )/ 0"3"&25#4 (/?%", 0")%"14(" )/ 24'9$)75#4 '4 24)% (4 
&$'($)"%, $7$ /3(")%4#(" '4 02/B$#5#4C/, )/ '(4/ $ 3/*4 *2/4%$#(")%4 9"24 )/*"84? 34 
&$3/ 02$)5%(4. A")%"14% ?/)% 02$(+$0$ *"$?%" )/ 02/35)7"#$ ?%" %2/&4 34 )/ )7/34% $ 
$)0"7(4% '4 34 )/ 24'#$/ *2/4%$#(4%4 )0")"&(")% #" )/&/ $ #" %$9"#$%/ (Hawkins, M., 2009, 
pp. 1-2): 

 1. ��������	
 �� ������ �� ���������	
. A2/3 34 )/ '465#4 *2/4%$#(4%4 
)0")"&(")%, %2/&4 34 )/ 0")#/%$ #($94($/ (4 *2/4%$#($"% (46$( (4 24'9$)75#4C/. D2/&4 
34 )/ "&/'&/3$ "38"#"2 (4 024?4C/%" „J"?%" %2/&4 34 )/ &$3/ *2/4%$#/(?“ D2/&4 34 )/ 
34#44% 02$9/2$ '4 $("#4+$$ $ '4 02$3"&$#*$%/ '4 02/%02$14%$/%" $7$ '4 (/3")%4%"+$%/ 
"3 $("#4+$14%4 $ (/1'$($%/ ?%/%($ /@/*%$.  

2. �������� ��
�
. E"84 %2/&4 34 )/ "38"#"2$ (4 8"7/9 &2"1 %/7/@"()*$ 0"#$+$ $ 
)2/3&$ #" %/* (4 +/7$"% 3/(, (/ ")%4(5#4 #2/9/ '4 *2/4%$#(")%. A2#$"% 6/*"2 / 34 )/ 
)"'343/ #2/9/ '4 34 )/ &$3/ *2/4%$#/(. E7$?/%" 3/*4 (413"&2$%/ $3/$ 3"4H44% „0"3 %5?“ 
$94 0"#/R/ #$)%$(4 "%*"7*5 ?%" 9"B/ 34 )/ 2/47$'$24. N/74*)$246*$"% 49&$/(% 8" 
")7"&"35#4 59"% "3 )$%/ "&#2)*$ $ "824($65#4C4, )" %"4 ?%" 95 34#4 9"B(")% '4 
*2/4%$#(")%.  
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3. ����
�� �� �
�����
����� �����. E"84 )/*"1 3/( )/ 04%5#4 3" 24&"%("%" 9/)%" 
(4 $)% (46$(, )/ )/3$ 0")%"14(" (4 $)%4 94)4, )")%4("+$%/ )/ "32B5#44% #" $)%4%4 )474, )/ 
24'8"#424 )" $)%$%/ 75H/, )/ 82434% (4#$*$ *"$?%" )"'34#44% "%0"2 *"( ("#$ (46$($ (4 
24'9$)75#4C/ $ "3(/)5#4C/.  

4. �����������. c5H/%" "&$6(" 0"9$(5#44% #2/9/ )" $)%"9$)7/($+$, 75H/ )" 
)7$6($ ")"&$($, 9$)7$. D"4 )/ 024#$ '4 02$14%(" 325?%#", (" )%24?(" / *"84 )/ "&$35#4 
34 )/ 87/34 )#/%"% "3 24'7$6($ 0/2)0/*%$#$ $ 34 )/ 0")#/%5#4 (4 ("#$ $3/$.  

5. �����
���� ��� ��� �
. P4 )/ )25?4% &42$/2$%/ '4 *"95($*4+$14 $ 34 )/ 
8243$ 3"#/2&4 9/H5 3/7"#($%/ /3$($+$ $ 75H/%", %4*4 ?%" 75H/%" 34 )"24&"%5#44%, (49/)%" 
34 )/ (4%02/#425#44%. P4 )/ )"'3434% '4/3($6*$ +/7$, 9/H5)/&(" 0"#2'4($ 02"+/)$ $ 
@5(*+$"(47($ 9/2*$ '4 0"3"&25#4C/ (4 )0"3/75#4C/%" (4 $3/$%/. 

6. �� �
 ��
������� ������ ���. A"#/R/%" ("#$ $3/$ )/ 02"?$25#4C4 (4 
0")%"1($%/. E2/4%$#(")%4 (/ / (/?%" )")/94 ("#", (" / 02"3"7B5#4C/ (4 (/?%" 0")%"1(". 
E2/4%$#(")%4 '(46$ 34 )/ 02/3$'#$*5#44% 0")%"1($%/ 02/%0")%4#*$. D"4 '(46$ 34 )/ 
02/3$'#$*5#4 )%4%5) *#" $ 34 )/ 02/%0")%4#$ 3/*4 0")%"1($%/ ("29$ )/ 9$(7$#$ $ 3/*4 (/ 
0")%"$ 0"3"&42 (46$(.  

P"*"7*5 )/ (4024#$ ")#2% (4 *2/4%$#(")%4 )0"2/3 (456($"% $(%/2/), R/ )/ '4*756$ 
3/*4 %44 '(46$%/7(" )/ 24'7$*5#4. !456($"% $(%/2/) "0@4R4 #4B($ %/9$ 0"#2'4($ )" 
#2)*4%4 9/H5 *2/4%$#(")%4 $ $(%/7$8/(+$14%4, 59)%#/($%/ $ (/#2"7"?*$%/ 02"+/)$ 
0"#2'4($ )" *2/4%$#(4%4 4*%$#(")%, #2)*4%4 9/H5 *424*%/2($%/ ")"&$($ $ *2/4%$#(4%4 
)0")"&(")%, #2)*4%4 9/H5 *2/4%$#(")%4 $ 0)$Q$6*"%" '324#1/, 9"B(")%4 '4 0"%%$*(5#4C/ 
(4 *2/4%$#(")%4 02/*5 "&24'"#4($/ $ "&5*$ *"$ ")"&/(" )/ '8"7/95#44% )" %/Q("7"8$14%4, 
02$9/(4 (4 0")%"1($%/ *2/4%$#($ )0")"&(")%$ (4 $(3$#$354%4 '4 0"3"&25#4C/ (4 
/@$*4)(")%4 #" 02"+/)"% (4 56/C/ $ (4 02$748"3/($"% 02"+/) (4 02/34#4C/.  

 

����� 6. ������	���  
�����: www.creativity.pictures  



 

10  

5. Креативност  

E2/4%$#(")%4 (/ / 2/'57%4% (4 ("#")%$ $ ("#$ )"'(4($14, %44 / (/?%" ?%" $'#$24 
"3 #"714%4 (4 0"/3$(+$%/ )" *2/4%$#(4 9$)74 $ / 2/'57%4% (4 0"3"78"2"6($ %/(3/(+$$ (4 
*7$94 $ 4%9")@/24 (4 *2/$24C/ *2/4%$#($ $3/$, 02"$'#"3$, 5)758$ )" "Q24&25#46*4 
(4)"*4 '4 ($#(4 2/47$'4+$14 $ 02"@$% (Willis, T.V., 2009, p. 12). E2/4%$#(")%4 )/ 0"%0$24 
(4 $3/14%4 *"14?%" / ")("#4 #2' *"14 )/ %/9/7$ )/*"/ ("#", (" $ )/*"/ 0")%"1(" 
02/%02$14%$/.10  

I3/14%4 '4 *2/4%$#("%" 9$)7/C/ / ")("#($"% 3#$84%/7 (4 /3(4 02/%02$/9($6*4 
/*"("9$14. D"4 / $ 24'7$*4%4 ?%" 947$%/ 02/%02$14%$14 8$ 024#$ 5($*4%($, /3$()%#/($, 
02$748"37$#$ $ )/*4*" 5)0/?($. D2/&4 34 )/ $)%4*(/ 3/*4 3"&$#4C/%" 3"&24 &$'($) $3/14 
3"4H4 "3 24'7$6($ $'#"2$ (4 *2/4%$#(" 9$)7/C/. E2/4%$#($%/ $3/$ ?%" )/ $'24'5#44% 
02/*5 *2/4%$#(" 9$)7/C/, 4 )/ 02"+/)$ (4 *2/4%$#(")%4 )/ 2/'57%4% "3 $3/(%$@$*4+$14 
(4 $3($ %2/(3"#$ $7$ 04* "3 (4"H4C/ (/*"1 02"&7/9 $ (/8"#" 2/?/($/.  

J4 34 )/ 3"&$/ 3"&24 &$'($) $3/14, 0"%2/&(" / *2/4%$#(")%4 $ *2/4%$#("%" 
9$)7/C/ 34 )/ (4 #$)"*" ($#", "3(")(" 34 95 )/ 3"'#"7$ (4 9"'"*"% 34 &$3/ *2/4%$#/(. J4 
*2/4%$#(")%4 34 &$3/ (4 #$)"*" ($#", 0"%2/&(" / 6"#/*"% 34 )/ )%4#$ (43#"2 "3 0"'$+$14 
(4 ("2947($%/ 25%$($ (4 B$#"%"% $ 34 %#"2$ #" 5)7"#$ (4 *2/4%$#(4 *7$94.  

E2/4%$#(")%4 / *424*%/2$)%$*4 (4 9("85 75H/, 4 (/ )49" (4 0"/3$(+$. >("859$(4 
"3 (4) 14 0"%$)(5#44% )#"14%4 *2/4%$#(")% "3 24($%/ 3/%)*$ 8"3$($ ?%" 2/'57%$24 )" 
(/3"#"7(" $)*"2$)%5#4C/ (4 %"1 (/#/2"14%/( 0"%/(+$147. !", 0")%"14% 0"/3$(+$ *"$ 
(4#$)%$(4 '(44% *4*" 34 8" $)*"2$)%4% )"0)%#/($"% *2/4%$#/( 0"%/(+$147 $ $)%$%/ )/ 
*424*%/2$'$244% )" @7/*)$&$7(")% (4 9$)7/C/ $ "3(/)5#4C/, (/*"(#/(+$"(47(")% (4 
)%4#"#$, )*7"(")% *"( 02/3$'#$+$ $ 2$'$+$.  

K$)"*4%4 $(%/7$8/(+$14 (/ / ($#(4 '(4641(4 *424*%/2$)%$*4, (" )/ "37$*5#44% )" 
"%@274C/ (4 )%/2/"%$0$%/, 65#)%#" (4 #4B(")% (4 (/?%4%4 *"$ )/ ($#(4 02/"*504+$14, 
02"(4"H4C/ ("#$, (/"%*2$/($ 04%$?%4 '4 2/?4#4C/ (4 0")%"1($%/ 02"&7/9$. 
                                                 
10 Morrison, J., International Business Environment: Global and Local Marketplaces in a Changing World, 2nd ed., New York: 
Palgrave MacMillan, 2006, p. 89 

����� 7.  
������	�  
���������  
�����: 
www.creativity.pictures 
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E2/4%$#(")%4 (/ 02"$'#/35#4 )49" 59/%($6*$ 3/74 $ #2#($ 0")%$8(5#4C4 #" '(4/C/%" 
%5*5 $)%4%4 )/ "%)7$*5#4 #" )è ?%" 24&"%$9/, #" )$%/ )@/2$ (4 B$#"%"%. E2/4%$#/( 9"B/ 
34 )/ &$3/ #" "387/35#4C/%" (4 3/+4%4, #" 2/?4#4C/%" (4 *"(@7$*%$%/ $ 02"&7/9$%/, 4 
")"&/(" #" 24&"%4%4 $ 02/*5 "6/*5#4C/ $ %"7/2$24C/ (4 (/5)0/Q.  

!41)$852/( (46$( 34 )/ „'435?$” *2/4%$#(")%4 (4 #24&"%/($%/ 02/%)%4#5#4 
*4'(5#4C/%" (4 "($/ *"$ )4*41R$ 34 (4024#4% (/?%" ("#", (/#""&$64/(", "($/ *"$ 
0"82/?$7/. N/6$)$ )/*"1 6"#/* $94 *404+$%/% '4 *2/4%$#(")%, (" 24'#$#4C/%" (4 
*2/4%$#(")%4 &424 )""3#/%(4 0"38"%"#*4.  

W3/( 0$)4%/7 (40$?47: „h%" / %"4 ?%" 8" "3#"15#4 02")/6($"% 6"#/* "3 W3$)"(, 
A$*4)", h/*)0$2, '42/9 (/ / %"4 *404+$%/%"% '4 *2/4%$#(")% - %"4 / )0")"&(")%4 34 )/ 
"&/'&/3$ *404+$%/% 02/*5 "Q24&25#4C/ (4 *2/4%$#($%/ $9057)$ $ 0"%"4 34 )/ 3/75#4 
)"874)(" ($#.“ E2/4%$#(")%4 6/)%"04%$ &424 "3 #24&"%/($%/ 34 9/6%44%, „34 )"(5#44% )" 
"%#"2/($ "6$“, 4 9/(4j/2$%/ %2/&4 %"4 34 $9 8" "#"'9"B4% *4*" '(464/( 3/7 "3 "#"1 
02"+/). 

A2"+/)"% (4 *2/4%$#("%" 24'9$)75#4C/ )/ 
*424*%/2$'$24 )" 6/%$2$ 9$)7"#($ 02"+/)$:11 
@75/(%(")%, @7/*)$&$7(")%, "2$8$(47(")% $ $'24&"%*4 
(Edgar, D.W., 2008, p. 1). ��������	�
 02/%)%4#5#4 
8/(/2$24C/ 9("85 $3/$. ����	�����	�
 )/ )7565#4 *"84 
/3(" 7$+/ 7/)(" 14 9/(5#4 )#"14%4 0/2)0/*%$#4 '4 (/*"14 
%/94 ?%" )/ 24'87/35#4. ������
���	�
 )/ "&14)(5#4 *4*" 
'48"#424C/ ("#$ $3/$ $ 2/?/($14. ���
���
�
 / 
)0")"&(")%4 34 )/ $'8243$ $3/14. E"84 R/ )/ )""6$ )" 
02/3$'#$+$, *2/4%$#($"% 6"#/* / [5&"0$%/(, "0%$9$)%, )" 
9"B(")% '4 )5)0/(3$24C/ (4 02/)534%4, )" $948$(4+$14. 
E2/4%$#($%/ 75H/, $)%" %4*4, $944% %/(3/(+$14 34 &4244% 
02"&7/9$, 34 5B$#44% #" 02/3$'#$+$%/, 34 8$ 87/344% 
02"&7/9$%/ *4*" $(%/2/)($ 9"B(")%$, 34 8$ 87/344% 
02"&7/9$%/ *4*" /9"%$#(" 02$@4%7$#$, 34 "3&$#44% 
7/)(" 34 )/ "%*4B4%. 

 

                                                 
11 Higón, D., Driffield A. N., "Exporting and innovation performance: analysis of the annual small business Survey in the UK", 
Economics and Strategy Group, Aston Business School, Aston University, 2007, pp. 17-19 

����� 8. ������	 ���
� �� �������  
�����: www.creativity.pictures 

����� 9. ��
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6. Иновативност  

I("#4%$#(")%4 #"3$ *"( 0"3"&25#4C/ (4 "0?%/)%#"%" $ /*"("9$14%4, 4 )#/)%4 '4 
$(#/(%$#(")% 9"B/ 34 )/ 0"3$8(/ )" 0"%%$*(5#4C/ (4 02/%02$/9($?%#"%" $ )" 
%/Q("7"?*$%/ $("#4+$$. A2$6$(4%4 '4 )/*"14 02"9/(4 #" B$#"%"% %2/&4 34 )/ &424 #" 
$("#4%$#(")%4. I("#4%$#(")%4 14 0"324'&$24 )0")"&(")%4, 4 )/ %24()@"29$244% 
0")%"1($%/ $3/$ #" *"2$)($ 02"(413"+$ $ 02"$'#"3$ ?%" R/ )/ *"2$)%4% #" $3($(4. 
I("#4%$#(")%4 )/ "3(/)5#4 (4 02"9/($%/ (4 %/9/7$%/ (4 9"3/2("%" "0?%/)%#", )/ )""65#4 
)" *57%524%4 (4 #$)%$()*4%4 #$2%5/7(")% $ „#*7"0/(")%“ (4 /*"("9)*4%4 4*%$#(")% #" 
)"+$147($%/ 92/B$. J4 34 )%4(/ '&"2 '4 $("#4%$#(")%, (4102#" %2/&4 34 )/ )"&$244% ?%" 
0"#/R/ $3/$, 4 0"%"4 "3 %$/ $3/$ 34 )/ 3"&$/ %/Q("7"?*4 $("#4+$14. I("#4%$#(")%4 / 
)0")"&(")% '4 024#/C/ (/?%" (4 ("# (46$(, )" ?%" R/ )/ ")%#424% 0"3"&25#4C4 *"$?%" 
0"'$%$#(" R/ 14 02"9/(4% $ *"2$)(" R/ 14 '8"7/94% #2/3(")%4 (4 24&"%4%4.  

S)("#($%/ *424*%/2$)%$*$ (4 $("#4%$#(")%4 )/:12 
1. �
������ ��
�����. N/74%$#(4 02/3(")% / )%/0/("% 3" *"1 $("#4+$14%4 )/ 

)9/%4 '4 0"3"&24 "3 $3/14%4 ?%" 14 '49/(5#4. G%/0/("% (4 2/74%$#(4 02/3(")% 9"B/ 34 )/ 
9/2$ #" /*"("9)*4 )9$)74, 4 )"+$147($"% 02/)%$B, 53"&(")%4 $ '43"#"7)%#"%" $)%" %4*4 
)/ #4B($ @4*%"2$. !/ / #4B(" 347$ $("#4+$14%4 $94 8"7/94 3"'4 (4 "&1/*%$#(4 02/3(")%. 
K4B(" / 347$ 0"/3$(/+"% 14 87/34 $("#4+$14%4 *4*" 02/3(")%. E"7*5 / 0"8"7/94 
)"87/35#4(4%4 2/74%$#(4 #2/3(")% (4 $("#4+$14%4, )%40*4%4 (4 5)#"15#4C/ R/ &$3/ 0"&2'4. 

2. ������������. E"904%$&$7(")% / )%/0/("% 3" *"1 $("#4+$14%4 )/ )9/%4 #" 
)"874)(")% )" 0")%"1($%/ #2/3(")%$, $)*5)%#4%4 "3 9$(4%"%" $ 0"%2/&$%/ (4 
0"%/(+$147($%/ 0"%2"?5#46$. I3/14%4 *"14?%" / (/*"904%$&$7(4 )" #2/3(")%$%/ $ 
("29$%/ (4 /3/( "0?%/)%#/( )$)%/9 (/94 34 &$3/ 5)#"/(4 %"7*5 &2'" *4*" $("#4+$14%4 
*"14?%" / *"904%$&$7(4. P"(/)5#4C/%" (/*"904%$&$7($ $("#4+$$ 6/)%" )/ &424 02/3 
3"(/)5#4C/ (4 ("#$"% )$)%/9 (4 #2/3(")%$, ?%" / 2/74%$#(" &4#/( 02"+/). 

3. ����
����. G7"B/(")% / )%/0/("% 3" *"1 $("#4+$14%4 )/ )9/%4 '4 %/?*4 '4 
24'&$24C/ $ '4 50"%2/&4. !/*"$ $("#4+$$ )/ 7/)(" 24'&$27$#$ "3 )%24(4 (4 0"#/R/%" 
67/("#$ (4 "0?%/)%#/($"% )$)%/9, 4 3258$ )/ 0"#/R/ *"907$+$24($ $ )/ 3"(/)5#44% 
0"&4#(". !"#$%/ $3/$ ?%" )/ 0"7/)($ '4 24'&$24C/ )/ 3"(/)5#44% 0"&2'", '4 24'7$*4 "3 
$("#4+$$%/ ?%" $944% 0"%2/&4 0")#"15#46"% 34 24'#$/ ("#$ #/?%$($ $ 24'&$24C4. 

4. ��������. A2"&(")%4 / )%/0/("% 3" *"1 )" $("#4+$14%4 9"B/ 34 )/ 
/*)0/2$9/(%$24 (4 "824($6/(4 ")("#4. I("#4+$14%4 ?%" / 02"&(4, 02/%)%4#5#4 0"9474 
(/)$852(")% '4 0"/3$(/+"% '4 *"14?%" %"1 24'9$)75#4. 

5. �������������. !4&[535#4(")%4 / )%/0/("% 3" *"1 2/'57%4%$%/ "3 $("#4+$14%4 
)/ #$37$#$ '4 3258$%/. E"7*5 ?%" / 0"7/)(" '4 0"/3$(+$%/ 34 8$ #$34% 2/'57%4%$%/ "3 
$("#4+$14%4, %"7*5 / 0"8"7/94 #/2"14%(")%4 %44 34 )/ 5)#"$. D4*#4 #$37$#")% )%$957$24 
3$)*5)$14 '4 ("#4 $3/14.  

u/)%"04%$ (4 $("#4%$#(")%4 $ (4 $(#/(%$#(")%4 $9 )/ 02$34#4 $)%" '(46/C/, $4*" 
%$/ $944% 24'7$6(4 )"32B$(4, 02"(413"*"% '(46$ "%*2$#4C/, 3"3/*4 $("#4+$14%4 (46$( 
(4 (/1'$(4 02$9/(4 #" 024*%$*4. A"%"6(", $(#/(%$#(")%4 '(46$ )0")"&(")% '4 "%*2$%$/, 
"3 (456(4 $7$ "3 %/Q($6*4 02$2"34, )0")"&(")% '4 ("# (46$( (4 )%4#4C/ )%42$ $7$ ("#$ 
$3/$ #" 024*%$*4. I(#/(%$#(")%4 / @"294 (4 *2/4%$#(")% ?%" 3"#/35#4 3" $(#/(+$14. 
I(#/(+$14 $7$ 0"*"(*2/%(" %/Q("7"?*$ 02"(413"* / 02"+/)"% (4 ")9$)75#4C/ $ 
02"$'#"3)%#", /*)0/2$9/(%$24C/%" $ 9/(%47(4%4 4*%$#(")% (4 (/?%" ?%" / *"2$)(" $ 
                                                 
12 Agbor, E., Creativity and innovation: The leadership dynamics. Journal of Strategic Leadership, 2008, pp. 39-45 
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?%" (/ &$7" 02/%Q"3(" 0"'(4%" $7$ 0")%"1(" (Middendorf, W., 1981, p. ). G49$"% 02"(413"* 
02/%)%4#5#4 4*%$#(")% *"14?%" #*7565#4 *2/4%$#(")%, 8" 02/%)%4#5#4 04%"% ?%" %2/&4 34 
)/ 0"9$(/ '4 34 )/ )"'343/ %"4 ?%" (/ 0")%"/7" 0"24(". �	������	���� *"14?%" 0"9$(5#4 
($' $("#4%$#($"% 02"+/) 02/%)%4#5#4 /3(4 "284($'$24(4, )$)%/94%)*4 $ 24+$"(47(4 
4*%$#(")%.  

W3(4 "3 874#($%/ +2%$ ?%" )/ 02"#7/*5#44% #" 24&"%/C/%" (4 02/%02$/946$%/ )/ 
$("#4+$$%/. M$3/1R$ 02/%02$/946$%/ (416/)%" )/ )" "824($6/($ 2/)52)$ (@$(4()$)*$, 
%/Q("7"?*$) %$/ 9"24 34 0"*4B4% 8"7/9" ($#" (4 )(4"37$#")% $ )" 0"9"? (4 $("#4+$$%/ 
34 0")%$8(5#44% '8"7/9/($ 2/'57%4%$ #" 24&"%/C/%".  

7. Иновација 

I("#4+$14%4 02/%)%4#5#4 4*%$#(")% *"14?%" 8$ 3425#4 2/)52)$%/ )" ("#$ 
*404+$%/%$ '4 )"'34#4C/. I("#4+$$%/ 9"B4% 34 )/ %"7*5#44% #" )9$)74 (4 02"9/($ (4 
50"%2/&($%/ #2/3(")%$ (4 2/)52)"%, '4 '43"#"75#4C/ (4 (/*"14 0"%2/&4 (4 0"%2"?5#46"%. 
O)0/?($%/ 02/%02$/946$ (/ &4244% 0" )/*"14 +/(4 8"7/9$ $(#/)%$+$$ *"$ R/ 24'#$14% 
2/#"75+$"(/2(4 $(35)%2$14, %5*5 )/ '43"#"75#44% $ )" 0"947$ $("#4+$$. S82"9/( &2"1 
5)0/?($ $("#4+$$ *"2$)%4% 02"9/($. I("#4%$#(")%4 9"B/ 34 )/ 02/%)%4#$ *4*" (456(4 
3$)+$07$(4, 0"3"&(4 34 &$3/ (456/(4 $ 34 &$3/ 024*%$*5#4(4. A2/%02$/946$%/ %2/&4 34 
$)%24B5#44% '4 9"B($ $'#"2$ (4 $("#4+$$, '4 02"9/($ $ '4 ($#($%/ )$90%"9$ *"$?%" 
"'(465#44% 9"B(")% '4 ")%#425#4C/ 5)0/?($ $("#4+$$.13 D$/ %2/&4 34 '(44% $ 34 8" 
02$9/(5#44% 02$(+$0"% (4 5)0/?($ $("#4+$$. 

I("#4+$14%4 )/ "0$?5#4 *4*" „*"9/2+$147$'4+$14 (4 *2/4%$#(")%4“ (Simmie, J., 
et.al., 1999, p. 447). G0"2/3 WO, $("#4+$14%4 / „*"9/2+$147(" 5)0/?(4 /*)07"4%4+$14 (4 
("#$ %/Q("7"8$$, $3/$ $7$ 9/%"3$, 02/*5 #"#/35#4C/ ("#$ 02"$'#"3$ $7$ 02"+/)$, $7$ 
02/*5 0"3"&25#4C/ (4 0")%"1($%/. I("#4+$14%4 / 2/'57%4% (4 $(%/24*%$#("%" 56/C/, 
02"+/) *"1 6/)%" #*7565#4 (/*"7*5 4*%/2$ "3 02/%02$14%$/%" $ (43#"2 "3 (/8"” (WC DG XIII 
1996, p. 54).  

I("#4+$14%4 / )$74%4 ?%" 14 3#$B$ /*"("9$14%4 $ $824 9("85 '(4641(4 57"84 #" 
5)0/Q"% (4 02/%02$14%$14%4. A2/3 34 )/ 02/9$(/ (4 %"4 ?%" 8$ 24'7$*5#4 "#$/ 3#4 0"$9$, 
&$ %2/&47" 34 )/ 24'&/2/ ($#("%" '(46/C/. „A2"(413"*"% / ("# #/?%46*$ 52/3 $7$ 02"+/). 

                                                 
13 Berkun, S., The myths of Innovation, 1st edition , Canada, 2007, pp. 140-143 

����� 10. ���	��� �	���
���  
�����: www.innovations.pictures 
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W3/( ("# 52/3, *"1 )/ *#47$@$*5#4 *4*" 02"(413"*, 9"B/ 34 02/'/9/ %4*#$ @"29$ *4*" ("# 
@$'$6*$ 02"$'#"3, ("#4 &$"7"?*4 @"294 (4 B$#"% $7$ ("#" 0426/ (4 )"@%#/2. ^ 
02"+/)"%, "3 32584 )%24(4, / Q/9$)*$, @$'$6*$ $7$ &$"7"?*$ )$(j$2 (4 (4)%4($, *"1 
02"$'#/35#4 (/*"1 02"$'#"3 $7$ 5)7584“ (Norman, A.L., 1993, p.4). Machlup, F., )9/%4 3/*4 
„02"(413"*"% / ("#4 "2$8$(47(")%, 52/3, $7$ %/Q($6*4 59/%(")% *"14?%" / ("#")"'343/(4, 
'4 24'7$*4 "3 "%*2$#4C/%" (4 02$(+$0"% $7$ '4*"("% (4 02$2"34%4 ?%" #/R/ 0")%"/7/ 
$4*" (/0"'(4%$ '4 6"#/*"%“ (Machlup, F., 1958, p. 6). S3 32584 )%24(4, $("#4+$14%4 )/ 
3/@$($24 *4*" „/3(")%4#(" 024#/C/ ("#$ 24&"%$ $7$ #2?/C/ 24&"%$ *"$?%" )/ #/R/ 
024#/($ (4 ("# (46$(“ (Schumpeter, �.^., 1947, p. 151). I4*" $("#4+$14%4 $ $(#/(+$14%4 
$'87/344% 9("85 )7$6(", )/04* )/ 24'7$*5#44% #" *"(+/0%"%. „I("#4+$14%4 / 9"B(4 &/' 
($?%" 34 )/ $3/(%$@$*5#4 *4*" 02"(413"* $ 02"(413"*"% (/ 9"24 34 02/3$'#$*4 
$("#4+$ja“ (Schumpeter, �.^., 1939, p. 84). D"4 '(46$ 3/*4 (/ 0")%"$ 3$2/*%(4 '4#$)(")% 
0"9/H5 $("#4+$14%4 $ 02"(413"*"%, 4 "3 %"4 02"$'7/85#4 3/*4 $ "0?%/)%#/($%/ 02"+/)$ (4 
"#$/ 3#4 0"$9$ )/ 24'7$*5#44% *4*" "3 /*"("9)*$, %4*4 $ "3 /*"7"?*$ 4)0/*%. E"84 )/ 
'&"25#4 '4 24'7$*4%4 0"9/H5 02"(413"*"% $ $("#4+$14%4, %"4 / 9("85 B$#"0$)(" "&14)(/%": 
„A2"(413"*"% / *"(#/2'$14 (4 8"%"#$(4 #" $3/$. I("#4+$14%4 / *"(#/2'$14 (4 $3/$ #" 

8"%"#$(4. J4 9("859$(4, 
$("#4+$14%4 / $'59 2"-
3/( "3 24'9$)75#4C/%" 
„(43#"2 "3 *5%$14%4“, 
%"4 / 40)%24*+$14, (/14-
)/( '&"2 *"1 4753$24 (4 
(/?%" ("#" ?%" 02"$'-
7/85#4 "3 $()0$2$24C/ 
(4 *2/4%$#(")%4.“ 

8. Бизнис можности 

E4*" /3(4 "3 02$6$($%/ '4 02"04H4C/ (4 &$'($)$ 6/)%" 04%$ 14 87/349 
*"(@5'(")%4 (4 02/%02$/946"% #" "3(") (4 3#4 %/29$($ 9("85 #4B($ '4 '40"6(5#4C/ (4 
&$'($): 14&$'($) $3/14 $ &$'($) 9"B(")%. I 3#4%4 %/29$(4 )/ *"2$)%4% #" 02"+/)"% (4 
'40"6(5#4C/ &$'($) "3 )%24(4 (4 02/%02$/946"%. !", "(4 ?%" / '4&/7/B$%/7(" / 3/*4 
6/)%" 04%$ &$'($)"% )/ '40"6(5#4 )49" )" &$'($) $3/14, *"14?%" (/ / 02/%#"2/(4 $7$ 
%24()@"29$24(4 #" #$)%$()*4 &$'($) 9"B(")%. I %"*95 '4243$ %"4 &$'($)"% #/3(4? 0" 
)%42%40 @4'4%4 '40"6(5#4 34 )%2434 02/*5 (/3")%4%"*"% (4 *505#46$, 4 0"243$ %"4 $ 
(/3")%4%"*"% (4 @$(4()$)*$ )2/3)%#4 '4 @$(4()$24C/ (4 @5(*+$"($24C/%" (4 &$'($)"%. 

                                                 
14 Amabile, T.M., How to kill creativity, Harvard Business Review, Boston, 1998, pp. 74-79 

����� 11. �	���
��, ����, 
���	����, ����������� 
� ������	��� 
�����: www.innovation.pictures 
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A2/%02$/946 / 6"#/* *"1 "(495 *43/ 
?%" )$%/ (04'42"%) 87/344% 02"&7/9, 
%"1 87/34 &$'($) 9"B(")%. D"*95 
%"4 / $ (418"7/94%4 02/3(")% (4 
/3/( 02/%02$/946. 

>("85 &$'($)$ (5)0/?($ 
&$'($)$) )/ 2/'57%4% (4 (/*"1 
02"&7/9 (4 04'42"% *"1 / "%*2$/( "3 
)%24(4 (4 02/%02$/946"%. !", "3 
32584 )%24(4 9("85 &$'($)$ )/ 
2/'57%4% $ (4 $(3$#$3547/( 02"&7/9 *"1 02/%02$/946"% 8" $94 "%*2$/(" '4 )/&/ $ #" /3(4 
%4*#4 @25)%2$246*4 )")%"1&4 3"4H4 3" &$'($) $3/14. !", )/04* %44 @25)%2$246*4 )")%"1&4 
/ 7$6(4 (4 02/%02$/946"%. 

P47$ ")#/( 02/%02$/946"% $ (/*"1 3258 )/ (4"H4 #" %4*#4 @25)%2$246*4 )")%"1&4? 
P"*"7*5 "38"#"2"% / (/, $4*" &$'($) $3/14%4 / 3"&24, %44 )/04* (/ 02/%)%4#5#4 

&$'($) 9"B(")%. 
P"*"7*5 "38"#"2"% / 34, 0"%2/&(" / 34 )/ 02"#/2$ 347$ &$'($) $3/14%4 02/%)%4#5#4 

&$'($) 9"B(")%. 
W3(4 &$'($) $3/14 / 0"'(4%4 0" %"4 ?%" %44 /:15 

� 0"'(4%4 7$6(" (4 02/%02$/946"%, 
� &4'$24(4 (4 )"0)%#/(4 @25)%24+$14 (4 02/%02$/946"%, 
� $("#4+$14 "3 )%24(4 (4 02/%02$/946"%. 

!", 347$ &$'($) $3/14%4 )/ "3(/)5#4 )49" '4 /3/( 6"#/* – 02/%02$/946? 
K" &$'($)"% 0")%"$ /3/( /3(")%4#/( 02$(+$0 *"1 #/7$: 
P"*"7*5 /3/( 02/%02$/946 7$6(" 0"'(4#4 9$($959 10 7$+4 (@$'$6*$ $7$ 024#($) 

*"$?%" &$ 8" *50$7/ (/8"#$"% 02"$'#"3 $/$7$ 5)7584 "3 )""3#/%(4%4 &$'($) $3/14 0" 
)""3#/%(4%4 +/(4 $ 3258$ 5)7"#$, 
#/2"14%(" 0")%"14% $ )/ (4"H44% %495 
(/*43/ (4 04'42"% 5?%/ )%"%$+$, 
$7143($+$ $7$ 04* 9$7$"($ 
0"%/(+$147($ *505#46$, )49" 
0"%2/&(" / 34 3"'(44% '4 %$/ 
02"$'#"3$ $/$7$ 5)758$. J(46$, '4 
/3(4 &$'($) $3/14 34 )/ %24()@"29$24 
#" &$'($) 9"B(")% 0"%2/&(" / 34 )/ 
#(/)/ 5?%/ /3(" 7$+/ #" 02"+/)"%, 4 
%"4 / 0"%2"?5#46"%. 
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1. Улогата на бизнисот  
во општеството 

M$'($)"% / *4%/8"2$14 %/)(" 0"#2'4(4 )" ("#$%/ $3/$ $ $("#4+$$%/, *4*" $ )" 
(40"2$%/ %$/ $("#4+$$ 34 )/ %24()@"29$244% #" /*"("9)*$ 3"&24. A2/%02$/9($?%#"%" 
(4 24'($%/ #$3"#$ &$'($)$ #" "0?%/)%#"%" / 3#$B/6*4 )$74 '4 24)% (4 /*"("9$14%4, 
02$3"(/)5#4 *"( (49475#4C/ (4 (/#24&"%/(")%4 $ 8" %24)$24 04%"% (4 (402/3"*"%. D"4 / 
02"+/) (4 $)0$%5#4C/ (4 9"B(")%$%/ (4 04'42"%, 074($24C/, "284($'$24C/ $ 
4(%$+$0$24C/, ?%" #"/3(" 0"324'&$24 02/'/94C/ (/'4#$)/( 2$'$*. O7"84%4 (4 
02/%02$/946*$%/ &$'($)$ )/ '4)("#4 (4 $("#4%$#(")%4, *"14?%" 9"B/ 34 02/%)%4#5#4 ("# 
02"$'#"3 $7$ 5)7584, (" $ $("#4%$#/( &$'($) 02"+/). O)0/?($"% 02/%02$/946 / 
0"38"%#/( 34 02/'/94 2$'$+$, 9"%$#$24( / '4 0")%$8(5#4C/ 5)0/Q, (/ / "&/)Q24&2/( "3 
(/5)0/Q"%, $ / +#2)%" "02/3/7/( 34 &$3/ 6/*"2 0"(402/3 "3 *"(*52/(+$14%4.16  

>"%"2"% (4 /*"("9)*$"% 24)% / 02$#4%($"% )/*%"2, 3"3/*4 )%"7& $ 3#$84%/7 (4 
02$#4%($"% )/*%"2 )/ 02/%02$/946$%/. !", '4 34 $949/ "32B7$# /*"("9)*$ 24)%, 
0"%2/&(" / 34 )"'343/9/ $("#4%$#(" $ 02/%02$/946*" "0?%/)%#". O7"84%4 (4 
02/%02$/946*"%" "0?%/)%#" (4 &$'($)$%/ #" "0?%/)%#"%" )/ '4)("#4 (4 *2/4%$#(")%, 
$("#4%$#(")% $ 02/'/94C/ 2$'$*, ?%" #"3$ *"( $907/9/(%4+$14 (4 ("#$ $ Q24&2$ $3/$. 
I907/9/(%4+$14%4 (4 "#$/ $3/$ R/ "%#"2$ 04%$?%4 '4 ("#$ $(35)%2$$, R/ 14 '8"7/9$ 
%/Q("7"?*4%4 02"35*%$#(")%, $ )" %"4 R/ 8/(/2$24 "32B7$# $ 3"78"2"6/( /*"("9)*$ 24)%. 

O7"84%4 (4 &$'($)$%/ #" "0?%/)%#"%" 0"9484 #" 2/47$'4+$14 (4 )7/3($%/ /7/9/(%$ 
*41 02/%02$/946$%/: 17 

� 34 &$3/ )$852/( #" )/&/, 0"7( )" )49"3"#/2&4 $ (/'4#$)/(; 
� 34 $94 )0")"&(")% 34 0")%4#$ 14)($ $ 9/27$#$ +/7$; 
� 34 $94 )0")"&(")% 34 &424 $(@"294+$$ $ 2/)52)$ '4 0")%$8(5#4C/ (4 +/7$%/; 
� 34 $94 7$3/2)*$ )0")"&(")%$; 
� 34 02$@4%$ 3/*4 82/?*$%/ $ 2$'$*"% )/ 3/7 "3 5)0/Q"%; 
� 34 9"B/ 34 24&"%$ $ 0" 50 64)"#$ (/3/7(" - (/ / %$0$6/( #24&"%/(; 
� 34 0")/35#4 (/"824($6/(4 )/&/9"%$#4+$14; 
� 34 &$3/ 0"38"%#/( 34 )/ )""6$ $ 34 8$ (439$(/ )#"$%/ 7$6($ )%24#"#$ $ 

"824($65#4C4; 
� 34 $94 (4%02/#425#46*$ 35Q; 
� 34 0")/35#4 #/?%$($ '4 8243/C/ /@/*%$#($ #2)*$ $ )"24&"%*4 )" %$9"#$%/; 
� )/*"84? 34 0")/35#4 $3/14 $7$ 0"3"&42 (46$( '4 ")%#425#4C/ (4 +/7$%/; 
� 34 $94 $)*5)%#" $7$ '(4/C/ '4 (/*"14 )0/+$147(")%; 
� 34 )4*4 B/7&4 34 (4024#$ )è '4 34 5)0//; 
� 34 $94 24'#$/(" )$7(" 65#)%#" '4 (4)"*4; 
� 34 0")/35#4 (/"824($6/( 0"%/(+$147 – )/*"84? )0")"&/( 34 24)%/, 56$ $ 34 

$'#/35#4 0"3"&2". 

                                                 
16 Hatten T. S., Small Business Management, Entrepreneurship and Beyon, Hougton Miffin Company, USA, 2006, p. 41 
17 Keklik, M., Schumpeter, Innovation and Growth : Long-cycle dynamics in the post-WWII American manufacturing industries, 
Ashgate Publishing Limited, Hampshire, England, 2002 
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 W7/9/(%$ ?%" %2/&4 34 )/ $)0"7(4% '4 34 )/ 2/47$'$24 +/7")(4%4 57"84 (4 
&$'($)$%/ #" "0?%/)%#"%" )/:18 

1. D2/&4 34 )/ 24'9$)75#4 '4 )#"$%/ 02"/*%$ $ $3/$ *4*" 3/7 "3 0"8"7/94%4 )7$*4 $ 
34 )/ 24'&/2/ *4*" 3/%47$%/ )/ #*7"05#44% $ $(%/82$244% #" +/7$(4%4. S#"1 (46$( 
(4 24'9$)75#4C/ / "0?%" 0"'(4% *4*" )$)%/9)*$ $ 9"B/ 34 )/ (4&4#4% 9("85 *($8$ 
(4 "#44 %/94. G$)%/9)*"%" 24'9$)75#4C/ / /@/*%$#(" '4 59/?(")%4 $ #/?%$($%/ 
0"%2/&($ '4 *2/4%$#(")% $ 2/?4#4C/ (4 02"&7/9$%/. 

2. D2/&4 34 )/ 0")/35#4 (439"R(4 0"%2/&4 '4 3")%$8(5#4C4 $ 34 )/ $94 )$7/( 
(4%02/#425#46*$ 35Q, 04 352$ $ )" )49$"% )/&/. u"#/* )/*"84? %2/&4 34 )/ %253$ 
34 )/ (439532$ )/&/)$ $ 3258$%/. S#"1 02"+/) %2/&4 34 &$3/ 02$2"3/( *4*" $ 
3$?/C/%", 4 #"/3(" %2/&4 34 &$3/ 3#$B/6*4 )$74. 

3. D2/&4 34 )/ $94 "3756(")% $ 0")#/%/(")% 34 )/ &$3/ $)7/3/( #" "&#2)*$%/, 0"7( )" 
)49"3"#/2&4 $ 34 )/ 32B4% 24&"%$%/ 0"3 *"(%2"74. I)%" %4*4, %2/&4 34 )/ 3/1)%#5#4 
#" 0"'$%$#(4 4%9")@/24. G$%/ "9"249" %2/&4 34 )/ 02/%#"24% #" „)4*49“, $ 34 )/ 
24&"%$ (4 02$(+$0"% „9"B49“ $ „R/ 8" (4024#49“. !/ %2/&4 6"#/* 34 )/ 074?$ "3 
(/5)0/Q '4%"4 ?%" (/5)0/Q (/ / '&"2 #" 2/6($*"% (4 /3(" 7$+/, ($%5 04* "0+$14 – 
%5*5 (/5)0/Q"% )/ $'/3(465#4 )" @$3&/*, 4 @$3&/*"% / ")("#4 (4 )/*"/ 56/C/. 

4. P4 )/ &$3/ "&1/*%$#/(, (" %2/&4 34 )/ $94 )0")"&(")% 34 )/ 02"+/(5#4 2$'$*"% 
2/47(" #" 87"&47(4%4 )7$*4. D2/&4 34 )/ 0")/35#4 )0")"&(")% '4 4(%$+$0$24C/ (4 
24'#"1"% ?%" %$ 8" 34#4 2/?/($/%" #" 9("85 )7564$. D2/&4 34 )/ *"2$)%$ 
$()%$(*%"% '4 8"7/9$%/ *241($ /@/*%$. D2/&4 34 )/ 0")/35#44% 0"%2/&($%/ 2/)52)$ 
$ 34 )/ 0")/35#44% "37$6($ )0")"&(")%$ '4 2/?4#4C/ (4 02"&7/9$%/ $ 
0")#/%/(")% '4 (439$(5#4C/ (4 02/6*$%/ *4*" ?%" %$/ )/ 0"14#5#44%. 

5. D2/&4 34 )/ $94 "37$6($ *"95($*4+$)*$ #/?%$($. u"#/* '(4/ *"7*5 / #4B(4 
14)(4%4 $ *"(+$'(4%4 *"95($*4+$14 '4 5)0/Q"%. I)%" %4*4 %2/&4 34 )/ $94 8"7/9" 
0"'(4#4C/ '4 &$'($)"% #" *"1?%" /3(" 7$+/ )/ #05?%4. 

                                                 
18 Kerstin Wagner and Andreas Ziltener, The Nascent Entrepreneur at the crossroads: Entrepreneural Motives as Determinants 
for Different Types of Entrepreneurs, Swiss institute for Entrepreneurship, University of Applied Sciences Chur, 2008, p. 98 
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2. Бизнисот и опкружувањето 

 J4 N/05&7$*4 >4*/3"($14 / ")"&/(" #4B(" 34 #7"B5#4 #" 24'#"1"% (4 
02/%02$/9($?%#"%" $ 24'($%/ &$'($) $3/$ *4*" $ #" 24'#"1"% (4 02/%02$/946*4 *57%524 
*41 9743$%/, )" "87/3 (4 @4*%"% ?%" 947$%/ $ )2/3($ 02/%02$14%$14 $944% '(4641(" 56/)%#" 
#" &25%" 3"94?($"% 02"$'#"3 (MPA) $ (43#"2/?(4%4 %28"#$14, $ #24&"%5#44% 8"7/9 
02"+/(% "3 24&"%(4%4 )$74 #" 32B4#4%4. >47$%/ $ )2/3($ 02/%02$14%$14 )/ "3 #$%47(" 
'(46/C/ '4 5)0/?(")%4 (4 /*"("9$14%4 (4 /3(4 '/914, $ '4 +/7"%" (4?/ "0*25B5#4C/ 02/3 
)è '4%"4 ?%" "38"#4244% (4 7"*47($%/ 0"%2/&$, (" $ 24'#$#44% 5)0/?($ 02$*4'($ '4 
$3($(4%4, '(46$%/7(" 02$3"(/)5#41R$ *"( (49475#4C/ (4 02"+/(%"% (4 (/#24&"%/(")%. 19 
!4#2/9/(" 02/0"'(4/($%/ $ 0"332B5#4C/ (4 $("#4%$#($ 02/%02$/946*$ $3/$ #" 
"0*25B5#4C/%" )/ &$%/( 02/35)7"# '4 '8"7/95#4C/ (4 *"(*52/(%(")%4 (4 94*/3"()*$%/ 
*"904($$ $ ($#(" 249("024#(" 56/)%#" (4 2/8$"(47($%/, /#2"0)*$%/ $ )#/%)*$%/ 04'42$. 
„K" &$'($)"% (41#4B/( (/ / ($%5 *40$%47"%, ($%5 $)*5)%#"%"“. !41#4B($ )/ $3/$%/ 3" 
*"$?%" )/ 3"4H4 )49" )" "%#"2/( 59. !4?$"% (418"7/9 2/)52) )/ (4?$%/ 824H4($ )" ($#(4%4 
24&"%7$#")%, $("#4%$#(")%, *2/4%$#(")% $ 0")#/%/(")%. ^ (4?4 (418"7/94 "38"#"2(")% #" 
"0*25B5#4C/%" / 02/*5 "&24'"#4($/%" 34 8" *57%$#$249/ 35Q"% (4 "%#"2/(")%, 
$(#/(%$#(")%, 2/?$%/7(")%, $ &$'($) 7"&$24C/. 

M$'($)$%/, &$7" 34 )/ $(3$#$3547(" 02/%02$14%$/, %28"#/+ 0"/3$(/+ $7$ 947$ $ 
)2/3($ 02/%02$14%$14 #" "0*25B5#4C/%" "#"'9"B5#44% :20 

� S&/'&/35#4C/ (4 /8'$)%/(+$14%4, 
�  /7&4 '4 (/'4#$)(")%, 
�  /7&4 '4 )49"3"*4B5#4C/, 
�  /7&4 '4 )49")%"1(")% #" "3(") (4 94B"%, 

                                                 
19 Keklik, M., Schumpeter, Innovation and Growth : Long-cycle dynamics in the post-WWII American manufacturing industries, 
Ashgate Publishing Limited, Hampshire, England, 2002 
20 Hatten T. S., Small Business Management, Entrepreneurship and Beyon, Hougton Miffin Company, USA, 2006, p. 43 

����� 15. !��	���� �� ���������  
�����: www.enterpreneurship.pictures 



 

31 

�  /7&4 3/+4%4 34 8" (4)7/34% &$'($)"%, 
� S&/'&/35#4C/ )$852(")% '4 )%42")%4, 
�  /7&4 '4 5)0/Q $ (/'4#$)(")%, 
� A"%2/&4 "3 )4%$)@4*+$14 #" 24&"%4%4, 
� W*"("9)*$ 0"%2/&$ ...  

K7434%4 (4 N/05&7$*4 >4*/3"($14 
24&"%$ (4 0"3"&25#4C/ (4 &$'($) *7$94%4 $ 
&$'($) "0*25B5#4C/%" 02/*5 '8"7/95#4C/ (4 
*"(*52/(%(")%4 (4 94*/3"()*4%4 /*"("9$14. K" 
)$%/ 9/2*$ ?%" %44 8$ 02/'/94 '4 0"3"&2" 
&$'($) "0*25B5#4C/ )/ $(*"20"2$24($ 
(413"&2$%/ $)*5)%#4 (4 9("85 /#2"0)*$ '/91$ $ 
02/0"24*$ (4 G#/%)*4%4 M4(*4 $ 9/H5(42"3($%/ 
@$(4()$)*$ $()%$%5+$$. >/2*$%/ R/ &$34% 
(4)"6/($ *"( (49475#4C/ (4 &$2"*24%$14%4 $ 
(49475#4C/ (4 %2"?"+$%/ $ 02"+/352$%/ '4 3"&$#4C/ 439$($)%24%$#($ 3"*59/(%$, 02/*5 
/7/*%2"()*" 407$+$24C/ $ 3"&$#4C/ (4 3"'#"7$ $ 7$+/(+$ $ 0"(4%49"?(" (49475#4C/ 
(4 %2"?"+$%/ '4 @$29$%/. ¡/ )/ 2/47$'$244% $ 9/2*$ '4 0"3"&25#4C/ (4 *"(*52/(%(")%4 
(4 94*/3"()*4%4 /*"("9$14 )" 0"#2'5#4C/ (4 @$29$%/ )" 5($#/2'$%/%$%/ $ $("#4%"2$%/, 
02/*5 $907/9/(%4+$14 (4 $)%24B5#46*$ $ 24'#"1($ 02"/*%$. A"3"&25#4C/%" (4 0")%"1($%/ 
$ $907/9/(%$24C/%" ("#$ %/Q("7"8$$ R/ 02$3"(/)/ '4 (49475#4C/ (4 %/Q("7"?*$"% 14' 

?%" >4*/3"($14 8" $94 #" 
"3(") (4 '/91$%/-67/(*$ (4 WO. 
A"3"&25#4C/%" (4 &$'($) *7$-
94%4 R/ )/ 5(402/35#4 02/*5 
/7/*%2"()*" #"3/C/ &$'($) )" 
+/7 @$29$%/ 34 8$ '4#2?4% 
02"+/352$%/ (4 0"/3(")%4#/( $ 
0"/#%$( (46$(.  

3. Основни форми на 
организација на бизнисот 

^*%$#(")%$%/ (4 )/*"1 &$'($) %2/&4 34 )/ #"34% "33/7(" "3 4*%$#(")%$%/ (4 3258$ 
&$'($)$ $ "37$6($%/ @$(4()$)*$ 4*%$#(")%$ (4 )"0)%#/($*"%. P4 02/%0")%4#$9/, (4 
02$9/2, 3/*4 0")/35#49/ 3#4 &$'($)4, @$'$6*$ @$%(/) +/(%42 $ *"C5?($+4. K" 
)"874)(")% )" *"(+/0%"% '4 &$'($) +/7$(4, R/ 8" )9/%49/ )/*"1 &$'($) *4*" (/'4#$)(4 
/3$(*4, 04 ("2947(" R/ #"3$9/ "33/7(" )9/%*"#"3)%#" '4 )/*"1 &$'($). G/84 34 
02/%0")%4#$9/ 3/*4 (4?$"% @$'$6*$ @$%(/) +/(%42 / (/02"@$%4&$7/( &$3/1R$ (/ 
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(4074R49/ 3"#"7(" '4 50"-
%2/&4%4 (4 (4?$%/ @$%(/) 
)024#$. D"4 9"B/9/ 34 8" 
"32/3$9/ &$3/1R$ 8$ %2/%$-
249/ (4?$"% @$%(/) +/(%42 
$ *"C5?($+4%4 *4*" 3#/ "3-
3/7($ &$'($) +/7$($. I)%" 
%4*4 9"249/ (4?$%/ 7$6($ 

@$(4()$)*$ 4*%$#(")%$ 34 8$ #"3$9/ "33/7(" "3 (4?$%/ 3#4 &$'($)$. J4%"4, (/ 9"B/9/ 
34 14 #*756$9/, (4 02$9/2, *"74%4 ?%" 14 #"'$9/ )49" '4 7$6($ 0"%2/&$ *4*" &$'($) 
4*%$#(")% (4 (4?$"% @$%(/) +/(%42 $7$ (4?4%4 *"C5?($+4. !" )/04*, 50"%2/&4%4 (4 
*49$"("% '4 34 "3(/)/9/ )7494 '4 (4?4%4 *"C5?($+4 / &$'($) 4*%$#(")% (4 $)%4%4.  

E4*" ")("#($ @"29$ (4 "284($'4+$14 (4 &$'($)"% )/:21 
� I(3$#$3547(" 02/%02$14%$/ 
� A42%(/2)%#" 
� E"20"24+$14 

3.1. Индивидуално претпријатие - 
индивидуална сопственост 

I(3$#$3547(4 )"0)%#/(")% – "#44 @"294 (4 &$'($) "284($'4+$$ (416/)%" )/ 
"3(/)5#4 (4 947$ @$29$ #" )"0)%#/(")% (4 /3(" 7$+/, *"/?%" '4 "&#2)*$%/ (4 @$294%4 
(")$ +/7")(4, (/"824($6/(4 "38"#"2(")%. L"7/9 3/7 "3 947$%/ $ 3/7 "3 )2/3($%/ 
02/%02$14%$14 (@$29$) #" )"#2/9/($%/ /*"("9$$ 14 0"02$9$7/ "#44 @"294 (4 
"284($'4+$14 (4 &$'($)"%. K" %28"#$14%4 9("85 6/)%" )/ 14#5#44% *4*" @49$7$142($ @$29$ 
– 947$ 35R4($, &4*47($+$, )49"0")758$, 324*)%"2$ $%(. K" %243$+$"(47($%/ $(35)%2$)*$ 
824(*$ )/ )2/%(5#44% &2"1($ 947$ $ )2/3($ @$29$ *"$?%" )/ '4($94#44% )" 02"$'#"3)%#" 
$ 02/24&"%*4 (4 *"B4, 6/#7$, %/*)%$7, 02/Q24(&/($ 02"$'#"3$ $ )7.  

L$ $94 $ #" *"907/*)"% (4 9/%47"02/24&"%5#46*4%4 $(35)%2$14 $ '/91"3/7)%#"%"22. 
K" 0"("#" #2/9/ 947$%/ $ )2/3($ @$29$ )¢ 0"6/)%" ($*(5#44% $ #" %.(. 9"3/2($ 5)758$: 
*"9015%/2$, *"()47%$(8 5)758$, "&24&"%*4 (4 0"34%"+$ $%(. E4*" 947$ @$29$ #" 
)"0)%#/(")% (4 /3(" 7$+/ %$/ )/ 5024#5#4($ "3 )%24(4 (4 ($#($"% )"0)%#/($*. S6$87/3(" 
/ 3/*4 *41 "#44 @"294 (4 "284($'4+$14 (4 &$'($)"%, #" 7$6(")%4 (4 /3/( 6"#/*, )/ )0"/($ 
3#/%/ @5(*+$$ – @5(*+$14 (4 )"0)%#/(")% $ @5(*+$14 (4 5024#5#4C/.  

A2/3(")% (4 "#44 @"294 (4 "284($'4+$14 (4 &$'($)"% / %"4 ?%" 7/)(" )/ 
"284($'$244% $ 0")%"$ 9"B(")% 34 )/ #"3$ &$'($)"% /@$*4)(", 4 3"3/*4 *4*" )74&")%$ 

                                                 
21 Mazzarol Tim, Sophie Reboud, Strategic Innovation in Small Firms, Groupe ESC Dijon Bourgogne, France, 2011. p. 458 
22 Kerstin Wagner and Andreas Ziltener, The Nascent Entrepreneur at the crossroads: Entrepreneural Motives as Determinants 
for Different Types of Entrepreneurs, Swiss institute for Entrepreneurship, University of Applied Sciences Chur, 2008, p. 189 
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((/84%$#($ )%24($) )/: "824($6/($ @$(4()$)*$ 
2/)52)$, 9/(4j/2)*$%/ @5(*+$$ )/ $'#2?5#4($ 
"3 /3(" 7$+/ – )"0)%#/($*"% $ (/"824($6/(4%4 
"38"#"2(")% '4 "&#2)*$%/ (4 @$294%4 14 (")$ 
+/7")(" )"0)%#/($*"%.  

3.2. Партнерство 

A42%(/2)%#"%" / /3/( #$3 )"24&"%*4, $7$ 0"%"6(" '4/3($6*" 56/)%#" (4 3#4 $7$ 
0"#/R/ )5&1/*%$ #" (/*"1 0"3#$8, 4*%$#(")%, '47484C/, )" 02/%Q"3(" 3/@$($24($ "&#2)*$ 
$ "6/*5#4($ 2/'57%4%$ '4 )/*"1 56/)($*. >/H5%"4, 347$ $)%$%/ R/ )/ "37564% 34 )*7564% 
042%(/2)%#", #" 8"7/94 9/24 '4#$)$ "3 %"4 347$ R/ 02/#7434 02"+/(4%4 '4 ")%#42/(4 
*"2$)% $7$ "04)(")% "3 2$'$*, ?%" )/ 24'7$6($ *41 24'7$6($%/ #$3"#$ 042%(/2)%#4. 
A2$6$($%/ '4 (4)%4(5#4C/ (4 042%(/2)%#"%" (416/)%" )/ 0"#2'4($ )" "824($6/($%/ 
@$(4()$)*$ 2/)52)$ (4 @$294%4 "3 $(3$#$3547(4 )"0)%#/(")%, "3(")(" "3 0"%2/&4%4 '4 
"&/'&/35#4C/ (4 3"0"7($%/7/( *40$%47 '4 @$(4()$24C/ (4 24)%"% $ 24'#"1"% (4 @$294%4. 
A"243$ %"4 )"0)%#/($*"% (4 @$294%4 R/ )/ "&$3/ 
34 #*756$ #" )#"1"% &$'($) /3/( $7$ 0"#/R/ 
042%(/2$ *"$ $944% )"0)%#/( *40$%47 $ )4*44% 
34 8" #7"B4% #" @$294%4.  

A"'$%$#(4%4 )%24(4 (4 "#44 @"294 (4 
"284($'4+$14 (4 &$'($)"% / %"4 ?%" 7/)(" )/ 
"284($'$24, 0")%"$ )0/+$147$'4+$14 #" 
5024#5#4C/%" )/ 24)0"7484 )" 0"'(4641($ 
@$(4()$)*$ 2/)52)$, 4 3"3/*4 (/84%$#($ 
)%24($ )/: *"()/('5)"% '4 24'#"1"% $ 24)%"% (4 
@$294%4, 2/74%$#(" 947 02"@$%, (/94C/ 
0/294(/(%/( B$#"% *4*" @"294 (4 &$'($) 
"284($'4+$14,"38"#"2(")% )" +/7"*50($"% )#"1 
$9"% (4 042%(/2$%/.23 

3.3. Корпорација  

�"20"24+$14 – 02/%)%4#5#4 @$294 #" )"0)%#/(")% (4 4*+$"(/2$ )" "824($6/(4 
"38"#"2(")% '4 (/1'$($%/ "&#2)*$. !4)%4(5#4C/%" (4 *"20"24+$14%4 4*+$"(/2)*"%" 
325?%#" – ^P $)%" %4*4 / #2'4(" )" 0"%2/&4%4 "3 "&/'&/35#4C/ 3"0"7($%/7/( *40$%47 '4 
24'#"1 (4 @$294%4. E"84 042%(/2)%#"%" R/ )/ )""6$ )" (/3")%$8 (4 @$(4()$)*$ 2/)52)$ 
2/?/($/ (4 02"&7/9"% R/ )/ &424 #" %24()@"294+$14 (4 042%(/2)%#"%" #" *"20"24+$14, 
"3(")(" 4*+$"(/2)*" 325?%#". ̂ *+$"(/2)*"%" 325?%#", *"20"24+$14%4, )#"1"% *40$%47 8" 
)%/*(5#4 )" 0/64%/C/ $ /9$)$14 (4 4*+$$. �������#�� / &$'($) '325B/($/, 02$14#/(" 
*4*" 0")/&/( 024#/( )5&1/*% )" )#"$ "#74)%5#4C4 $ "&#2)*$ *"$?%" )/ 24'7$*5#44% "3 "($/ 

                                                 
23 Johnson Steven, Where Good Ideas Come From: The Natural History of Innovation, Riverhead Hardcover; 1 edition, USA, 2010 , 
p. 185 
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(4 (/1'$($%/ 67/("#$.24 A")%"14% 9("85 24'7$6($ @"29$ (4 *"20"24+$$, "3 *"$ 0"#/R/%" 
)/ *"2$)%4% '4 #"3/C/ &$'($). 

E"20"24+$$%/ )/ 02"$'#"3 (4 J4*"("% '4 %28"#)*$ 325?%#4 6$$?%" 024#$74 8$ 
&474()$244% $(%/2/)$%/ (4 "($/ *"$ 5024#5#44% )" *"20"24+$$%/, 3"#/2$%/7$%/, 
4*+$"(/2$%/ $ #24&"%/($%/ *"$ 02$3"(/)5#44% )" )#"1"% %253. 

K4B(4 ((" (/ $ "0?%4) *424*%/2$)%$*4 (4 /3(4 *"20"24+$14 / "824($6/(4%4 
"38"#"2(")%. ^*" /3(4 *"20"24+$14 02"043(/, 4*+$"(/2$%/ /3$()%#/(" 2$'$*5#44% 34 8$ 
$'85&4% )#"$%/ $(#/)%$+$$, #24&"%/($%/ 34 8$ $'85&4% )#"$%/ 24&"%($ 9/)%4, (" ($*"1 (/ 
/ "38"#"2/( '4 3"78"#$%/ (4 3"#/2$%/7$%/ (4 4*+$"(/2)*"%" 325?%#". 

I4*" (/ )/ @$'$6*$ 7$+4, )0"2/3 '4*"("%, *"20"24+$$%/ $944% 024#4 $ "&#2)*$ 
*4*" @$'$6*$ 7$+4 („75H/”). E"20"24+$$%/ 9"B4% 34 8$ *"2$)%4% 6"#/6*$%/ 024#4 02"%$# 
$(3$#$35$ $ 32B4#4%4, $ )/ 6/)%" "38"#"2($ '4 0"#2/34 (4 6"#/6*$%/ 024#4. I)%" *4*" 

?%" )/ „24H44%”, 02/*5 3"&$#4C/ 3"'#"74 
'4 ")("#4C/ (4 (/1'$($%/ 67/("#$, %4*4 
9"B4% $ 34 „5924%” )"„24)05?%4C/” (4 
$)%$%/ )" '4*"()*4 0")%40*4, )53)*$ 
(47"8 $7$ 3"&2"#"7(", "3 )%24(4 (4 
4*+$"(/2$%/ (4 *"20"24+$14%4. 

K" )"#2/9/($%/ 04'42($ 
/*"("9$$ &2"1"% (4 /*"("9)*$ )5&1/*%$ 
*"$ 24&"%4% (4 )""3#/%($%/ 04'42$ (4 
@5(*+$"($24C/ )è 0"#/R/ 24)%/, "%%5*4 
0"%/*(5#4 $ '4*756"*"% 3/*4 (/ )/*"84? 
02/%02$14%$14%4 24&"%4% "(4*4 *4*" %$/ 
"6/*5#44%. G49$%/ 3$(49$6($ 5)7"#$ (4 
)"#2/9/("%" B$#//C/ 14 (474844% 
0"%2/&4%4 "3 0")%"14(4%4 02/%04'7$#")% 
$ $)0$%5#4C4%4 *"$ )/*"13(/#(" %2/&4 34 
8$ #2?$ 02/%02$14%$/%" 4*" )4*4 34 
"32B5#4 0")%"14( *"(%4*% )" ("#$%/ 
&424C4 (4 04'42"%. 

4. Поим за социјално претприемништво 

�����
��� ��������������� 9"B/ 34 )/ 3/@$($24 *4*" *"(+/0% $7$ "&$3 '4 
2/?4#4C/ "32/3/($ (/3")%4%"+$ #" "0?%/)%#"%" 02/*5 50"%2/&4 (4 9/%"3$ '4 024#/C/ 
02"@$% ?%" R/ &$3/ 2/$(#/)%$24( #" &$'($)"% $ #" )02"#/35#4C/%" (4 4*%$#(")%$ )" 
)"+$147(4 +/7.25 A")7/3"#4%/7(", )"+$147($%/ 02/%02$14%$14 9"B/ 34 )/ 3/@$($244% *4*" 
)%"04()*$ )5&1/*%$ )" (/02"@$%/( *424*%/2. D$/ (/ 8" 24)02/3/75#44% 02"@$%"% (4 )#"$%/ 
4*+$"(/2$ $7$ )"0)%#/($+$ (4 *40$%47"% *4*" 2/85742($"% &$'($) )/*%"2 %5*5 8$ 
2/$(#/)%$244% )#"$%/ 02$Q"3$ #" )"+$147($ 02"8249$ *"$?%" R/ "38"#"24% (4 0"%2/&$%/ 
#" '4/3($+4%4 (4 ($#($%/ +/7($ 8250$. G"+$147($ 02/%02$14%$14 )/ &$'($)$ )" 02$942($ 
"0?%/)%#/($ +/7$ 6$$?%" )5@$+$%$ )/ 2/$(#/)%$244% %"*95 '4 %$/ +/7$. 

                                                 
24 Mazzarol Tim, Sophie Reboud, Strategic Innovation in Small Firms, Groupe ESC Dijon Bourgogne, France, 2011, p. 456 
25 www.pretpriemac.com.mk 

����� 21. �������
��� 
�����: www.corporation.pictures 



 

35 

A2/%02$14%$14 ?%" 24&"%4% 0" &$'($)-9"3/7 $ ")%#425#44% /*"("9)*4 4*%$#(")%, 
(" )" )"+$147(4 +/7 - )/ %4*4(42/6/($%/ )"+$147($ 02/%02$14%$14, *"$?%" )/ 2/74%$#(" 
("# 0"$9 #" >4*/3"($14. 

„P"&$#*4%4 (4 "#4 02/%02$14%$/ (/ )/ (49/(5#4 '4 02"@$% "3(")(" '4 3"&$#*4 (4 
)"0)%#/($*"%, %5*5 #" ")("#4 )/ #24R4 (4'43 #" )"+$147("%" 02/%02$14%$/ *43/ ?%" 
(416/)%" )/ #24&"%/($ 02/%)%4#($+$ (4 9428$(47$'$24($ 8250$, (/#24&"%/($, 9743$, 
7$+4 )" Q/(3$*/0, )" (/*4*"# %/B"* )"+$147/( )%4%5). !416/)%" )/ 24&"%$ '4 7$+4 *"$?%" 
24&"%"34#46$%/ (/ 8$ 02/0"'(4#44% (4 04'42"%, "3(")(" (/ 8$ #24&"%5#44%, *4*" ?%" )/ 34 
2/6/9/ 0"24(/?($ ?%$%/($+$ #" EA 3"9"#$ $7$, 04*, 0"24(/?($ *2$9$(47+$, 75H/ *"$ 
'7"50"%2/&5#47/ 47*"Q"7, 32"8$ $ )7.“ K" '/91$%/ "3 W#2"0)*4%4 5($14, "3 )/359 3" 10 
02"+/(%$ "3 #24&"%/($%/ )/ #24&"%/($ #" )"+$147($ 02/%02$14%$14, 4 (41$(%/2/)/( / 
02$9/2"% )" K/7$*4 M2$%4($14 *43/ ?%" $94 (43 70.000 )"+$147($ 02/%02$14%$14. I #" 
>4*/3"($14 $94 5)7"#$ '4 24'#"1 (4 "#"1 %$0 02/%02$/9($?%#" *"/?%" #" N/05&7$*4 
>4*/3"($14 9"B/ 34 @5(*+$"($24 *4*" *"(+/0% ?%" 8$ "&/3$(5#4 B/7&$%/ '4 2/?4#4C/ 
(4 )"+$147($%/ 02"&7/9$. G"+$147("%" 02/%02$/9($?%#" / /3(4 "3 ("#$%/ 9"B(")%$ '4 
#*7565#4C/ (4 )è 0"8"7/9 &2"1 7$+4 #" 04'42"% (4 %253"%. I 0"*241 "7/)(/%$%/ 9"B(")%$ 
'4 '40"6(5#4C/ &$'($) #" '/914%4, )/04*, %"4 / %/?*" ")%#427$#" '4 8"7/9 &2"1 7$+4 "3 
24(7$#$%/ *4%/8"2$$. K" >4*/3"($14 (/ 0")%"$ 2/8574%$#4 '4 3/@$($24C/ (4 )"+$147($%/ 
02/%02$14%$14, ($#($"% "0)/8 $ "&74)%$%/ (4 3/75#4C/. D"4 / /3(4 "3 02$6$($%/ '4 
"%)5)%#" (4 02"8249$ '4 @$(4()$24C/ $7$ 3258 %$0 0"332?*4 (4 "#$/ )5&1/*%$ "3 
)"+$147(4%4 /*"("9$14. „��
����	��� �������	�����  ����	� "���� 	� 
�������	����� �������  �� �� �	 ������� ���� 	� ��
����	� ��	�����.“ 

„��
����	��� ��	�����  ����� ��	
�� �� ��� � ��"��	� ����� ������ 	� 
����	���
�� ������ �� �����	���� �� �	�	� ���: ���������	�, ���	���� 
��������, �����	��� � "�	��
�� � �������	� ������������26. G"+$147($%/ 

                                                 
26 Johnson Steven, Where Good Ideas Come From: The Natural History of Innovation, Riverhead Hardcover; 1 edition, USA, 2010 
p. 154 
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02/%02$14%$14 )/ *424*%/2$'$244% )" %"4 
?%", $4*" *"2$)%4% 02/%02$/946*$ 02$(-
+$0$, )/ )%2/94% 34 £ )75B4% (4 '4/3($-
+4%4.  

J4 24'7$*4 "3 3258$%/ &$'($)$, 
02"@$%"% *41 "#$/ 02/%02$14%$14 )/ 2/$(-
#/)%$24 '4 0")%$8(5#4C/ (4 *"(*2/%(4 
"0?%/)%#/(4 02"9/(4. D$/ (534% $("#4-
%$#($ 02$"3$ '4 "32B7$# $ 249("9/2/( 
24'#"1, (/2/%*" "&/'&/35#44% 3"&24 $ 
5)758$ '4 9428$(47$'$24($%/ $ (/24'#$/-

($ '4/3($+$ $ #24&"%5#44% 7$+4 "3 24(7$-
#$ 8250$. 

5. Принципи и области на делување 
на социјалното претприемништво 

����
	
�� �
!�� ����� �� ��!�
������ �� !�� ��� „�
!��“ ����� ���� 
������
��� � ��
�
��	
 ��
���
���� �������� �� ����$����	
 ������ 
��
����� 
 ���#� �� ��#����� ��
���
��!���.27  

G"+$147("%" 02/%02$/9($?%#" / 0")/&(4 @"294 (4 02/%02$/9($?%#" *"14?%" / 
3/7 "3 /3(4 0"?$2"*4 $3/14 (4 )"+$147(4%4 /*"("9$14. G"+$147("%" 02/%02$14%$/ / 
("# ���
� �� ���� �� ��#����� #
� *"1 )è 5?%/ (/ / (3"#"7(") %2/%$24( #" 
94*/3"()*4%4 /*"("9$14, (" )/ 024*%$*5#4 ($' +/7$"% )#/%. K/2"14%(" #$ '#56$ 0"'(4% 
¤/19$ S7$#/2 $ (/8"#"%" )"+$147(" 02/%02$14%$/ „Dhe Fifteen“. D"*95 "#"1 84)%2"("9)*$ 
8525 $ (/8"#$"% 2/)%"24( *43/ ?%" )/ "&56/($ $ )" "82"9(4 9"%$#4+$14 24&"%4% 9743$ *"$ 
02/*5 "#4 #24&"%5#4C/ 3"&$#44% ?4()4 34 82434% 0"3"&24 $3($(4, &/?/ $()0$24+$14 '4 
02"/*%"%. G"+$147("%" 02/%02$/9($?%#" *4*" 02$(+$0 0"324'&$24 *"(%$(5$24(" 
)02"#/35#4C/ /*"("9)*$ 4*%$#(")%$ 0"3 "32/3/($ 5)7"#$ (4 24&"%/C/ $ #24&"%5#4C/ (4 
874#(" 9428$(47$'$24($ 8250$. J(46$ *4*" "&74)%$ (4 3/75#4C/ (4 )"+$147("%" 
02/%02$/9($?%#" )/ 9743$%/ *"$ 0"243$ )"+$"-/*"("9)*$"% )%4%5) #" "0?%/)%#"%" 9"B/ 
34 )/ %2/%$244% *4*" 9428$(47$'$24(4 82504, 9743$%/ (4 *"$ $9 %2/&4 #24&"%5#4C/ $ 
9743$ *"$, 3"0"7($%/7(", 564% #" "#4 56$7$?%/, 4 3"4H44% "3 24'7$6($ /%($6*$ $ 
/*"("9)*$ )2/3$($. A2$942/( 02$(+$0 (4 )"+$147("%" 02/%02$/9($?%#" / 
'414*(5#4C/%" (4 )"+$147(4%4 *"Q/'$14 $ )"7$342(")%4 *4*" $ '414*(5#4C/%" (4 
*404+$%/%"% '4 $("#4+$$ #" 24'7$6($ /*"("9)*$ )/*%"2$ $ "0?%/)%#/(" *"2$)($ 
0"324614. ¥/7%4 / 34 )/ 8/(/2$24 "0?%/)%#/(4 #2/3(")% 02$ ?%" '4/3($+4%4 R/ $94 *"2$)% 
"3 02/%02$/946*$%/ 4*%$#(")%$.  

G"+$147("%" 02/%02$/9($?%#" #" >4*/3"($14 / #" )#"$%/ 02#$6($ )%43$59$ (4 
24'#"1, (" 0")%"/6*$%/ )"+$147($ 02/%02$14%$14 0"*4B5#44% 3/*4 $94 0"%/(+$147 '4 24)% $ 
24'#"1 (4 "#"1 *"(+/0% $ *41 (4). J4 24'7$*4 "3 W#2"04, *43/ ?%" )"+$147(4%4 /*"("9$14 
02$3"(/)5#4 '4 "*"75 10% "3 MPA, 4 )/*"/ 6/%#2%" ("#"")("#4(" 02/%02$14%$/ / )"+$147(", 
($/ )9/ "3#41 (4 0"6/%"*"% )""65#41R$ )/ )" &2"1($ 02/3$'#$+$.  

                                                 
27 www.vlada.gov.mk 
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6. Социјални 
проблеми и предизвици 

A2"&7/9$ $ 0"%2/&$%/ (4 7"*47(" ($#" 0"#2'4($ )" )$2"94?%$14%4 $ )"+$147(4%4 
$)*756/(")% #" N/05&7$*4 >4*/3"($14 )/ )7/3($#/:28 

� I3/(%$@$*4+$14%4 (02/0"'(4#4C/) (4 #$3"#$%/ )"+$147($ 02"&7/9$ $ 0"%2/&$ (4 
)"+$147(" $)*756/($%/ 824H4($. 

� O%#235#4C/ (4 )$2"94?%$14%4 $ (4 B$#"%($"% )%4(3423 (4 824H4($%/ #*756/($ #" 
$)%24B5#4C/%". 

� S&/'&/35#4C/ $(@"294+$$ '4 5)7"#$%/ (4 B$#//C/ $ '4 02"&7/9"% (4 
9428$(47$'4+$14 $ 56/)%#" #" 7"*47(4%4 '4/3($+4. 

� I3/(%$@$*4+$14 (4 @"29$%/ (4 $)*756/(")% (4 )$2"94?($%/ $ (4 )"+$147(" 
$)*756/($%/ 824H4($ #" %428/%$24($%/ "0?%$($. 

� ^(47$'4 (4 #$3"#$%/ &/(/@$+$$ $ 5)758$ "3 )"+$147(4%4 '4?%$%4 ?%" )/ *"2$)%4%, 
*4*" $ 02/6*$%/ '4 02$)%40 3" ($#. 

� O%#235#4C/ (4 02$6$($%/ '4 /#/(%547($"% "824($6/( 02$)%40 3" )"+$147($%/ 
5)758$ '4 24(7$#$%/ 8250$ 824H4($. 
A2/'/(%$24C/ (4 7"*47($%/ 92/B$ (4 0")%"1($%/ )"+$147($ 5)758$ $ ($#(4%4 

24)0"7"B7$#")% ("0?%$($, +/(%2$ '4 )"+$147(4 24&"%4, )"+$147($, '324#)%#/($ $ 
"&24'"#($ $()%$%5+$$, (/#743$($ "284($'4+$$ $ 3258$ 2/7/#4(%($ 4*%/2$). 

� A2/0"'(4#4C/ (4 )"+$147($%/ 5)758$ '4 *"$ 0")%"$ 0"%2/&4, 4 (/3")%4)5#44% #" 
"0?%$($%/ $ $3/(%$@$*4+$14 (4 *756($%/ 02/6*$ #" "&/'&/35#4C/%" (4 
0")%"1($%/ 5)758$ (4 7"*47(" ($#". 

� P4#4C/ 02/0"24*$ '4 (439$(5#4C/ (4 $3/(%$@$*5#4($%/ )"+$147($ 02"&7/9$. 
� S&/'&/35#4C/ 0"34%"+$ ?%" R/ 9"B4% 34 )/ $)*"2$)%4% 02$ 0"38"%"#*4 (4 

)%24%/8$)*$ 3"*59/(%$ '4 &"2&4 02"%$# )"+$147(4%4 $)*756/(")% $ )$2"94?%$14%4 
#" %428/%$24($%/ "0?%$($. 

                                                 
28 www.vlada. gov.mk 
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A2/3$'#$+$ )/ 3$)*5%$24C4%4 '4 
0"7/%" (4 2/8574%$#4%4, 0"7$%$6*$%/ 
9/2*$, )%24%/?*$%/ "0+$$ $ 

02/3$'#$+$%/ '4 )"+$147("%" 
02/%02$/9($?%#" $ 34 )/ (413/ (46$( 34 
)/ 3"13/ 3" 02/0"24*$ '4 )"'34#4C/ 
0"#"7(4 )2/3$(4 '4 0"8"7/9 24'#"1 (4 
)"+$147($%/ 02/%02$14%$14.  

��#������� ��
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�� �� ��
 
��
���� �� &���#���� ���� 
���#
�� ��� $ ��
����� �
���
 �� 
�
!���	
 �� ��#�����
 �����
�  
��� ��
�� �� ��
 �����
� �
��� �� 

�������� �� '�����  ���
������ ��!�
����  �� �������
�� ��#�-
������� 
�����. �� �����
��� ������� �� ������, ��������  �
������� �
���� ���
 �� 
�
 ����$�
 ���$���
�� �
�������	
 �� ������ �� ��#������� ��
���
��!���.  

K" N/05&7$*4 >4*/3"($14, 0")%"14% 5)7"#$ $ 9"B(")%$ '4 "@"295#4C/ (4 
)"+$147(" 02/%02$/9($?%#" *4*" 9"3/7 '4 0")%$8(5#4C/ (4 )"+$147(4%4 $(*75'$14 $ '4 
#24&"%5#4C/ (4 "32/3/($ )"+$147($ 8250$, (" $ '4 0"%%$*(5#4C/ (4 $("#4+$$ '4 34 )/ 
0")%$8(/ +/7")(4 /3(4*#")% (4 7$+4 $7$ 8250$ *"$ $944% '(46$%/7(" (/0"#"7(4 0"7"B&4 
#" "3(") (4 3258$%/ 824H4($. 
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7. Општествена одговорност  

S0?%/)%#/(4%4 "38"#"2(")% 02/%)%4#5#4 82$B4 (4 02/%02$14%$/%" '4 
"0?%/)%#/($%/ 02"&7/9$. M424C4%4 '4 "0?%/)%#/(4 "38"#"2(")% )/ 024#(" 02"0$?4($ "3 
)%24(4 (4 "0?%/)%#"%".29 D4*4 (4 02$9/2, )" 024#($ 02"0$)$ )/ 2/857$24 3"7(4%4 824($+4 
'4 #24&"%5#4C/ (4 24&"%($+$, )/ 02"0$?5#44% )%4(3423$ '4 3"'#"7/(" ($#" (4 '48435#4C/ 
(4 #"'35Q"% $ 6"#/*"#4%4 "*"7$(4, )/ $()$)%$24 (4 Q594($'4+$14 (4 5)7"#$%/ '4 24&"%4 (4 
#24&"%/($%/ $ )7. A2$ 0"38"%#5#4C/%" (4 "375*$%/, 9/(4j/2$%/ (/ 9"B4% 34 8$ $'&/8(4% 
14#($%/ &424C4 '4 "0?%/)%#/(4 "38"#"2(")% (4 4*%$#(")%$%/ *"$ 8$ 02/'/944%. !/*"$ 
0"324614 (4 "0?%/)%#/(4 "38"#"2(")% )/ 0"#4B($ '4 "32/3/($ *"904($$, 3"3/*4 '4 3258$ 
(/ )/ )" %"7*4#" '(46/C/. D4*4, )0"2/3&4%4 (4 02/%02$14%$14%4 "3 24'7$6($ )@/2$ (4 
3/75#4C/ 0"*4B5#4: 0"8"7/9 $(%/2/) (4 02/%02$14%$14%4 '4 (49475#4C/ (4 '4843/(")%4 $ 
65#4C/ (4 2/)52)$%/; 02"$'#"3($%/ 02/%02$14%$14 0"#/R/ )/ $(%/2/)$244% '4 34#4C/ (4 
0"9"? #" 3"&2"%#"2($ +/7$ $ 5(402/35#4C/ (4 "&24'"#($%/ 02"8249$; *"904($$%/ '4 
%24()0"2% $ *"95($*4+$$ )/ #*7565#44% (419("85 #" @$(4()$24C/ (4 3"&2"%#"2($ +/7$, 
4 %28"#)*$%/ 02/%02$14%$14 0"*4B5#44% (418"7/9 $(%/2/) '4 042%$+$04+$14 #" 7"*47($%/ 
24&"%$.30 

A2$(+$0"% „"38"#"2/(“ )04H4 #" 82504%4 *74)$6($ 02$(+$0$ (4 "284($'$24C/%", 
"3(")(" 9/(4j9/(%"%.  

S38"#"2/( "'(465#4 7$6(")% "38"#"2(4 (4 9/(4j/2 '4 $'#2?5#4C/ (4 "02/3/7/(4 
'43464, '4 "375*$%/ $ '4 2/'57%4%$%/ "3 24&"%4%4. >/(4j/2$%/ 02$@4R44% $'#/?%41 "3 
0"32/3/($%/ '4 2/'57%4%$%/ "3 ($#(4%4 24&"%4. S#44 0"#24%(4 )02/84 95 "#"'9"B5#4 (4 
9/(4j/2"% 34 "02/3/7$ 347$ 24&"%4%4 / $'#2?/(4 024#$7(", #" "3 (/8" 0")%4#/($%/ 249*$ 
"3 (/8"#4 )%24(4. !4 %4*"# (46$(, "38"#"2(4%4 7$6(")% )/*"84? / #" Q$/242Q$)*4 0"'$+$14 
#" "3(") )" 02/%0")%4#/($"%. 

                                                 
29 Bannock, Graham, The economic role of the small firm in contemporary industrial society in the survival of the small firm, The 
economics of survival and entrepreneurship, Vol. 1, Grover, Aldershot, 2006, p. 96 
 

����� 27. �������	� �������	��� �� ���������� 
�����: www.business.pictures 
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8. Етика  

W%$*4%4 )/ '4($94#4 )" "3(/)5#4C/%" (4 75H/%", 5%#235#41R$ 024#$74 (4 9"247("%" 
"3(/)5#4C/ *"$?%" (416/)%" )/ #$*44% /%$6*$ 02$(+$0$, "3(")(" /%$6*$ *"3/*). K" ($# 
)/ "0@4%/($ (46/74, 024#$74 $ 0"7$%$*$ )" *"$ )/ (4)"65#4 "3(/)5#4C/%".  

S3 024*%$6(" 87/3$?%/, /%$*4%4 "&$6(" )/ 3/@$($24 *4*" *"3/*) (4 9"247($ 
02$(+$0$ $ #2/3(")%$ *"$ 5024#5#44% )" "3(/)5#4C/%" (4 0"/3$(/+ $7$ 82504 #" "3(") 
(4 "(4 ?%" / 3"&2" $7$ 7"?". 

W%$*4%4 *4*" (45*4 '4 9"247"% $94 '43464 34 8$ '40"'(4/ 75H/%" )" %"4 ?%" / 9"247 
$ *"$ )/ (/8"#$%/ ")("#($ *"90"(/(%$, (" $ 34 '4'/9/ *2$%$6*$ )%4# *"( 0")%"1(4%4 
9"247(4 024*)4. I9/(", '43464%4 (4 /%$*4%4 (/ / )49" #" 02/3502/35#4C/ (4 24'7$6($%/ 
87/3$?%4 (4 75H/%", %5*5 $ #" 34#4C/ #2/3(")($ "+/($ $ 504%5#4C/ (4 024#$7($ $ 
#$)%$()*$ #2/3(")%$. G" %"4, 02/39/% (4 02"565#4C/ (4 /%$*4%4 / 9"247"%. G" "87/3 (4 
%"4 3/*4 /%$*4%4 )/ 3/@$($24 *4*" 7$6(" 5#/25#4C/ #" "(4 ?%" / 3"&2", 4 ?%" 7"?", 
"3(")(" ?%" / 024#", 4 ?%" *2$#", )7/34% %2$ %/9/7($ $907$*4+$$:31 

� I(3$#$3547(")% (4 /%$*4%4 – 75H/%" $944% /%$*4, 4 (/ "284($'4+$14%4; 
� W%$6*"%" "3(/)5#4C/ 9"B/ 34 #42$24 "3 7$6(")% 3" 7$6(")%; 
� N/74%$#(")%, 4 (/ 40)"75%(")% (4 /%$*4%4. 

K" 8/(/247(4 )9$)74 /%$*4%4 / *"3 (4 9"247($ 02$(+$0$ $ #2/3(")%$ *"$?%" 8" 
(4)"65#44% "3(/)5#4C/%" (4 0"/3$(/+"% $7$ 82504%4 *"( 0"6$%5#4C/ (4 %"4 ?%" / 
024#$7(" $7$ 0"82/?(".  

S3 4)0/*% (4 &$'($)"% $ 02/%02$/9($?%#"%", /%$*4%4 #")0")%4#5#4 )%4(3423$ #" 
"3(") (4 "(4 ?%" / 3"&2", 4 ?%" 7"?" #" 3"(/)5#4C/ (4 "375*$%/ '4 02/'/94C/, 3/75#4C/ 
$ 2/47$'4+$14 (4 &$'($) $3/$%/.  

G/ '4($94#4 )" $(%/2($%/ 
#2/3(")%$ *"$?%" )/ 3/7 "3 
"284($'4+$)*4%4 *57%524 #" &$'($) 
02/%02$14%$14%4 $ 8$ "&7$*5#4 
"375*$%/ '4 *"7/*%$#(4 "38"#"2(")% 
#" "3(") (4 /*)%/2(4%4 "*"7$(4.  

W%$6*$ 02"&7/9 (4)%4(5#4 #" 
)$%54+$$ *"84 "375*4%4 (4 0"/3$(/+ 
$7$ 82504 9"B/ 34 $9 (4?%/%$ $7$ 34 
$9 *"2$)%$ (4 3258$%/ 02$ 
3/75#4C/%" (4 &$'($) $3/$, 9"%$#$, 
%4*%$*$ 3$)*5)$$ )%24%/8$$ $ 24'($ 
&$'($) #$'$$ $ &52$ (4 $3/$. 

                                                 
31 www.ethics.wikipedia 

����� 28. $���� 
�����: www.ethics.pictures 
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9. Деловна етика  

P/7"#(4%4 /%$*4%4 8$ 0")%4#5#4 )%4(3423$%/ '4 %"4 ?%" / 3"&2" $7$ 7"?" #" 
#"3/C/%" $ #" "37565#4C/%". P/7"#(4%4 /%$*4 )/ )024#5#4 )" #(4%2/?($%/ #2/3(")%$ ?%" 
)/ 3/7 "3 "284($'4+$)*4%4 *57%524 $ 8$ "&7$*5#4 "375*$%/ #*7565#41R$ 14 )"+$147(4%4 
"38"#"2(")% )" 0"6$% *"( (43#"2/?(4%4 "*"7$(4. P/(/) 3/7"#(4%4 /%$*4%a / #4B/( 3/7 
"3 )/*"14 *"904($14, '4 5)0/?(4 02$9/(4 (4 /%$*4%4 #" )/*"13(/#("%" 24&"%/C/ )/ 
@"29$244% "33/7$ '4 3/7"#(4 /%$*4. P/7"#(4%4 /%$*4%4 / 02$)5%(4 #" )$%54+$$ #" *"$ 
4*%$#(")%4 (4 7$6(")%4 $7$ "284($'4+$14 9"B/ 34 8$ '482"'$ 3258$%/.32 

!4 /%$6*$"% $'&"2 (4 &$'($)9/($%/ $ 02/%02$/946$%/, 9/(4j/2$%/ $ 7$3/2$%/ 
#7$144% 0"#/R/ @4*%"2$ *"$ )/ #" 9/H5)/&(" 3/1)%#". D"4 )/ *424*%/2$)%$*$%/ *"$ 8$ $94 
)/*"1 0"/3$(/+, 04 %4*4 $ 9/(4j/2"% $ 02/%02$/946"% 0"%"4 $ *424*%/2$)%$*$%/ ?%" 8$ 
$94 )/*"14 "284($'4+$14 9/H5 *"$ 0")/&(" )/ $'3#"15#44% "284($'4+$)*4%4 )%25*%524 $ 
"284($'4+$)*4%4 *57%524. G0"2/3 %"4, )%4(5#4 '&"2 '4 %2$ %$04 @4*%"2$:33  

� I(3$#$3547($ *424*%/2$)%$*$, 
� G%25*%52($ #42$14&7$ $ 
� S284($'4+$)*4 *57%524. 

G$74%4 (4 #7$14($/ (4 "#$/ 
@4*%"2$ 8" @"29$24 *241($"% 02"$'#"3. 
W%$6*"%", "3(")(" (//%$6*"%" "3(/)5#4C/ 
(/ / 3"#"7(" '4 9/(4j/2"%, &$'($)9/("% $ 
02/%02$/946"% 34 $94 7$6($ 
*424*%/2$)%$*$ *"$ 8" 0"%%$*(5#44% (4 
%4*#" "3(/)5#4C/, "3(")(", (/ / 8424(+$14 
3/*4 9/(4j/2"%, &$'($)9/("% $ 
02/%02$/946"% *"$ $944% #$)"*$ 9"247($ 
02$(+$0$, #" )$%/ )$%54+$$ R/ 0")%404% 
/%$6(". !4 ($#("%" "3(/)5#4C/, 0"*241 
7$6($%/ *424*%/2$)%$*$, #7$144% $ 
"284($'4+$)*$%/. A"3 )$7($"% #0/64%"* (4 "284($'4+$)*4%4 )%25*%524 *"14 )02/65#4 
(//%$6*" "3(/)5#4C/ $ 0"3 3/1)%#" (4 )$7("%" #7$14($/ (4 "284($'4+$)*4 *57%524 *"14 
0"%%$*(5#4 /%$6*" "3(/)5#4C/, 9/(4j/2$%/ 024*%$6(" )/ 02$(53/($ 34 0")%405#44% 
/%$6*$. I "&24%(", 3"*"7*5 /%$6*$%/ 9/(4j/2$, &$'($)9/($ $ 02/%02$/946$ )/ 3"#/34% 
3" )$%54+$14 34 0")%405#44% (//%$6*$, 4*" )/ 0"3 #7$14($/ (4 "284($'4+$)*4 )%25*%524 $ 
"284($'4+$)*4 *57%524 *"14 3"'#"75#4 $7$ 0"%%$*(5#4 (//%$6*" "3(/)5#4C/. 

 

 

                                                 
32 www.etick.wikipedia 
33 www.business etick.wikipedia  

����� 29. #���	� ����  
�����: www.businessethics.pictures 

����� 30. %���	� ����� ������� 
	����: ww.businessethics.pictures 
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П р а ш а њ а  

1.  ���� / 57"84%4 (4 &$'($)"% #" "0?%/)%#"%"? 

2.  ����� / 3/75#4C/%" (4 "0*25B5#4C/%" (4 &$'($)"%? 

3.  �� )/ @"29$%/ (4 "284($'4+$14 (4 &$'($)? 

4.  "�� "#"'9"B5#44% 947$%/ $ )2/3($ &$'($)$ #" "0*25B5#4C/%"? 

5.  (���
 � 042%(/2)%#4 #" >4*/3"($14? 

6.  ����� � *"20"24+$14 #" >4*/3"($14 $ 4*" 0")%"$ *"14 / %44? 

7.  ����� / '4)%40/(" )"+$147("%" 02/%02$/9($?%#" #" >4*/3"($14? 

8.  )� �� "&74)%$ 3/75#4 )"+$147("%" 02/%02$/9($?%#"? 

9.  �� �� )"+$147($ 02"&7/9$ )/ )""65#4 (4?4%4 '/914? 

10.  ��� / 02$(+$0"% (4 "0?%/)%#/(4 "38"#"2(")%? 

11.  "�� 0"324'&$24%/ 0"3 3/7"#(4 /%$*4 '4 >4*/3"($14?  

12.  ����� )/ 02$9/(5#4 &$'($) /%$*4 #" 94*/3"()*$%/ 02/%02$14%$14? 

 
  



 

43 

В е ж б и  11  

1. ���! � "#�$!%! &! '�(&�)�% *� ��+%�)%*�%�? 

_________________________________________________________________________________________
_________________________________________________________________________________________
_________________________________________________________________________________________ 

2. ��� )� �#���&%� (! ,�#�)&! ��!#�(!,��! &! "#�$!%! &! '�(&�)�%�? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

3. �!*����&� �����(&!�&�%� � ��//�:"*!;� &! �&�*!%�*&� ���%�����!<=� �/�� 
*� ��=�":"*!;�%� )� '�%�& ���/")#�* (! ($�#��"*!;� &! =�&="��&%&�)%! &! 
�!=�/�&)=�%� =���!&�� � &�*&� �!�&���!*&� "<�)%*� &! ��$��&!#&�%�, 
�*���)=�%� � )*�%)=�%� �!(!��. 	� '�(&�)�% &!�*!:�& &� � &�%" =!��%!#�%, &�%" 
�)=")%*�%�. 

+. (+ �. *" 

4. �%� �*�(��:"*!!% '�(&�)�%� *� ��=�":"*!;�%�? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

7. _______________________________________ 8. _______________________________________ 

5. �!=� �)&�*&� @���� &! ��$!&�(!,��! &! '�(&�)�% )�: 

1. �	�
�
����	� ����
���
� 

2. ���	����� 

3. ������
�� 

+. (+ �. *" 

6. ������!,��! � '�(&�) 
(/�":�&��, ����!*�&� =!=� 
��)�'�& ��!*�& )"'��=% )� 
)*�� �*#!)%"*!;! � �'*�)=� 
=��+%� )� �!(#�="*!!% �/ 
�&�� &! &��(�&�%� <#�&�*�. 

+. (+ �. *" 
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7. �!�%&��)%*�%� � �/�& *�/ )��!'�%=!, �#� ��%�<&� (!�/&�<=� "<�)%*� &! /*! �#� 
��*�C� )"'��=%� *� &�=�� ��/*�$,!=%�*&�)%,(!#!$!;�,)� ���%D�/&� /�@�&��!&� 
�'*�)=� � �<�="*!&� ��("#%!%� (! )�=�� "<�)&�=. 

+. (+ �. *" 

8. �,��!#&!%! �=�&����! � +���= =�&,��% *� =�� )� ��@!%�&� <�%��� *�/�*� 
��$!&�(!,�� +%� $� �����(&!*!�� *� /�&�+&� *����: =�����!%�*&�, (!�/&�<=� 
��+%�)%*!, (/�":�&��! � @�&/!,�� � ��+%�)%*�&� ���%����!%��!. 

+. (+ �. *" 

9. �!=� )� /�@�&��! )�,��!#&�%� ���%�����&�+%*�? 

_________________________________________________________________________________________
_________________________________________________________________________________________ 

10. ��� )� ���&,��� &! /�#"*!;� &! )�,��!#&�%� 
���%�����&�+%*�? 

1. _______________________________________ 

2. _______________________________________ 

3. _______________________________________ 

11. �!/� /�#"*! )�,��!#&�%� ���%�����&�+%*�? 

_________________________________________________________________________________________
_________________________________________________________________________________________ 

12. ��+%�)%*a�&!%! �/$�*��&�)% ���%)%!*"*! $��:! &! ���%����!%��%� (! 
��+%�)%*�&�%� ���'#���. �!�!;!%! (! ��+%�)%*�&! �/$�*��&�)% )� ��!*&� 
�����+!&� �/ )%�!&! &! ��+%�)%*�%�. 

+. (+ �. *" 

13. �%�=!%! =!=� &!"=! (! ���!#�% ��! (!/!<! /! $� (!��(&!� #"F�%� )� %�! +%� � 
���!# � =�� )� &�$�*�%� �)&�*&� =����&�&%�, &� � /! (!(��� =��%�<=� )%!* =�& 
��)%��&!%! ���!#&! ��!=)!. 

+. (+ �. *" 

14. ��#�*&!%! �%�=!%! )� )��!*"*! )� 
*&!%��+&�%� *��/&�)%� =�� )� /�# 
�/ ��$!&�(!,�)=!%! ="#%"�! � $� 
�'#�="*! �/#"=�%� *=#"<"*!�C� �! 
)�,��!#&!%! �/$�*��&�)% )� ��<�% 
=�& &!/*���+&!%! �=�#�&!. 

+. (+ �. *"   
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В е ж б и  22  

1. ����/�#�%� =!=� )� �����&"*! %�!/�,��&!#&��% 
=�&,��% &! ��+%�)%*�&! �/$�*��&�)%. 

+. !�	�G�
�� ���� �� 
� ������ ���������	� 	� 

	����
�� 	� ���
�	�
�� 
 ��� �� ����
�
�
��� 	� ��&
���. 

�. ���������	
�� ���
 	� �
��
�� 
 �
��������� ���
��� �� 	
� ���� 
�
	
�
�
��� �����
. 

�. )�	�&���
�� ���� �� 
� ������ ���������	� 	� ���
�
�
�� 	� ���
�	�
�� 

 ����%���
�� 
 ��� �� ����
�
�
��� 	� ��&
���. 

F. ���
��	�
�� ���� �� 
� ������ ����	� 	� 
	����
�� 	� �
&��	�
�� 
 ��� 
�� ����
�
�
��� 	� ��&
��� 
 �
�
���	
 ���

. 

2. ��#�=��"&�=!,�)=��% ����!%�� &!)%!�� &! �!(!��% *� �!=�/�&��! )� &�)=� ,�&� 
��� +%� *� ��*!%! $�/�&! �/ �!'�%�;�%� %��+�,�%� $� &!/��&!! ��!#�(��!&�%� 
���D�/� �/ �!'�%�;�%�. +	��
�
���� 
 ����	��� %� 	
�	��� ������� �� 
������������. 

+. �������� �� ��%���.   

�. �	������� 
	����
�	��� �� ���������. 

�. ����
�	����� 	� �	���
�	����. 

F. ������� 	� ��	�G��	���. 

3. ����/�#�%� =�� )�=%�� &! $�#��� ���%����!%�� *� '�(&�) ��=�":"*!;�%� (! 
���/!:'! &! #�=�*� )� $��:� (! ��$�#�� ���@�%. 

+. �����	
�� 
�����. 

�. !����
	% 
�������. 

�. ������� �� 

��������� 
 
�����. 

F. ������� �� 
�	��
�� 
 

	����

. 
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4. ����/�#�%� =!=� )� ���%)%!*"*! ��+%�)%*�&!%! �/$�*��&�)%? 

+. E�
�� 	� ������
 �� ���������	��� ��%���	��� 	� ����
���
���� ��	 
���������	
�� ������
 ���	� ���
��	
 
 	
�	��� �
&�>��� � �� �����
 	� 
����
���
���. 

�. #
����� 	� �����
 �� ���������	��� ��%���	��� 	� ������
�� ��	 
���������	
�� ���
 ���	� ������
�	
 
 	
�	��� �
&�>��� � �� �����
 	� 
����
���
���. 

�. ����� 	� 
��
 �� ���	��� ��%���	��� 	� ����
���
���� ��	 ���������	
�� 
�
���
 ���	� 	��
�	
 
 	
�	��� �
&�>��� � �� �����
 	� ������. 

F. ������� 	� ������
 �� �
�	� ��%���	��� 	� ����
���
���� ��	 
���������	
�� ������
 ���	� 	��
�	
 
 ������
�	
 
 	
�	��� �
&�>��� 
� �� �����
 	� ������. 

5. �!=� ��&!G���%� �! 
�����&"*!!% 
��%*�/�&!%! 
��+%�)%*�&! 
�/$�*��&�)%? 

+. )
� �� �����	
 �� 
%
 �	�
�
�
��� 
����	
�� �� 
������������, �� %
 
���%����� ���
�� 	� 
����
���
��� �� 
���
�� 	� %����� 
 �� 
�����
��� 
����	
��
 
	����
. 

�. )
� �� �����	
 �� %
 ������
��� ����	
�� �� ��%��	����, �� %
 ����
��� 
���
�� 	� ����
���
��� �� ���
�� 	� %����� 
 �� �����
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0/%%/ #"3/6*$ 02$(+$0$, *"$?%" "#"'9"B5#44% (4?/ 5)0/?(" 3/7"#(" 24&"%/C/. 
E"3/*)"% 02/%)%4#5#4 &424C/ ?%" )$ 8" (49/%(5#49/ )49$ (4 )/&/, *4*" $ #/%5#4C/%" ?%" 
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1. Дефинирање на бизнис модел 

 M"3/2/( &$'($) 9"3/7 / 0"94847" ?%" R/ 8" #"3$ &$'($)"% (4 04%"% *"( 
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  ��
�� �� �
 �������� – A2/*5 )""3#/%($ 4(47$'$ (4 )""3#/%($ 
&$'($) /7/9/(%$ 9"B/ 34 )/ (4)"64% 2/)52)$%/ '4 /7$9$($24C/ $7$ (49475#4C/ 
(4 2$'$6(")%4 #" )""3#/%("%" 0"32461/ *43/ ?%" )/ "6/*5#4 34 )/ 0"14#$. 

 

M$'($) 9"3/7"% )/ 
*"2$)%$ '4 34 )/ #$3$ *4*" 
02/%02$14%$14%4 2/47$'$244% 
&$'($) )" *"2$)%/C/ )2/3)%#4 
$ )0/+$@$6($ &$'($) 474%*$.36 

 

                                                 
34 Business Model Generation, A. Osterwalder, Yves Pigneur, Alan Smith, and 470 practitioners from 45 countries, self published, 
2010. p. 41 
35 The Business Model Canvas nonlinearthinking.typepad.com, July 05, 2008. Accessed Feb 25, 2010 
36 Thomas, N., Four main stages of creative thinking models process, The John Adair Handbook of Management and Leadership, 
London, 2008, p. 61. 

����� 31. !��	�� ����  
�����: www.business.models.pictures 
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����� 32. ������ 	� ���	�� ����  
�����: www.business.models.pictures 

2. Алатки за претставување и 
поставување на бизнис модел 

^74%*$%/ (/ )/ %$/ *"$?%" "&/'&/35#44% 5)0/Q. ^74%*$%/ )/ )49" 0"948474. 
A2"+/)"% (4 *"2$)%/C/ (4 %$/ 474%*$ $ )/*4*" 0"#24%($%/ 2/'57%4%$ "3 %$/ 474%*$ )/ 
(/?%" ?%" "&/'&/35#4 5)0/Q. ^*" &$'($) 9"3/7"% / 3"&24 474%*4 '4 /3/( )%42%40, %"84? 
02"+/)"% (4 *"2$)%/C/ (4 $)%$"% 02/%)%4#5#4 (/8"#" %/)%$24C/ $ 02$748"35#4C/. M$'($) 
9"3/7"% / 3$'41($24( 34 &$3/ )")%4#/( 3/7 "3 3/7"#(4%4 )%24%/8$14 $7$ 5?%/ )/ (42/*5#4 
&$'($) )%24%/8$14. O)7"#$%/ '4 2/47$'$24C/ (4 &$'($) 9"3/7 #*7565#44% 
$()%$%5+$"(47($ )/89/(%$ *4*" $ 24&"%4 $ 24&"%($ 4*%$#(")%$ 02/*5 6"#/6*$%/ 2/)52)$. 

^74%*$ '4 02/%)%4#5#4C/ $ 0")%4#5#4C/ &$'($) 9"3/7 )/ :37 
� �������. K" &$'($) 9"3/7"% )/ 3/@$($244% *505#46$%/, "3(")(" )/89/(%$%/ (4 

*505#46$%/, 4 %"4 '(46$ 3/*4 0")%"14% *505#46$ (4 04'42"% *"$ $944% 02"&7/9 ?%" 
R/ 8" 2/?4#4 &$'($)"%. !", )/04* $ 3$'41("% (4 &$'($) 9"3/7"% )/ &4'$24 (4 
02/%0")%4#*$ "3 )%24(4 (4 02/%02$/946"%. J4%"4, )" 3/@$($24C/ (4 *505#46$%/, 
(/ 9"B/ 34 '4#2?$ $ "#44 @4'4. 

� ������. A2/*5 3$'41($24C/ (4 &$'($) 9"3/7"% R/ 14 3/@$($249/ 0"(534%4 (4 
&$'($)"%. h%" / "(4 ?%" &$'($)"% R/ 8" 0"(53$ *4*" #2/3(")%? E4*" R/ 8" 0"(53$ 
%"4 (/?%"? E4*" R/ 8" $)0"2464 %"4 (/?%"? S#4 / #/R/ *#47$%/%/( )/89/(% (4 
3$'41($24C/ (4 &$'($)"%, )/04* (49 ($ %2/&4 (/?%" ?%" 947*5 0"#/R/ R/ (4#7/'/ 

                                                 
37 Thomas, N., Four main stages of creative thinking models process, The John Adair Handbook of Management and Leadership, 
London, 2008, p. 62. 
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#" &$'($) 3$'41("% )" +/7 34 9"B/9/ 34 %/)%$249/, 4(47$'$249/ $ 9/(5#49/, 
"3(")(" 02$748"35#49/. 

� (�&�����������. J4 34 )/ 2/47$'$24 0"(534%4 $ 34 )/ 3")%4#$ 3" *505#46$%/, 
&$'($)"% 9"24 34 $94 )"0)%#/(4 $(@24)%25*%524. D5*4 )/ 2/)52)$%/ $ *756($%/ 
4*%$#(")%$ ?%" R/ 8$ )02"#/35#4. 

� +������� ���������. S3 32584 )%24(4, $ (4) (� $(%/2/)$24 347$ &$'($) 
$3/14%4 R/ &$3/ @$(4()$)*$ "32B7$#4 "3(")(" 347$ R/ "&/'&/3$ 3$'41( (4 
02"@$%4&$7/( &$'($). 

G/*"1 &$'($) $94 )#"1 )"0)%#/( 9"3/7. M$'($) 9"3/7"% 02/%)%4#5#4 (46$( (4 
$'#/35#4C/ (4 &$'($) 4*%$#(")%$. !4 02$9/2 '4 947"02"34B&4, &$'($) 9"3/7 9"B/ 34 
&$3/ (4&4#*4, $'7"B5#4C/, 942*/%$(8, 02"34B&4 $ 0"#%"2(" $)%"%". !", 0"9/H5 "#$/ 
02"+/)$ #" 9"3/7"% 9"B/ 34 $94 0"#/R/ 24'7$6($ 0"%02"+/)$. I %"*95 #" %"4 / 24'7$*4%4 
9/H5 24'7$6($%/ &$'($)$. I %"*95 #" %$/ 0"%02"+/)$ /3/( &$'($) 9"B/ 34 &$3/ 5)0/?/(, 
4 3258 $)% %4*"# (/5)0/?/(. G/*"1 &$'($) 9"3/7 *4*" ")("#4 14 $94 &$'($) $3/14%4. K" 
"3(") (4 &$'($) $3/14%4 #" 874#4%4 )/ 0"14#5#44% 24'7$6($ (46$($ (4 $'#/35#4C/ (4 %44 
&$'($) $3/14, )/ #2%4% *"9&$(4+$$, 0/295%4+$$, #42$14+$$ $ ?%" 5?%/ (/. K" "#"1 9"9/(%, 
"3 3/( #" 3/(, #" 874#4%4 02#"&$%(4%4 $3/14 / )� 0"$'9/(/%4 $ 0"'9/(/%4. !", 0")%"$ $ 
'49*4. S#4 9"B/ 34 %24/ 3" &/)*"(/6(")% $ &$'($)"% 34 ")%4(/ #" @4'4%4 (4 02/3-)%42%40. 

W#/ (/*"7*5 024*%$6($ )"#/%$:3839 
� A2/%)%4#/%/ 8" 824@$6*$ &$'($) 9"3/7"% (4 #4?$"% &$'($). 
� A"87/341%/ 8" $ '4&/7/B/%/ 8$ $3/$%/ '4 0"3"&25#4C/. 
� S39"2/%/ 947*5 – '4($94#41%/ )/ )" (/?%" 3258" $ 0"#%"2(" 02/87/341%/ 8" 

824@$*"("% (4 &$'($) 9"3/7"%. 

                                                 
38 Thomas, N., Four main stages of creative thinking models process, The John Adair Handbook of Management and Leadership, 
London, 2008, p. 63. 
39 Barquet, Ana Paula B., et al. "Business model elements for product-service system." Functional Thinking for Value Creation. 
Springer Berlin Heidelberg, 2011. 332-337: They stated that "The Canvas business model was applied and tested in many 
organizations (eg IBM and Ericsson), being successfully used to easily describe and manipulate business models to create new 
strategic alternatives."  

����� 33. ������ 	� ��	�� 	� ���	�� ����  
�����: www.business.models.pictures 
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� J4&/7/B/%/ 8$ )$%/ 0"3"&25#4C4 $ (4024#/%/ ("# &$'($) 9"3/7 )" #*756/($ 
0"3"&25#4C4. 

� S3 5%2/ (/*4 &$3/ "@$+$147/( ("#$"% &$'($) 9"3/7. 

3. Видови бизнис модели 

)� �
������  ��������� �������� ������ ���� ���� ���
�. �
 
����
�����
 ������� �� ��
��
� ���� ���
��
  ����
 ����. 

3.1. Интернет бизнис модел  

J40"6(5#4C/%" )"0)%#/( &$'($) / 94*"%20/( $ 02/3 )� 2$'$6/( 0"%@4% *"1 &424 
074($24C/, "&9$)75#4C/, 02/9/25#4C/ $ "39/25#4C/. >("85 @4*%"2$ #7$144% (4 *241(4%4 
"375*4 '4 (46$("%, #2/9/%" $ %$0"% (4 &$'($)"% ?%" )4*49/ 34 8" '40"6(/9/. D5*4 / 02/3 
)� $ )#/)(")%4 '4 02$@4R4C/%" (4 2$'$*"% "3 (/5)0/Q $7$ 0"82/?(4 02"+/(*4. G/ 24'&$24 
, "#4 (/ %2/&4 34 )/ )@4%$ *4*" 0/)$9$)%$6*$ $ (/84%$#/( 02$"3 *"( 02"+/)"% (4 
'40"6(5#4C/ )"0)%#/( &$'($), (" 3"&2" / 6"#/* 34 &$3/ 2/47/( $ 0"38"%#/( '4 )""3#/%(" 
*"2$8$24C/ (4 )%24%/8$14%4. I %"*95 #" %"1 3/7 $(%/2(/%"% 14 (53$ )#"14%4 "82"9(4 
*"90/%$%$#(4 02/3(")% #" @7/*)$&$7(")% (4 (46$("% (4 *"1 )/ #"3$ &$'($)"% $ 9"B(")%4 
'4 &2'$ 2/4*+$$ $ 0"'$+$"($24C/ )"874)(" &424C4%4 (4 04'42"%.  

E4*" (41'(4641($ 02/3(")%$ (4 $(%/2(/% &$'($) 9"3/7"% 9"B/ 34 )/ $'3#"14%: 40 

                                                 
40 De Reuver, Mark, Harry Bouwman, and Timber Haaker. "Business model roadmapping: A practical approach to come from an 
existing to a desired business model." International Journal of Innovation Management 17.01 (2013): They describe the business 
model canvas as the "Most prominent popular tool that makes it simple for practitioners to design business models in a creative 
session." 

����� 34. !��	�� ���� �� ���	���� 
�����: www.business.models. pictures 
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� !/94 #2/9/()*" $ 02")%"2(" "824($65#4C/ – $(%/2(/%"% 24&"%$ (4 02$(+$0"% (4 
24/7 $ 3")%40/( / (4 +/7(4 82504 *"14 (/ / 8/"824@)*$ "3(")(" @$'$6*$ 
"824($6/(4;  

� G*24%/(" #2/9/ '4 2/48$24C/ (4 '(4+$%/ *"$ 3"4H44% "3 04'42"% #" )9$)74 (4 
@7/*)$&$7(")% #" #"#/35#4C/ ("#$ )/2#$)$ $ $'9/(5#4C/ (4 0")%"1($%/;  

� >"B(")% '4 7/)(4 $907/9/(%4+$14 (4 *"(+/0%"% (4 cross – selling 02$)%40 '4 
)/2#$)$%/ $ 02"$'#"3$%/;  

� >"B(")% '4 $(%/824+$14 (4 0"#/R/ 02"34B($ $ 942*/%$(8 *4(47$ (#/)($+$, 243$", 
DK);  

� K"#/35#4C/ )")/9 ("# 02$)%40 '4 2/*749$24C/ 02/*5 %4*4(42/6/($%/ rich – 
content (957%$9/3$147($) 0"(53$.  

����� 36. %�� 	� ����������� ���	�� ����  
�����: www.business.models.pictures 

����� 35. �	��	� ���	�� ����  
�����: www.business.models.pictures 
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3.2. Типови интернет бизнис модел  

A")%"14% (/*"7*5 &4'$6($ %$0"#$ (4 $(%/2(/% &$'($) 9"3/7$ *4*" ?%" )7/35#4: 41 
� Brokerage  
� Advertising  
� Merchant  
� Manufacturer (Direct)  
� Affiliate  
� Community  
� Subscription  
� Utility  

3.2.1. Брокерско работење (Brokerage)  

S#"1 9"3/7 / #)5?(")% 9/3$59 '4 0"#2'5#4C/ (4 0"(535#46$%/ )" *505#46$%/ 
(0"%2"?5#46$%/). D"*95 %5*a $ (415&4#" 9"B/ 34 )/ $75)%2$24 "82"9(4%4 @7/*)$&$7(")% $ 
9"B(")% (4 $(%/2(/%"% *4*" )#/%)*4 87"&47(4 92/B4 0"#2'5#41R$ 8$ 56/)($+$%/ #" 
04'42"% (/'4#$)(" "3 ($#(4%4 8/"824@)*4 $ #2/9/()*4 "3347/6/(")%. >"3/7"% 9"B/ 34 )/ 
0"14#$ #" 0"#/R/ 24'7$6($ 0"3#$3"#$ )0/+$@$6($ 0" )#"14%4 0")%4#/(")% *"( 
0"%2"?5#46$%/, @7/*)$&$7(")% #" $'#/35#4C/%" (4 %24()4*+$$%/ $ 047/%4%4 (4 )/2#$)$ 
?%" )/ (534%. K" '4#$)(")% "3 +/7(4%4 82504 "#"1 $(%/2(/% 9"3/7 9"B/ 34 )/ 0"14#$ *4*" 
)/2#$) '4 0"#2'5#4C/ (4:  

� 3#4 &$'($) /(%$%/%4 – *"904($$ (business-to-business B2B) ,  
� *"904($$ "3(")(" 0"(535#46$ (4 5)758$ $ 0"%2"?5#46$-*7$/(%$ (business-to-

consumer B2C)  
� Q"2$'"(%47(" 0"#2'5#4C/ (4 *7$/(%$–0"%2"?5#46$ (consumer-to-consumer C2C)  

K" 249*$%/ (4 "#"1 &$'($) 9"3/7 9"B/ 34 )/ $3/(%$@$*5#44% 0"#/R/ 
*424*%/2$)%$6($ 0"38250$ *4*" ?%" )7/35#4:  

� Auction Broker – 45*+$14 (4 02"$'#"3$ '4 )""3#/%(4 02"#$'$14 "3 )/*"14 )*756/(4 
'3/7*4; *4*" %$0$6($ 02/%)%4#($* )/*4*" )/ eBay $ Amazon  

� Transaction broker ($7$ 5?%/ )/ (42/*5#44% Payment Gateway) – )/ *"2$)%4% '4 
$'#/35#4C/ (4 @$(4()$)*$%/ %24()4*+$$ 0"9/H5 56/)($+$%/ (4 04'42"%, *4*" 
%$0$6/( 02/%)%4#($* )/*4*" / PayPall.  

� Distributor - 02$(+$0 (4 *4%47"?*4 0"(534 (4 7$)%4 (4 02"$'#"3$ $ ($#(4 
3$)%2$&5+$14 3" *241($%/ 0"%2"?5#46$.  

3.2.2. Интернет маркетинг (Advertising Model)  

I(%/2(/% 942*/%$(8"% $7$ 5?%/ *4*" ?%" )/ (42/*5#4 online $7$ Web marketing / 
2/*749$24C/ (4 02"$'#"3$%/ $ 5)758$%/ (4 *"904($14%4 02/*5 )#/%)*4%4 *"9015%/2)*4 
92/B4.  

S#"1 &$'($) 9"3/7 / #)5?(")% )49" /3(4 /*)%/('$14 (4 %243$+$"(47($"% (46$( (4 
2/*749$24C/. G� 0"8"7/94%4 02$)5%(")% (4 $(%/2(/% 92/B4%4 #" )/*"13(/#("%" 24&"%/C/ 
$ B$#//C/ (4 75H/%" #)5?(")% 02/%)%4#5#4 $'#"(2/3(4 9"B(")% '4 3$)%2$&5+$14 (4 

                                                 
41 De Reuver, Mark, Harry Bouwman, and Timber Haaker. "Business model roadmapping: A practical approach to come from an 
existing to a desired business model." International Journal of Innovation Management 17.01 (2013): They describe the business 
model canvas as the "Most prominent popular tool that makes it simple for practitioners to design business models in a creative 
session." 
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)""3#/%(4 2/*7494 "3(")(" 942*/%$(8 0"24*4. K" "#"1 9"3/7 $ %"4 *4*" 3"4H4 3" $'24' 
@7/*)$&$7(")%4 (4 $(%/2(/%"% 02/*5 9"B(")%4 34 )/ *2/$244% $(%/2/)($ 3$(49$6($ 
2/*749$ $ 0"24*$ *"$?%" 9("85 7/)(" 9"B/ 34 &$34% )/89/(%$24($ $ 504%/($ 3" )4*4(4%4 
+/7(4 82504.  

!416/)%" "#"1 &$'($) 9"3/7 )/ 2/47$'$24 02/*5 $'24&"%*4 (4 %4*4(42/6/( „0"2%47” 
*"1 (53$ $(@"294+$$, #/)%$ $/$7$ %/*)%"#$ $ $)%$%/ $944% 8"7/9 &2"1 (4 0")/%$%/7$ *"$ 
#)5?(")% 02/%)%4#5#44% +/7(4 82504 '4 %428/%$24C/ )" "32/3/($ 2/*749$ $ 02"9"+$$ (4 
)/2#$)$ $ 5)758$. S#4 / 02$(+$0"% (4 24&"%4 *"1 #" /*"("9)*4%4 7$%/24%524 / 0"'(4% *4*" 
cross – selling $ up-selling %/Q($*$.  

A2$ %"4 0"2%47"% 9"B/:  
� 34 &$3/ 24'#$/( "3 )494%4 *"904($14 ?%" (53$ (/*4*"# 02"$'#"3 $ 5)7584 *4*" 

(46$( '4 02$#7/*5#4C/ (4 0"%/(+$147($%/ 0"%2"?5#46$ $7$ 04*  
� )49")%"/( $(%/2(/% 0"2%47 *"1 #)5?(")% 02/%)%4#5#4 9/3$59 '4 0")%4#5#4C/ 

)""3#/%($ 2/*749$ '4 ")%4(4%$%/ *"904($$ $ @$29$.  

����� 37. &����� 	�  Gary Hayes 2009  
�����: www.business.models.pictures 
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3.2.3. Принцип на претплата (Subscription)  

K)5?(")% %5*4 )%4(5#4 '&"2 '4 0"2%47 *"1 @5(*+$"($24 (4 02$(+$0 (4 
2/8$)%24+$14 (4 *"2$)($+$. !4 %"1 (46$(, 02/*5 "32/3/(4 9/)/6(4 02/%074%4, 
*"2$)($+$%/ 3"&$#44% 02$)%40 3" /*)*75'$#($ $(@"294+$$ "&14#/($ (4 $(%/2(/% 
0"2%47"%.  

����� 38. ��
����	 ���	�� ����  
�����: www.business.models.pictures 

����� 39. �	��	� ������	� ���	�� ����  
�����: www.business.models.pictures 
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3.2.4. Социјални мрежи (Communitiy Model)  

K" 0"("#" #2/9/ )$%/ )9/ )#/3"+$ (4 "82"9(4%4 /*)04('$14 (4 "#"1 #$3 $(%/2(/% 
)%24($+$ (My Space, Facebook, Hi5...). K4*#$%/ )%24($+$ $944% 9$7$"($ 2/8$)%2$24($ 
*"2$)($+$ $ )/*"13(/#(" "82"9/( &2"1 0")/%$ ?%" 02/%)%4#5#4 $ %"4 *4*" )"7$3(4 &4'4 (4 
0"%/(+$147($ *"2$)($+$. G49" *4*" $75)%24+$14 *"7*5 "#4 9"B/ 34 &$3/ )/2$"'/( &$'($) 
R/ 8" )0"9/(/9/ *505#4C/%" (4 MySpace "3 )%24(4 (4 News Corp. (Rupert Murdoch) '4 580 
9$7$"($ 3"742$, $7$ 04* "&14#4%4 3/*4 Facebook '4 2007 ")%#42$7 02$Q"3 "3 150 9$7$"($ 
3"742$ ......  

G/ 24'&$24 3/*4 )" "#4 (/ )/ $)+205#44% )$%/ 9"B($ $(%/2(/% &$'($) 9"3/7$. 
A24*%$6(" (/ 0")%"$ 3/7 "3 6"#/*"#"%" 3/75#4C/ ?%" (/ 9"B/ 0"#/R/ $7$ 0"947*5 34 
&$3/ "0@4%/(" 02/*5 $(%/2(/%. K/R/ 3/(/) )"@%#/2)*4%4 $(35)%2$14 0"7/*4, (" )$852(" 
+/7")(" )/ &4'$24 (4 *"(+/0%"% (4 #$2%5/7$'4+$14 – *"2$)%/C/ 2/)52)$ *"$ *"2$)($*"% 
@$'$6*$ $ (/ 8$ 0")/35#4 (", &748"342/1R$ (4 $(%/2(/%"% '432B4(4 / +/7")(4%4 
@5(*+$"(47(")% (4 "9$7/($"% %/*)% 02"+/)"2 $7$ /-94$7 *7$/(% $4*" %$/ )/ 
3$)0/2'$24($ $ 7"+$24($ (/*43/ ($' „92/B4%4”. K4*#$"% 02$)%40 / 0"'(4% *4*" Utility 
9"3/7. A2$ %"4 )/*4*" )/ (49/%(5#4 024?4C/%" (4 )$852(")%4 #" $'#/35#4C/%" (4 "#$/ 
"0/24+$$, (" $ %5*4 )/ 024#4% "82"9($ (40"2$ )/%" %"4 34 )/ 0")%4#$ (4 /3(" )""3#/%(" 
($#" ?%" R/ "&/'&/3$ '4?%$%4 $ 3"#/27$#")% (4 $(@"294+$$%/. D/7/#$'$14%4, 243$"%", 
%/7/@"($14%4 #/R/ "349(4 )/ +/7")(" $(%/82$24($ #" $ 02/*5 $(%/2(/%. G/%" %"4 "%#"24 
("#$ Q"2$'"(%$ $ ("#$ 02/%0")%4#*$ '4 24'#"1 $ '8"7/95#4C/ (4 0"(534%4 $ )/2#$)$%/, *"$ 
(419("85 '4#$)4% "3 3"&24%4 $3/14 $ 02/%02$/946*$"% 35Q. K02"6/9, 0"14#4%4 (4 Google 
*4*" )#/%)*$ /*"("9)*$ 8$84(% / (413"&24 0"%#234 (4 %"4. Google )/ 0"14#$ (4 0a'42"% 
%"*95 *"84 Yahoo, Altavista, Infoseek 02/&425#46*$%/ 0"2%47$ &/4 #" '/($%"% (4 )#"14%4 
9"R.  

����� 40. !��	�� ���� 	� BMW  
�����: www.business.models.pictures 
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4. Платно на бизнис модел 
(Canvas) 

A74%(" (4 &$'($) 9"3/7 / )%24%/?*4 474%*4 '4 5024#5#4C/, *"14?%" R/ ($ 
"#"'9"B5#4 34 24'#$/9/ $ 02/%)%4#$9/ ("#$ $7$ 0")%"1($ &$'($) 9"3/7$. D"4 / 02/3-
@"294%$24(4 #$'5/7(4 9404 *"14?%" )"32B$ 3/#/% &7"*"#$ (4 &$'($) 9"3/742.  

A74%("%" (4 &$'($) 9"3/7"% 02#04% &/?/ 02/37"B/(" "3 )%24(4 (4 Alexander 
Osterwalder #2' ")("#4 (4 (/8"#4%4 02/%Q"3(4 24&"%4 (4 &$'($) 9"3/7 - Business Model 
Ontology. 

A74%("%" (4 &$'($) 9"3/7"% / (4 )%24($+4%4 (4 874#($%/ /7/9/(%$ ?%" 8" 
)"6$(5#44% &$'($)"%, 9"B/ 34 &$3/ )%24%/8$14 (4 02$Q"3, *"1 )/*"84? %2/&4 34 &$3/ 
02/39/% (4 24'87/35#4C/. G/*"1 *#4324(% )" %/*"% (4 #2/9/%" ($ 02$*4B5#4 34 #$3$9/ 
347$ )/*"1 "3 ($# (*#4324(%$%/) )/ 3"&2" 0")/%/($ $7$ 347$ 34 )/ (4024#/($ $'9/($ #" *"1 
&$7" "3 ($# '4 34 )/ 0")%$8(/ 0"3"&42 2/'57%4%.   

                                                 
42 The Business Model Canvas nonlinearthinking.typepad.com, July 05, 2008. Accessed Feb 25, 2010 

����� 41. ����	� 	� ���	�� ����  
�����: www.businessmodel Canvas.pictutre 
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I(@24)%25*%524:43 
E756($ 4*%$#(")%$ (4 074%("%" (4 &$'($) 9"3/7"% )/:44 

� G2/3)%#4%4 (4 02/%02$14%$14%4 (/"0Q"3($ '4 "32B5#4C/ $ 0"332?*4 (4 &$'($)$%/ 
� N/)52)$ – 6"#/6*$, @$(4()$)*$, @$'$6*$ $ $(%/7/*%547($ 
� K2/3(")%4 (4 *"904($14%4 02/%)%4#/(4 02/*5 02/87/3"% (4 02"$'#"3$ $ 5)758$  
� E"2$)($+$%/ *4*" +/7(4 05&7$*4 '4 02"$'#"3$%/ $ 5)758$%/ (4 *"904($14%4. 

  
� E4(47$ - )2/3)%#4%4 )" *"$ *"904($14%4 "&/'&/35#4 02"$'#"3$ $ 5)758$ (4 

*7$/(%$%/. S#4 8$ #*7565#4 942*/%$(8 )%24%/8$14 $ 3$)%2$&5+$14 (4 *"904($14%4. 
�  S3(")$ )" *7$/(%$ - *"904($14%4 #")0")%4#5#4 #2)*$ 0"9/H5 )/&/ $ (/1'$($%/ 

24'7$6($ )/89/(%$ (4 *"2$)($+$. A2"+/)"% (4 5024#5#4C/ )" "3(")$ )" *505#46$ 
)/ (42/*5#4 #2)*4 )" *7$/(%$%/ (CRM). 

� §$(4()$$ 
 I'#"2$ (4 02$Q"3$ - (46$("% (4 *"1 *"904($14%4 )%/*(5#4 042$ 02/*5 24'7$6($ 
$'#"2$ (4 02$Q"3$ "3 &$'($). 
A74%("%" (4 &$'($) 9"3/7"% / )%24%/?*$ 9/(4j9/(% $ 0"%"6(" )%42%5#4C/ (4 

3/@$($+$14 '4 24'#"1 (4 ("#$ $7$ 3"*59/(%$24C/ (4 0")%"1($%/ &$'($) 9"3/7$. D"4 / 
#$'5/7(4 ?/94 )" /7/9/(%$ (4 "0$?5#4C/ (4 @$294%4 $7$ 02"$'#"3, %"4 / #2/3(")% (4 

                                                 
43 Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis 
University of Lausanne., p. 58 
44 Ibid, p. 59 

����� 42. ����	� 	� ���� 
�����: Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A 
Design Science Approach. PhD thesis University of Lausanne p. 187 
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$)*4'"%, $(@24)%25*%524%4, 0"%2"?5#46$%/ $ @$(4()$$%/. 45 S#44 #$'5/7(4 ?/94 $9 
0"9484 (4 @$29$%/ #" 5)"874)5#4C/ (4 ($#($%/ 4*%$#(")%$ )" *"$?%" )/ $75)%2$244% 
0"%/(+$147($%/ 24'9/($. 

I949/ 3#/ 0"7"#$($ "3 0"8"2/ 02/)%4#/(4%4 )7$*4 (4 074%("%" (4 9"3/7"% "3 
*"$:46 

� 3/)(4%4 )%24(4 / #2/3(")%4, $)0"24*4%4 (4 #2/3(")%4, "3(")$%/ )" *505#46$ $ 
*505#46$, 4 %"4 )/ #)5?(")% $ *2/4%"2$%/ (4 02$Q"3$. 

� 7/#4%4 )%24(4 14 @"29$244% $(@24)%25*%524%4, 02/*5 *756($ 4*%$#(")%$, 
2/)52)$%/ $ 042%(/2$%/, (" $ %2"?"+$%/ ?%" )/ 024#4% '4 8/(/2$24C/ $ $)0"24*4 
(4 #2/3(")%4. 

                                                 
45 The Business Model Canvas nonlinearthinking.typepad.com, July 05, 2008. Accessed Feb 25, 2010. p. 74 
46 Barquet, Ana Paula B., et al. "Business model elements for product-service system." Functional Thinking for Value Creation. 
Springer Berlin Heidelberg, 2011. 332-337: They stated that "The Canvas business model was applied and tested in many 
organizations (eg IBM and Ericsson), being successfully used to easily describe and manipulate business models to create new 
strategic alternatives."  

����� 43. !��	�� ���� 	� ��	���  
�����: Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design 
Science Approach. PhD thesis University of Lausanne, p. 180 
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5. Елементи на платното на 
бизнис моделот 

J4 34 )/ $'8243$ /@$*4)/( &$'($) 9"3/7, *"904($14%4 9"24 34 $3/(%$@$*5#4 *"$ 
*7$/(%$ )/ "&$35#4 34 8$ "0)75B$. N4'7$6($ 8250$ *7$/(%$ 9"B4% 34 )/ 0"3/74% #2' 
")("#4 (4 24'7$6($%/ 0"%2/&$ $ 4%2$&5%$ '4 34 )/ "&/'&/3$ )""3#/%(" )02"#/35#4C/ (4 
*"20"24%$#(4%4 )%24%/8$14 *"14?%" R/ "38"#424 (4 *424*%/2$)%$*$%/ (4 $'&24(4 82504 
*7$/(%$.  

N4'7$6($%/ #$3"#$ (4 *7$/(%$%/ #*7565#44%:47  

1. >4)"#/( 04'42: !/ 0")%"$ )0/+$@$6(4 )/89/(%4+$14 '4 *"904($14%4 *"14?%" 8$ 
)7/3$ /7/9/(%$%/ (4 94)"#($"% 04'42 *4*" "284($'4+$14 *"14?%" 0"*4B5#4 ?$2"* 
0"87/3 (4 0"%/(+$147($ *7$/(%$. 

2. >57%$)%24(4 074%@"294/04'42: J4 (/02/6/(" &$'($) 24&"%/C/, 3/(-'4-3/(, (/*"$ 
*"904($$ *"2$)%4% 9/H5)/&(" '4#$)($ )/89/(%$ *41 *7$/(%$%/. E2/3$%(4%4 
*42%$6*4 (4 *"904($14%4 R/ "&/'&/3$ 5)758$ '4 )"0)%#/($+$ (4 *2/3$%($ 
*42%$6*$, 3"3/*4 $)%"#2/9/(" $9 0"9484 (4 %28"#+$%/ *"$ 8$ 02$@4R44% "#$/ 
*2/3$%($ *42%$6*$.  

3. E4(47$: W@/*%$#($%/ *4(47$ 14 3$)%2$&5$244% #2/3(")%4 (4 *"904($14%4 
02/%)%4#/(4 02/*5 02"$'#"3$ $ 5)758$. W3(4 "284($'4+$14 9"B/ 34 )%$8(/ 3" 
)#"$%/ *7$/(%$ $7$ 02/*5 )#"$%/ *4(47$ (02"34#($+4 @2"(%), 042%(/2 *4(47$ 
(8"7/9$ 3$)%2$&5%/2$), $7$ 04* 02/*5 *"9&$(4+$14 "3 3#/%/.  

4. S3(")$%/ )" *7$/(%$%/: J4 34 )/ "&/'&/3$ "0)%4("*"% $ 5)0/Q"% (4 )/*"1 &$'($), 
*"904($$%/ 9"24 34 8" $3/(%$@$*5#44% %$0"% (4 #2)*4 ?%" %$/ )4*44% 34 14 
)"'3434% )" ($#($%/ )/89/(%$ (4 *"2$)($+$. N4'7$6($%/ @"29$ (4 "3(")$%/ )" 
*7$/(%$%/, #*7565#44%: 

� c$6(4 0"9"?: A"9"? #" @"294 (4 )"24&"%*4 9/H5 #24&"%/($%/, *7$/(%$%/. 
D4*#4%4 0"9"? )/ $'#2?5#4 $7$ '4 #2/9/ (4 02"34B&4, 0" 02"34B&4%4, $/$7$ $ 
3#/%/. 

� ^#%"94%)*$ 5)758$: G$)%/9 )7$6/( (4 4#%")/2#$), (" 0"#/R/ 7$6/(, 02$ ?%" $94 
)0")"&(")% 34 )/ $3/(%$@$*5#44% $(3$#$3547($%/ *"2$)($+$ $ 
(/8"#$%//(/1'$($%/ #*5)"#$. W3/( 02$9/2 '4 "#4 R/ &$3/ Amazon.com *43/ ?%" )/ 
02/37484 *($84 #2' ")("#4 (4 *424*%/2$)%$*4%4 (4 02/%Q"3(" *50/(4%4 *($84.  

� J4/3($+$: E2/$24C/ (4 '4/3($+4%4 "#"'9"B5#4 3$2/*%(4 $(%/24*+$14 9/H5 
24'7$6($%/ *7$/(%$ $ *"904($14%4. A74%@"294%4 (4 '4/3($+4%4 / 34 02"$'#/35#4 
)+/(42$", *43/ ?%" '(4/C/%" 9"B/ 34 )/ 3/7$, 4 02"&7/9$%/ )/ 2/?4#44% 9/H5 
24'7$6($ *7$/(%$. 

  

                                                 
47 Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis 
University of Lausanne., p. 59 
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����� 45. $��	�� 	� ����	� ���	�� ����  �� ��
���  
�����: Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis University of Lausanne, p. 205 

����� 44. ����	� 	� ���	�� ����  
�����: Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis University of Lausanne p. 198 
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6. Финансиски елементи на 
платно на бизнис модел 

§$(4()$)*$ /7/9/(%$ )/:48  

1. G%25*%524 (4 %2"?"+$%/ ()$%/ #$3"#$ %2"?"+$ $ ($#(4 0"3/7&4)  

E424*%/2$)%$*$%/ (4 %2"?"+$%/ )/ )7/3($#/: 

� §$*)($ %2"?"+$ - %2"?"+$%/ )/ (/02"9/(/%$ #" 24'7$6($ 407$*4+$$, (4 02$9/2, 
074%4, $'(4195#4C/; ... 

� K42$14&$7($ %2"?"+$ - S#$/ %2"?"+$ )/ 24'7$*5#44% #" '4#$)(")% "3 $'(")"% (4 
02"$'#"3)%#" (4 )%"*$ $7$ 5)758$, (4 02$9/2, 95'$6*$ @/)%$#47$. 

� W*"("9$$%/ (4 "&/9 - D2"?"+$%/ "34% (43"75, *4*" (4 02$9/2 (4 $'(")"% (4 3"&24 
*"$?%" )/ 02"$'#/3/($; 

� W*"("9$$%/ (4 "&/9 - D2"?"+$%/ "34% (43"75 0"243$ #*7565#4C/ (4 3258$ 
&$'($)$ *"$ $944% 3$2/*%(4 #2)*4 )" "2$8$(47($"% 02"$'#"3.  

2. I'#"2$ (4 02$Q"3$: !46$("% (4 *"1 *"904($14%4 8" 024#$ 02$Q"3"% "3 )/*"1 
)/89/(% (4 *7$/(%$%/. A")%"14% (/*"7*5 (46$($ '4 34 )/ 8/(/2$24 %/*"% (4 02$Q"3$%/: 

� A2"34B&4 (4 )2/3)%#4 - ((416/)% %$0) A2"34B&4 (4 024#4%4 (4 )"0)%#/(")% (4 
@$'$6*$ 3"&24, (4 02$9/2, K"7->42%;  

� O0"%2/&4 (4 042$ '4 074R4C/ 8/(/2$24($ "3 50"%2/&4%4 (4 "32/3/( )/2#$), 
"3(")(" UPS-"%; 

� A2/%074%4 '4 %4*)$ - A2$Q"3"% "3 02"34B&4 (4 *"(%$(5$24(4 5)7584, (4 02$9/2, 
Netflix; 

� E2/3$%$24C//c$'$(8/I'(4195#4C/ - 34#4C/ /*)*75'$#(" 024#" (4 )2/3)%#4 '4 
"32/3/( 0/2$"3 (4 #2/9/, (4 02$9/2, 7$'$(8 (4 4#%"9"&$7$; 

� c$+/(+$24C/ - A2$Q"3"% "3 (4074%4 '4 *"2$)%/C/ (4 '4?%$%/(4%4 $(%/7/*%547(4 
)"0)%#/(")%; 

� M2"*/2)*$%/ 02"#$'$$ - 02$Q"3$%/ 8/(/2$24($ "3 0")2/3($6*4 )75B&4 9/H5 2 
7$+4, (,4 02$9/2, 02"#$'$14 "3 &2"*/2)*4 02"34B&4 (4 *5R4.  

� N/*7494 - 02$Q"3$ ")%#42/($ "3 (4074%4 (4 (43"9/)%"+$%/ '4 2/*749$24C/ (4 
02"$'#"3$%/. 

A74%(4%4 (4 &$'($) 9"3/7$%/ 9"B4% 34 &$34% "%0/64%/($ (4 8"7/94 0"#2?$(4, 
%4*4 8250$ 75H/ 9"B4% '4/3($6*$ 34 0"6(4% 34 +2%44% $ 34 3$)*5%$244% '4 /7/9/(%$%/ (4 
&$'($) 9"3/7"% $ 0" %"4 34 )/ (4@274% '4&/7/?*$%/ $7$ )58/)%$$%/ "3 "3&"2"%. >"3/7"% 
/ 02/%)%4#/( *4*" 474%*4 *"14?%" R/ 0"%%$*(5#4 24'&$24C/, 3$)*5)$14, *2/4%$#(")% $ 
4(47$'4. 

                                                 
48 Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis 
University of Lausanne., p. 62 
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7. Бизнис модел на  
социјално претприемништво  
(социјално-претприемничка активност во Средно 
угостителско училиште „Лазар Танев“ – Скопје) 

G2/3("%" 58")%$%/7)*" 56$7$?%/ „c4'42 D4(/#“ $94 /3(4 0")%"1(4 5)0/?(4 
02$*4'(4 '4 )"+$147("-02/%02$/9($6*$ 4*%$#(")%$. E/%/2$(8 5)758$%/ ?%" 8$ 
$'24&"%5#44% 56/($+$%/ )/ 02$9/2 (4 0")%"/( )"+$147/( &$'($).  

>("85 024#($ )5&1/*%$ $ 02$#4%($ 7$+4 (7$(* 3" *7$/(%$) "349(4 8$ *"2$)%4% 
($#($%/ 5)758$ $ )/ 5#/2/($ #" 02"@/)$"(47(")%4 (4 ($#($%/ */%/2$(8 5)758$ $ #*5)(4%4 
Q24(4 ?%" 14 $'24&"%5#44% 56/($+$%/. 

A2"/*%"% +/7$ *"(:49 
� J8"7/95#4C/ (4 $)0"24*4%4 (4 )"+$147($%/ 5)758$ (4 56$7$?%/%" 02/*5 

$907/9/(%4+$14 (4 ("#$ %/Q("7"8$$ $ /@/*%$#(4 942*/%$(?*4 *4904C4 02/*5 
3$2/*%(" #*7565#4C/ (4 9743$%/ (4 7"*47(" ($#". 

                                                 
49 www.socijalni modeli za Makedonija  

����� 46. ����	� 	� ����  
�����: Alexander Osterwalder (2004). The Business Model Ontology - A Proposition In A Design Science Approach. PhD thesis University of Lausanne, p. 200 
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� K")0")%4#5#4C/ 3"78"2"6($ "0?%/)%#/($ 042%(/2)%#4 0"9/H5 56$7$?%/%", 
824H4()*$"% )/*%"2 $ 02$#4%($"% )/*%"2 #" "&/'&/35#4C/%" (4 )"+$147(" 
02/%02$/9($6*$ 4*%$#(")%$ $ #24&"%5#4C/ (4 56/($+$%/ "3 )%256("%" 56$7$?%/. 

� A"3$8(5#4C/ (4 14#(4%4 )#/)% $ ($#"%" (4 $(@"29$24(")% '4 )"+$147(" 
02/%02$/9($?%#" $ '4 9"B(")%$%/ '4 "0?%/)%#/($ 02"9/($ 02/*5 #*7565#4C/ (4 
9743$%/. 
h%" "%*4*" R/ '4#2?$ 02"/*%"%? 
¥/74 $3/14 / 34 )/ 0"332B$ "#"1 #4B/( 0")%"/( )"+$147/( &$'($) "3 (4?4%4 

'4/3($+4 ?%" R/ "&/'&/35#4 '8"7/9/( 02$Q"3, *"1 04* 02$Q"3 R/ )/ *"2$)%$ 0"#%"2(" '4 
$(#/)%$24C/ #" 9743$%/ 56/($+$ $ )49"%" )%256(" 56$7$?%/ (024R4C/ (4 9743$%/ (4 
024*)4 (43#"2 "3 '/914%4, $(#/(%42, 3""&5*$ $ )7.).  

P"0"7($%/7(", )" 5)0/Q"% (4 "#"1 )"+$147/( )/2#$), 0")%"$ 9"B(")% $ '4 
0"3"&25#4C/ (4 /*"("9)*4 "32B7$#")% (4 "284($'4+$14%4 *"14?%" 8" ")9$)7$ 02"/*%"% - 
^N!S (J325B/($/ '4 )"+$147($ $("#4+$$). G" 02"9"+$14%4 (4 02"$'#"3$%/ "3 02"/*%"% 
(ID 2/?/($14) )/ "6/*5#4 '8"7/95#4C/ (4 "&/9"% (4 24&"%4 (4 */%/2$(8 5)758$%/ (4 
56$7$?%/%", *"/?%" 04* #" $3($(4 '4 "32/3/( (43"9/)% R/ 14 4(84B$24 ^N!S '4 
"32B5#4C/ (4 %/Q($6*$%/ )$)%/9$ (#/&-074%@"29$%/ $ 9"&$7($%/ 407$*4+$$).  

S#4 042%(/2)%#" )/ %/9/7$ (4 /%$6*$ $ )"+$147("-02/%02$/9($6*$ 02$(+$0$ $ / 
02$9/2 '4 /3(4 )"24&"%*4 $ 24'#"1 (4 '4/3($+$%/ 02/*5 '325B5#4C/ (4 )2/3(" )%256(" 
56$7$?%/ $ 824H4()*4 "284($'4+$14. 

  

����� 47. '������ �� ��
����	� �������	�����  
�����:www. socialshool.entrepreneurs.pictures 
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П р а ш а њ а  

1.  ���� )/ 3/@$($24 &$'($) 9"3/7? 

2.  ���� #$3"#$ &$'($) 9"3/7$ 0")%"14%? 

3.  ���� )/ *"()%25$24 &$'($) 9"3/7? 

4.  ���� )/ %/)%$24 &$'($) 9"3/7? 

5.  (�� � #" >4*/3"($14 &$'($) 9"3/7$? 

6.  "�� / &$'($) *"(+/0%? 

7.  ���� )/ 02/)%25*%52$24 &$'($) *"(+/0%"%? 

8.  ���� / 7"8$*4%4 (4 %/)%$24C/ (4 &$'($) 9"3/7? 
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В е ж б и  

1. �!=� )� /�@�&��! '�(&�) ��/�#�%? 

___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________ 

2. ��(&�) ��/�#�% � �#���&% +%� )�/�:� )����! =�&,��%"!#&� !#!%=� � &�*&� 
�/&�)� )� ,�# �!(�!)&"*!;� &! '�(&�) #�$�=!%! &! �*�� )��/)%*!. 

+. (+ �. *" 

3. ��� )� �)&�*&�%� =!�!=%���)%�=� =!� ��(�=�% &! '�(&�) ��/�#�%? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

4. ��� )� !#!%=� (! ���%)%!*"*!;� &! '�(&�) ��/�#�%? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

7. _______________________________________ 8. _______________________________________ 

9. _______________________________________ 10. _______________________________________ 

5. �#!%&�%� &! '�(&�) ��/�#�% � )%�!%�+=! !#!%=! (! "��!*"*!;�, =��!+%� C� &� 
�*�(��:"*! /! �!(*���� � ���%)%!*��� &�*� �#� ��)%��&� '�(&�) ��/�#�. 

+. (+ �. *" 

6. �#!%&�%� &! '�(&�) ��/�#�% � &! 
)%�!&�,!%! &! $#!*&�%� �#���&%� 
=��+%� $� )�<�&"*!!% '�(&�)�% �)%� 
%!=!, ��:� /! '�/� )%�!%�$��! &! 
���D�/, =��+%� )�=�$!+ %��'! /! 
'�/� ���/��% &! �!($#�/"*!;�, %��'! 
/! )� *�/� /!#� )�=�� =*!/�!&% � 
/�'�� ��)�%�& �#� /!#� %��'! /! )� 
&!��!*� �(��&� *� =�� '�#� �/ &�* /! 
)� ��)%�$&� ��/�'!� ��("#%!%. 

+. (+ �. *"  
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7. ��� )� �#���&%� &! �#!%&�%� &! '�(&�) ��/�#�%? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

8. �#!%&�%� &! '�(&�) ��/�#�% � )%�!%�+=� ��&!G��&% � ��=�&=��%&� )%!�%"*!;� 
&! /�@�&�,��! (! �!(*�� &! &�*� �#� /�="��&%��!;� &! ��)%��&�%� '�(&�) 
��/�#�. 

+. (+ �. *" 

9. ��� )� @�&!&)�)=�%� �#���&%� &! �#!%&�%� &! ��/�#�%? 

___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________ 

10. �'�!)&�%� $� �������% ���%)%!*�& =!=� '�(&�) ��/�# (! )�,��!#&� 
���%�����&�+%*� *� �!=�/�&��! (! )��/&�%� "<�#�+%!? 

___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________ 

  



 

76  

� � � �  � �  

ПРИМЕР 1  

W3($ "3 (415)0/?($%/ B2C /-%28"#+$ )/ *"904($$ *"$?%" 02$947/ 0"246*$ 0" 
0"?%4 $ 02/*5 DK. W3$()%#/(4%4 02$6$(4 '4 ($#($"% 5)0/Q / ($#("%" $)*5)%#" #" 24&"%4%4 
02/*5 #$2%5/7($ 02"34#($+$ *4*" &$'($) 9"3/7$. E4*" 02$9/2 '4 #4*#4 *"904($14 9"B/ 
34 )/ '/9/ „Land’s End“ *"14?%" )(4&35#474 "*"75 6,2 9$7$"($ *505#46$ #" 2000 8"3$(4. 
E"904($14%4 / 0"'(4%4 0" *#47$%/%"% (4 02"$'#"3$%/ $ 5)758$%/. I(%/2(/% 02"34B&4%4 #" 
2000 8"3$(4 $'(/)5#474 10% "3 1,3 &$7$"($ 3"742$ *"7*5 ?%" $'(/)5#4 #*50(4%4 
02"34B&4.  

Landsend.com #/&-)%24($+4%4 
$9 "#"'9"B5#4 (4 B/($%/ 34 )$ 
(4024#4% 3P 9"3/7 (4 )#"14%4 8243&4. 
K2' ")("#4 (4 %"1 7$6/( 9"3/7 #/&-
)%24($+4%4 (53$ "&7/*4. E"2$)%/1R$ 8" 
Oxford Express *4*" 9"3/7 '4 &$'($), 
*"2$)($+$%/ 9"B4% 34 02/87/344% 
$7143($+$ )%$7"#$, &"$, 9"3/7$, 
8"7/9$($ '4 *24%"* #2/9/()*$ 0/2$"3, 
)¢ )" +/7 34 )/ (413/ "&7/*4%4 *"14?%" 
R/ 95 "38"#424 (4 *"2$)($*"%. 
A/2)"(47$'4+$14%4 $)%" %4*4 / 9"B(4 
02/*5 #/&-)%24($+4%4, )/*"1 *"2$)($* 
#" '4#$)(")% "3 B/7&$%/ 9"B/ (4 
)#"14%4 /7/*%2"()*4 0"?%4 34 8$ 
3"&$#4 )4*4($%/ *4%47"'$. I)%" %4*4 
0")%"$ $ Land’s End #" B$#" 02$ ?%" )/ 
"#"'9"B5#4 *505#46"% 34 *505#4 

"(741( )" 0"9"? (4 #$)%$()*$ 02"@/)$"(47($ *505#46$. M$3/1R$ 88% "3 *"2$)($+$%/ )/ 
"&24'"#4($/ $ $944% )#"$ *"9015%/2$, *"904($14%4 "6/*5#4 "(741( 02"34B&4%4 34 
02"3"7B$ 34 24)%/. G" *"2$)%/C/ (4 $(%/2(/%, 02"$'#"3$%/7"% 9"B/ 34 02"34#4 3$2/*%(" 
(4 *505#46$%/ $ 34 )$ "&/'&/3$ "(741( 0"332?*4. S#4 '(46$ 3/*4 %243$+$"(47($%/ 
0")2/3($+$ )/ /7$9$($244%. P/'$(%/29$(4+$14%4 "'(465#4 "%)%24(5#4C/ (4 "33/7($ 
"284($'4+$$ $7$ &$'($)$ *"$?%" )/ "3(/)5#47/ *4*" 0")2/3($+$ #" #2/3(")($"% )$(j$2. 
K" 3$)%2$&5%$#($"% *4(47 )/ 24'7$*5#44% %28"#+$ (4 947" $ %28"#+$ (4 8"7/9" *4*" 
0")2/35#46$. P/'$(%/29/3$14+$14%4 )/ )7565#4 *"84 02"$'#"3$%/7"% )/ 0"#2'5#4 3$2/*%(" 
)" *505#46"% $ #2/9/%" '4 02/(") (4 02"$'#"3"% )/ (49475#4, 4 $ 02"$'#"3$%/7"% R/ 9"B/ 
34 8243$ 0"&7$'"* "3(") )" *505#46$%/. 

� E4*"# &$'($) 9"3/7 / 9"3/7"% #" 8"2/(4#/3/($"% 02$9/2? 
� A2/*5 ?%" 9"B/ 02"$'#"3$%/7"% 34 02"34#4 3$2/*%(" (4 0"%2"?5#46$%/ $ 

*7$/(%$%/? 
� E4*" 9"B/ 34 )/ *505#4 "(741(? 
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ПРИМЕР 2 

CatToys.com / )0/+$147$'$24(4 
/-%28"#)*4 #/&-)%24($+4 '4 02"34B&4 (4 
$8246*$ '4 946*$ $ $94 )#"1 &$'($) 
9"3/7. K/&-)%24($+4%4 / #$'5/7(" &"84%4 
)" )7$*$ "3 946*$ )" +/7 34 8$ 02$#7/6/ 
"&"B4#4%/7$%/ (4 946*$. K/&-)%24($+4%4 
/ 7/)(4 '4 24*"#"3/C/, )/ "&("#5#4 
(/3/7(" $ 02"$'#"3$%/ )/ 0"32/3/($ #" 
02/87/3($ *4%/8"2$$. E505#46$%/ 9"B4% 
34 3"&$14% 0"05)% 3"*"7*5 3"($244% 
$8246*$ '4 946*$ #" '4)"7($?%4%4 '4 
946*$. ¥/($%/ (4 02"$'#"3$%/ )/ 
)0"2/37$#$ )" "($/ #" 02"34#($+$%/ '4 
9$7/($6$C4. CatToys.com / 02$9/2 '4 
)0/+$147$'$24(4 "(741( 02"34#($+4 
*"14?%" 8243$ &$'($) 9"3/7 $ %4*4 
@5(*+$"($24 $ *"14?%" 02$#7/*5#4 75H/ 
)" )0/+$@$6($ 0"%2/&$. 

� E4*" )/ 02"34#44% $8246*$%/? 
� E4*#4 / #/&-)%24($+4%4? 
� E4*#4 / @5(*+$14%4 (4 *505#46$%/? 

ПРИМЕР 3  

D243$+$"(47($ %28"#+$ (4 947" )" #/&-)%24($+4. S#"1 /-%28"#/+ / 0"'(4% *4*" 
„%574 $ 947%/2“ )" )#"14 #/&-)%24($+4 *4*" &$'($) 9"3/7. D243$+$"(47($%/ %28"#+$ (4 
947" 02"34#44% 02/*5 @$'$6*4 02"34#($+4, (" %243$+$"(47($%/ %28"#+$ 9"B4% 34 
24&"%4% $ #2' ")("#4 (4 0"246*$ 0" 0"?%4 $7$ 02/*5 0"246*4 0" %/7/@"( #2' ")("#4 (4 
*4%47"8.  

P/(/) $94 @$29$ *"$?%" 02"34#44% 02/*5 02"34#($+4, 02/*5 $(%/2(/%, 02/*5 
$(%/24*%$#(4 #/&-)%24($+4, 02/*5 0"246*$ 0" %/7/@"( )" 0"#$* 3" 3/B52/( "0/24%"2, 4 
0")%"$ $ 9"B(")% '4 *"2$)%/C/ (4 9"&$7($"% %/7/@"( '4 024#/C/ 0"246*4. §$29$%/ 
*"$?%" 24&"%4% 02/*5 @$'$6*$ 02"34#($+$ $ 02/*5 $(%/2(/% )/ 0"'(4%$ *4*" 
957%$*4(47($ 02"34#($+$. 

1. S0$?/%/ *4*" @5(*+$"($24 &$'($) 9"3/7"%. 
2. E4*" )/ 0"2465#44% 02"$'#"3$%/? 
3. A")%"14% 7$ @$'$6*$ 02"34#($+$? 

  



 

78  

Литература 

1. Alexander Osterwalder (2004). The Business Model Ontology - A 
Proposition In A Design Science Approach. PhD thesis University of 
Lausanne. 

2. Alexander Osterwalder (2004). The Business Model Ontology - A 
Proposition In A Design Science Approach. PhD thesis University of 
Lausanne. 

3. Barquet, Ana Paula B., et al. "Business model elements for product-
service system." Functional Thinking for Value Creation. Springer Berlin 
Heidelberg, 2011. 332-337: They stated that "The Canvas business model 
was applied and tested in many organizations (eg IBM and Ericsson), 
being successfully used to easily describe and manipulate business 
models to create new strategic alternatives." 

4. Business Model Generation, A. Osterwalder, Yves Pigneur, Alan Smith, 
and 470 practitioners from 45 countries, self published, 2010  

5. The Business Model Canvas nonlinearthinking.typepad.com, July 05, 
2008. Accessed Feb 25, 2010.  

6. The Business Model Canvas nonlinearthinking.typepad.com, July 05, 
2008. Accessed Feb 25, 2010.  

7. De Reuver, Mark, Harry Bouwman, and Timber Haaker. "Business model 
roadmapping: A practical approach to come from an existing to a desired 
business model." International Journal of Innovation Management 17.01 
(2013): They describe the business model canvas as the "Most prominent.. 
popular tool that makes it simple for practitioners to design business 
models in a creative session."  

8. Okpara, O.F., “The value of creativity and innovation in 
entrepreneurship”, Journal of Asia Entrepreneurship and Sustainability, 
University of Gondar, Ethiopia, 2012, pp.3 

9. Thomas, N., Four main stages of creative thinking process, The John 
Adair Handbook of Management and Leadership, London, 2008, p.61. 

10. Von Hippel Eric, Appropriability of innovation benefit as a predictor of 
the source of innovation, Research Policy, Wellington, 2009  

 

  



 

79 

  







 

82  

1. ПОНУДА И ПОБАРУВАЧКА 

>"3/7"% (4 0"(534%4 $ 0"&425#46*4%4 14 "32/35#4 *"7$6$(4%4 $ +/(4%4 02"343/(4 
(4 04'42"%. S#"1 9"3/7 / @5(349/(%47/( 9$*2"/*"("9)*$ 9"3/7 $ )75B$ *4*" ")("#4 '4 
3258$ /*"("9)*$ 9"3/7$ $ %/"2$$. >"3/7"% 02/3#$35#4 3/*4 (4 *"(*52/(%/( 04'42 +/(4%4 
R/ 24&"%$ (4 $'/3(465#4C/ (4 0"&425#4(4%4 *"7$6$(4 "3 )%24(4 (4 *505#46$%/ )" 
0"(53/(4%4 "3 )%24(4 (4 02"$'#"3$%/7$%/, 2/'57%$241R$ )" 04'42(4 249("%/B4 (4 
*"7$6$(4%4 $ +/(4%4. A"*241 +/(4%4, 9"3/7"% 8$ #*7565#4 $ 3258$%/ @4*%"2$ ?%" #7$144% 
(4 #")0")%4#5#4C/%" (4 04'42(4%4 249("%/B4, "0$?5#41R$ 8" ($#("%" #7$14($/ *4*" 
���������� (4 0"(534%4 $ 0"&425#46*4%4. 

>"3/7"% (4 0"(534 $ 0"&425#46*4 / '49$)7/( 34 @5(*+$"($24 %"6(" #" 5)7"#$ (4 
)"#2?/(4 *"(*52/(+$14, *43/ ?%" #7$14($/%" (4 ($%5 /3/( 56/)($* (4 04'42"% (/ 9"B/ 
'(4641(" 34 14 02"9/($ +/(4%4 $7$ *"7$6$(4%4 (4 04'42"%. P2584 02/%0")%4#*4 (4 9"3/7"% 
/ 3/*4 +/($%/ $9 )/ 0"'(4%$ (4 )$%/ 56/)($+$ (4 04'42"%. A"(53/(4%4 *"7$6$(4 "3 
02"$'#"3$%/7$%/ *4*" $ 0"&425#4(4%4 *"7$6$(4 "3 0"%2"?5#46$%/ '4#$)$ "3 04'42(4%4 
+/(4 (4 02"$'#"3"%. 

/������ �� �������� 874)$ 3/*4 0"(53/(4%4 *"7$6$(4 / #" #2)*4 )" +/(4%4, 
"3(")(" #" 024#"02"0"2+$"(47(4 #2)*4: 0"#$)"*4 +/(4 - 0"8"7/94 0"(534, $ "&24%(": 
0"($)*4 +/(4 - 0"9474 0"(534.50 

/������ �� ������������� / "&24%/(, "3(")(" "&24%("02"0"2+$"(47/(: 0"#$)"*4 
+/(4 - 0"9474 0"&425#46*4, $7$ 0"($)*4 +/(4 - 0"8"7/94 0"&425#46*4. J4*"($%/ #4B4% 0"3 
02/%0")%4#*4 3/*4 / $)0"7(/% 02$(+$0"% ceteris paribus („02$ 3258$ (/02"9/(/%$ 
@4*%"2$“), "3(")(" 02"9/(4%4 / )49" #" +/(4%4. S#$/ '4*"($ 02/%)%4#/($ 824@$6*$ 8$ 
"%)7$*5#44% *2$#4%4 (4 0"&425#46*4%4 $ *2$#4%4 (4 0"(534%4 $7$ 02/%)%4#/($ (4 $)% 
824@$*"(, "3(")"% 9/H5 0"(534%4 $ 0"&425#46*4%4. >"3/7"% (4 0"(534%4 $ 0"&425#46*4%4 
0"*4B5#4 *4*" )/ 02"9/(5#44% +/($%/ *4*" 2/'57%4% (4 249("%/B4 0"9/H5 3")%40(")%4 (4 
02"$'#"3"% (0"(534) $ #"714%4 (4 "($/ )" *50"#(4 9"R (4 24'7$6($ +/($ (0"&425#46*4). 
L24@$*"("% 0"*4B5#4 0"9/)%5#4C/ (4 0"&425#46*4%4 #" 3/)(" "3 A&1 3" A&2 '4/3(" )" 

                                                 
50 Humphrey, Thomas M. (March/April 1992). Маршалови накрсни дијаграми и нивната употреба пред Алфред Маршал: 
Потеклото на геометријата на понудата и побарувачката. - АНГ ([мртва врска] – Scholar search). „Economic Review“. 
Централна банка на Ричмонд 

����� 48. ���	��, "������,  
��	��� � ���������  
�����: www.wikipedia.com 
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0")7/3$6(" '8"7/95#4C/ (4 +/(4%4 $ *"7$6$(4%4 ?%" )/ 0"&425#4, "3(")(" 
#")0")%4#5#4C/ ("#4 04'42(4 249("%/B4 (/*#$7$&2$59). 

3.1. Дефинирање на понуда и 
поместувања на крива на понуда 

�������� 
 ������ �� ����  ����$ ����!�� �
 �������� �� ������� �� 
������ �� ��������
��
 �� �����
��� #
��. N4)0"2/3"% (4 0"(534%4, 02$*4B4( 
02/*5 *2$#4%4 (4 0"(534%4, / #2)*4%4 *"14?%" 0")%"$ 9/H5 04'42(4%4 +/(4 $ *"7$6$(4%4 
(4 02"$'#/3/($%/ 3"&24. !4 *24%"* 2"*, *"84 (/*"$ @4*%"2$ )/ @$*)($, 0"'$%$#($"% 
(4*7"( 8" "%)7$*5#4 '4*"("% '4 "04H46*$ 02$(")$, *"1 874)$: )" 3"34#4C/ �	 ��� 
3"0"7($%/7($ #7/'($ /3$($+$ #" 02"$'#"3)%#"%" (#7/'), ceteris paribus (02$ 3258$ 
(/02"9/(/%$ 5)7"#$), R/ $949/ )¢ 0"947*5 $'7/'($ /3$($+$, "3(")(" 02"$'#"3$ ($'#"3 
$7$ ������). !4 3"78 2"*, *"84 (/94 @$*)($ #7/'($ /3$($+$ ($(05%$), 0"'$%$#(" 
(4*7"(/%4%4 *2$#4 "%)7$*5#4 /*"("9$$ "3 "&/9. A2$ 02"9/(4 (4 %2"?"+$%/ (4 
02"$'#"3)%#" '4 343/(" ($#" (4 $'#"3, *2$#4%4 (4 0"(534%4 )/ 0"9/)%5#4 #" 3/)(" '4 
(4947/($ %2"?"+$, $ #" 7/#" '4 '8"7/9/($ %2"?"+$. !4 02$9/2, 3"*"7*5 (/*"1 02"(413/ 

����� 49. &��� 	� ��	��� � �����������  
�����: Humphrey, Thomas M. (March/April 1992). &�������� 	����	� 
��������� � 	��	��� ������� ��� *�"�� &�����: �������� 	� 
���������� 	� ��	����� � �������������. - *�+ ([����� �����] – 
Scholar search). „Economic Review“. ;	����	� ��	�� 	� <����	�. p. 39 

����� 50. <�����
��� 
	� ��	��� �� ���	����  
�����: www.supply.pictures 
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0"3"&42 (46$( '4 02"$'#"3)%#" (4 B$%" %4*4 ?%" 34 )/ (4947$ %2"?"*"% '4 02"$'#"3)%#" 
(4 343/(4 *"7$6$(4 (4 B$%", #" %"1 )75641 02"$'#"3$%/7$%/ R/ 02"$'#/35#44% 0"#/R/ B$%" 
0" *"14 &$7" +/(4, "3(")(" *2$#4%4 (4 0"(534%4 (4 B$%" R/ )/ 0"9/)%$ #" 3/)(", "3(")(" 
3"4H4 3" '8"7/95#4C/ (4 0"(534%4. S#4 '8"7/95#C/ 02/3$'#$*5#4 (49475#4C/ (4 
04'42(4%4 +/(4 "3 �1 (4 �2, 3"3/*4 04* 04'42(4%4 *"7$6$(4 )/ '8"7/95#4 "3 �1 (4 �2, 
0"243$ 0"8"7/94%4 0"&425#46*4 02$ ("#4%4 0"($)*4 +/(4. A2$ 0"9/)%5#4C4%4 (4 
0"(534%4, 04'42(4%4 +/(4 $ 04'42(4%4 *"7$6$(4 )/ 02"9/(5#44% #" )02"%$#($ (4)"*$. 

S&24%("%" )/ )7565#4 *"84 $94 (49475#4C/ (4 0"(534%4, "3(")(" 0"9/)%5#4C/ #" 
7/#" (4 *2$#4%4 (4 0"(534%4. !4 02$9/2, 4*" 04'42"% / (4 02/)/*"% (4 *2$#$%/ A& $ A(2 $ 
*2$#4%4 (4 0"(534%4 )/ 0"9/)%$ #" A(1, 04'42(4%4 +/(4 R/ )/ '8"7/9$, 4 04'42(4%4 
*"7$6$(4 R/ )/ (4947$. E"7$6$(4%4 ?%" )/ 0"&425#4 0" 24'7$6($%/ +/($ / (/02"9/(/%4, 4 
02"9/($ $94 )49" #" 04'42(4%4 +/(4, *"7$6$(4%4, 02$ ?%" 3"4H4 3" (49475#4C/ (4 
0"(534%4. 

E"84 $94 0"9/)%5#4C4 #" 0"(534%4 $7$ 0"&425#46*4%4, $94 6/%$2$ 9"B($ 
02"9/($. A"9/)%5#4C/ (4 0"&425#46*4%4 #" 3/)(" $7$ #" 7/#", $ 0"9/)%5#4C/ (4 0"(534%4 
#" 3/)(" $7$ #" 7/#". 

*�����	��� ��	��� (AS) 02/%)%4#5#4 "3(") 9/H5 "0?%"%" ($#" (4 +/($%/ $ 
#*50("%" *"7$6/)%#" @$(47($ 3"&24 $ 5)758$ ?%" )/*%"2"% (4 02/%02$14%$14%4 9"B/ 34 8" 
02"$'#/3/ $ 0"(53$. G" "87/3 (4 "#44 3/@$($+$14, 482/84%(4%4 0"(534 504%5#4 (4 
02"$'#"3)%#/($%/ 9"B(")%$ (4 "0?%/)%#"%", "3(")(" (4 0"%/(+$147($"% &25%"-3"94?/( 
02"$'#"3. 

3.2. Понуда на крива на труд 

������ �� ������ �� ������ )/ 0"*4B5#4 (4 )7$*4%4 *"84 '8"7/95#4C/%" (4 
074%$%/ 14 '8"7/95#4 0"(534%4 (4 24&"%(4 )$74 3" "32/3/(4 %"6*4 (D2), (43 %44 %"6*4 
'8"7/95#4C/%" (4 074%$%/ 2/'57%$24 #" (49475#4C/ (4 0"(534%4 (4 24&"%(4 )$74. 

J4 343/(4 @$294 #" 5)7"#$ (4 )"#2?/(4 *"(*52/(+$14, 02"@$%"% )/ 94*)$9$'$24 
)" $'/3(465#4C/ (4 9428$(47($"% %2"?"* )" +/(4%4, "3(")(", (4 @$294%4 £ )/ $)074%$ 34 
8" '8"7/95#4 02"$'#"3)%#"%" )è 3"3/*4 9428$(47($"% %2"?"* (/ )/ $'/3(46$ )" +/(4%4. 

A"(/*"84?, *2$#$%/ (4 0"(534%4 (Supply curve) (/ )/ )49" 024#"02"0"2+$"(47($. 
((4 02. *2$#4%4 (4 0"(534 (4 %253, $'24'/(4 #" 24&"%($ 64)"#$). E4*" ?%" )/ '8"7/95#4 
074%4%4 (4 24&"%($*"%, %"1 $94 B/7&4 34 24&"%$ 0"#/R/ 0"243$ %"4 ?%" )" 24&"%4%4 14 
'8"7/95#4 9428$(47(4%4 *"2$)(")% "3 24&"%/C/%", $ "0"2%5($%/%($"% %2"?"* "3 

����� 51. ����� 	� ��	���  
�����: Humphrey, Thomas M. (March/April 1992). &�������� 
	����	� ��������� � 	��	��� ������� ��� *�"�� 
&�����: �������� 	� ���������� 	� ��	����� � 
�������������. - *�+ ([����� �����] – Scholar search). 
„Economic Review“. ;	����	� ��	�� 	� <����	�. p. 40 
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(/24&"%/C/%". !" *"84 074%4%4 R/ 3")%$8(/ /*)%2/9(" #$)"*" ($#", 24&"%($*"% R/ 8" 
0"65)%#5#4 '4*"("% '4 "04H46*4 9428$(47(4 *"2$)(")%. L"7/94%4 )594 042$ ?%" 14 
'424&"%5#4, 8$ 024#$ 3"0"7($%/7($%/ 042$ "3 02/*5#2/9/(4%4 24&"%4 (/'(4641($, "%%495 
/ 3/9"%$#$24( $ 0"(4%495 34 8" '8"7/95#4 )#"/%" 24&"%(" #2/9/. ^*" )/ '8"7/94% +/($%/ 
(4 +/7$"% )/*%"2, %"84? 0"(534%4 )/04* R/ )/ '8"7/9$ 0"243$ 02/*#47$@$*4+$14%4 (4 
24&"%($+$%/ "3 0"($)*" 074%/($%/ )/*%"2$. J8"7/9/($"% &2"1 (4 24&"%($+$ R/ 
*"90/('$24 '4 @4*%"% ?%" )/*"1 02"$'#/35#4 0"947*5. S&7$*"% (4 *2$#4%4 (4 0"(534 (4 
%253"% 9"B/ 34 )/ '4&/7/B$ $ 02$ 3258$%/ 04'42($ 5)7"#$. 

!/#""&$64/(4 / $ *2$#4%4 (4 0"(534%4 (4 3"&24%4 $ 5)758$%/ "3 14#/( $(%/2/). 
L"7/9 3/7 "3 %2"?"+$%/ '4 "#$/ 3"&24 $ 5)758$ )/ @$*)($, 04 "%%495 0"(534%4 / 
*"()%4(%(4 (Q"2$'"(%47(4 7$($14). 

3.3. Дефинирање на побарувачка и крива 
на побарувачка 

A"3 0"&425#46*4 )/ 0"324'&$24 *"7$6$(4 (4 )%"*$ $ 5)758$ *"14?%" )/ 0"&425#4 
(4 04'42"% "3 )%24(4 (4 0"%2"?5#46$%/ %"/)% *505#46$%/ (4 3"&24 $ 5)758$. 

G/ )9/%4 3/*4 0")%"$ '8"7/95#4C/ (4 0"&425#46*4%4 *"84 0"%2"?5#46$%/ 
0"&425#44% 0"8"7/94 *"7$6$(4 02$ (/02"9/(/%4 +/(4. J8"7/9/(4%4 0"&425#46*4 
824@$6*$ )/ 02$*4B5#4 *4*" 0"9/)%5#4C/ (4 *2$#4%4 (4 0"&425#46*4%4 #" 3/)(" "3(")(" 
(48"2/.51 !4 )/*"14 %"6*4, "3(")(" 02$ )/*"14 +/(4 )/ 0"&425#4 0"8"7/94 *"7$6$(4, *4*" 
?%" / 02$*4B4(" 0"9/)%5#4C/%" (4 *2$#4%4 "3 %"6*4%4 A&1 #" %"6*4%4 A&2. ^*" 3$148249"% 
02/%)%4#5#4 04'42 (4 *4@/, $ *41 75H/%" )/ '8"7/9$ B/7&4%4 '4 *4@/, %"4 R/ 14 '8"7/9$ 
+/(4%4 "3 ¥1 (4 ¥2 $ *"7$6$(4%4 "3 E1 (4 E2. P#$B/C/%" ($' *2$#4%4 (4 0"&425#46*4%4 )/ 
(42/*5#4 „02"9/(4 (4 0"&425#4(4%4 *"7$6$(4“, 3"3/*4 04* 0"9/)%5#4C/%" (4 *2$#4%4 )/ 
(42/*5#4 „02"9/(4 #" 0"&425#46*4%4“. K" 02/%Q"3($"% 02$9/2, $94 ��������� 	� 
�������������, ?%" / 02$6$(4 '4 '8"7/95#4C/ (4 *"7$6$(4%4 (/*#$7$&2$59"%). 
J8"7/95#4C/%" (4 0"&425#46*4%4 9"B/ 34 &$3/ 02/3$'#$*4(" "3 02"9/(4%4 (4 #*5)"#$%/, 
'8"7/95#4C/ (4 3"Q"3"% $%(. 

                                                 
51 Humphrey, Thomas M. (March/April 1992). Маршалови накрсни дијаграми и нивната употреба пред Алфред Маршал: 
Потеклото на геометријата на понудата и побарувачката. - АНГ ([мртва врска] – Scholar search). „Economic Review“. 
Централна банка на Ричмонд 

����� 52. ����� 	� ��	��� 	� ����  
�����: Humphrey, Thomas M. (March/April 1992). 
&�������� 	����	� ��������� � 	��	��� 
������� ��� *�"�� &�����: �������� 	� 
���������� 	� ��	����� � �������������. - 
*�+ ([����� �����] – Scholar search). „Economic 
Review“. ;	����	� ��	�� 	� <����	�. p. 41 
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^*" 0"&425#46*4%4 )/ (4947$, )/ )7565#4 )02"%$#("%": *2$#4%4 (4 0"&425#46*4 )/ 
0"9/)%5#4 #" 7/#", "3(")(" (43"75. ^*" 9"9/(%47(4%4 0"&425#46*4 (4 /3(" 3"&2" / #" 
%"6*4%4 A&2 $ )/ 0"9/)%$ (#" 7/#", "3(")(" )/ (4947$) #" %"6*4%4 A&1 %"84? +/(4%4 $ 
*"7$6$(4%4 R/ )/ (49474%. E2$#4%4 (4 0"(534%4 ")%4(5#4 (/02"9/(/%4, "3(")(" 
0"(53/(4%4 *"7$6$(4 0" )""3#/%($%/ +/($ / $)%4 $ 02/3 $ 0" 0"9/)%5#4C/%" (4 
0"&425#46*4%4. A2"9/(4%4 / #" 04'42(4%4 *"7$6$(4, +/(4%4 $ 0"&425#46*4. J4 )/*"14 %"6*4 
(4 *2$#4%4, "3(")(" 0" )/*"14 +/(4 )/ 0"&425#4 0"8"7/94 *"7$6$(4 (*"84 $94 02"9/(4 "3 
%"6*4%4 A&1 #" %"6*4%4 A&2.) 

A"9/)%5#4C/%" (4 *2$#4%4 (4 0"&425#46*4 #" 3/)(", "3(")(" (48"2/, 8" 02"9/(5#4 
04'42($"% /*#$7$&2$59 '8"7/95#41R$ 8$ $ *"7$6$(4%4 $ +/(4%4 02"343/($ (4 04'42"%. 

^82/84%(4%4 0"&425#46*4 ($ 8" 0"*4B5#4 #*50("%" *"7$6/)%#" (4 @$(47($ 3"&24 
$ 5)758$ *"/?%" 24'7$6($%/ )/*%"2$ (4 /*"("9$14%4 )/ 0"38"%#/($ 34 8" *504% $ 34 8" 
0"%2"?4% 02$ 24'7$6($ "0?%$ ($#"4 (4 +/($%/. !4 ($#" (4 #*50(4%4 /*"("9$14 @$(47($ 
3"&24 $ 5)758$ 0"&425#44% )7/3($%/ )/*%"2$: )/*%"2"% (4 3"94R$()%#4%4 (C), )/*%"2"% (4 
02/%02$14%$14%4 (I), 32B4#($"% )/*%"2 "3(")(" &5j/%"% (G) $ (43#"2/?("-%28"#)*$"% 
)/*%"2 (X-M). J(46$, 482/84%(4%4 0"&425#46*4 14 *2/$244% 02/%Q"3(" )0"9/(4%$%/ 
)/*%"2$:52 

AD = C + I + G + (X – M) 

                                                 
52 Humphrey, Thomas M. (March/April 1992). Маршалови накрсни дијаграми и нивната употреба пред Алфред Маршал: 
Потеклото на геометријата на понудата и побарувачката. - АНГ ([мртва врска] – Scholar search). „Economic Review“. 
Централна банка на Ричмонд 

����� 53. ����������� 	� ���������  
�����: www.supply.pictures 

����� 54. ����� 	�  
����������� � ���������  
�����: Humphrey, Thomas M. (March/April 1992). 
&�������� 	����	� ��������� � 	��	��� 
������� ��� *�"�� &�����: �������� 	� 
���������� 	� ��	����� � �������������. - 
*�+ ([����� �����] – Scholar search). „Economic 
Review“. ;	����	� ��	�� 	� <����	�. p. 42 
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G/*%"2"% (4 3"94R$()%#4%4 %2"?$ (4124'("#$3($ @$(47($ 3"&24 $ 5)758$, *4*" 
?%" )/: Q24(4, "&7/*4, )%4("#$, %/7/#$'"2$, 4#%"9"&$7$ $%(. P/7"#($"% )/*%"2 %./ 
)/*%"2"% (4 02/%02$14%$14%4 %2"?$ (4124'7$6($ #$3"#$ $(#/)%$+$)*$ 3"&24: @4&2$6*$ 
Q47$, 94?$($, "02/94 $ )7. P2B4#4%4 02/*5 &5j/%"% )/ 14#5#4 *4*" /3/( "3 (418"7/9$%/ 
0"%2"?5#46$ (4 @$(47($ 3"&24 $ 5)758$ #" /*"("9$14%4 – "3 9"7$#$ $ Q42%$14, Q24(4 $ 
"&7/*4 '4 #"1)*4%4 $ 0"7$+$14%4 3" %/(*"#$ $ 0"39"2($+$. !43#"2/?("-%28"#)*$"% )/*%"2 
8" ")%#425#4 $'#"'"% $ 5#"'"% (4 24'7$6($ 3"&24 $ 5)758$ (X - $'#"', M - 5#"'). E4*" 
*"90"(/(%4 (4 482/84%(4%4 0"&425#46(4 (43#"2/?("-%28"#)*$"% )/*%"2 (416/)%" )/ 
"'(465#4 )" %/29$("% (/%"-$'#"', *"1 9"B/ 34 &$3/ 0"'$%$#/( (3"*"7*5 $'#"'"% (4 '/914%4 
8" (439$(5#4 5#"'"%) $7$ (/84%$#/( (3"*"7*5 5#"'"% (4 '/914%4 8" (439$(5#4 $'#"'"%). 

3.4. Урамнотежување на пазар 

O249("%/B5#4C/%" (4 04'42"% 8" 34#4 02/)/*"% (4 *2$#$%/ (4 0"(534%4 (A() $ 
0"&425#46*4 (A&) $ %$/ 8$ "32/35#44% 04'42(4%4 +/(4 (¥0) $ *"7$6$(4 (E0). 

G$7$%/ (4 0"(534%4 $ 0"&425#46*4%4 )/ )""65#44% (4 04'42"% $ ($' ($#("%" '4/9(" 
3/1)%#5#4C/ )/ @"29$244% +/($%/ (4 3"&24%4 $ 5)758$%/. K" /3/( 9"9/(% 0"(534%4 $ 
0"&425#46*4%4 )/ 5249("%/B5#44%, "3(")(" 8$ 5249("%/B5#44% +/($%/ $ *"7$6$($%/ (4 
)""3#/%(" 3"&2", 4 )" %"4 8" 5249("%/B5#44% $ 04'42"%.  

A4'42(4%4 249("%/B4 )/ 0")%$8(5#4 #" %"6*4%4 *43/ ?%" *505#46$%/ )/ 
0"38"%#/($ 0" 343/(4%4 +/(4 34 8$ "%*505#44% )$%/ 0"(53/($ *"7$6$($, 4 02"34#46$%/ )/ 
0"38"%#/($ 0" $)%4%4 +/(4 34 8$ 02"34#44% )$%/ 02"$'#/3/($ *"7$6$($ "3 )"0)%#/("%" 
3"&2".53  

                                                 
53 Humphrey, Thomas M. (March/April 1992). Маршалови накрсни дијаграми и нивната употреба пред Алфред Маршал: 
Потеклото на геометријата на понудата и побарувачката. - АНГ ([мртва врска] – Scholar search). „Economic Review“. 
Централна банка на Ричмонд 

����� 55. ����������� 	� �����  
�����: www. market.pictures 
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2. Фактори на побарувачка  

A")/&($ )$9&"7$ (4 @4*%"2$%/ ?%" 14 5)7"#5#44% 0"&425#46*4%4 '4 3"&2"%" ¬ )/:54 
� +/(4%4 (4 3"&2"%" ¬ (Px) 
� 3"Q"3"% (4 0"%2"?5#46$%/ (Y) 
� 8"7/9$(4%4 (4 04'42"% (>) 
� +/(4%4 (4 3"&24%4 0"#2'4($ )" %"4 3"&2" (Pr) 
� #*5)"#$%/ (4 0"%2"?5#46$%/ (D) 
� o6/*5#4C4%4 (4 0"%2"?5#46$%/ '4 3#$B/C/%" (4 +/(4%4 #" $3($(4 (E) 
� 3258$ 2/7/#4(%($ @4*%"2$ (O) 

>"B/9/ 34 *4B/9/ 3/*4 0"&425#46*4%4 '4 3"&2"%" ¬, dx, / @5(*+$14 (4 )$%/ 
)0"9/(4%$ @4*%"2$, "3(")(": dx = f (Px, Y, M, Pr, T, E, O) 

� #�=���� 	� ������������ - 0"24)%"% (4 02")/6($"% 3"Q"3 (4 0"%2"?5#46$%/ 14 
'8"7/95#4 0"&425#46*4%4 '4 )/*"/ 3"&2" $ 0" )/*"14 +/(4 (4 3"&2"%". A"24)%"% (4 
3"Q"3"% (4 0"%2"?5#46"% (34 *4B/9/ #" 249*$%/ (4 /3(" 3"94R$()%#") 9"B/ 34 
&$3/ 2/'57%4% (4 3/1)%#"%" (4 0"8"7/9 &2"1 @4*%"2$: 0"24)% (4 074%$%/ (4 #/R/ 
#24&"%/($%/ 67/("#$ (4 3"94R$()%#"%", #24&"%5#4C/ (4 67/("#$ (4 
3"94R$()%#"%" *"$ 3"%"84? (/ 24&"%/7/, 0"14#4 (4 3258$ $'#"2$ (4 3"Q"3 *4*" ?%" 
)/: 3$#$3/(3$ "3 4*+$$, *494%$ "3 ?%/3($ #7"8"#$ $%(. G" 0"8"7/9 24)0"7"B7$# 
3"Q"3 0"%2"?5#46$%/ R/ *505#44% 0"8"7/94 *"7$6$(4 Q24(4, "&7/*4, %241($ 
0"%2"?($ 3"&24 $ )7. 

� +����	� 	� ������� - 8"7/9$(4%4 (4 04'42"% $ (/8"#4%4 40)"20+$"(4 9"R 
(416/)%" )/ 9/2$ 02/*5 &2"1"% (4 (4)/7/($/%" $ 02")/6($"% 3"Q"3 (4 (4)/7/($/%". 
>4*/3"($14 )" 2 9$7$"($ B$%/7$ $ ($'"* 3"Q"3 0" 874#4 (4 B$%/7 $94 947 04'42 
$ 04'42 )" ($)*4 40)"20+$"(4 9"R. S3 32584 )%24(4, 2/6$)$ 60 9$7$"($ 75H/ #" 
§24(+$14, *"$ 24)0"74844% $ )" 347/*5 0"8"7/9 3"Q"3 0" 874#4 (4 B$%/7, R/ 
*505#44% 9("85 0"#/R/ "3 )$%/ #$3"#$ 3"&24 $ 5)758$. 

� ;	�� 	� ������� ������	� �� ��� ����� - "#3/ 0")/&(" )/ '(4641($ 02"9/($%/ (4 
+/($%/ (4 3"&24%4 *"$?%" )/ )50)%$%5%$ (4 )""3#/%("%" 3"&2", *4*" $ +/($%/ (4 
3"&24%4 *"$ )/ #" *"907/9/(%42/( "3(") )" )""3#/%("%" 3"&2". P"&24%4 )/ 
)50)%$%5%$ *"84 $'#2?5#44% $)%4 @5(*+$14, "3(")(" '43"#"75#44% 8"2/-3"75 $)%4 
0"%2/&4, 0"243$ ?%" #" 0"%2"?5#46*4%4 )/ '4/9(" '49/(7$#$ - )50)%$%5% '4 (4@%4 
/ /7/*%2$6(4 /(/28$14, '4 148(/?*" 9/)" / 8"#/3)*"%" 9/)", '4 05%/2 / 942842$("% 

                                                 
54 Mead, Art. „Каматните стапки се цени - АНГ“. Универзитет на Род Ајленд. конс. 9 февруари 2007. 

����� 56. '���	������� 	� �����  
�����: Humphrey, Thomas M. (March/April 1992). 
&�������� 	����	� ��������� � 	��	��� 
������� ��� *�"�� &�����: �������� 	� 
���������� 	� ��	����� � �������������. - 
*�+ ([����� �����] – Scholar search). „Economic 
Review“. ;	����	� ��	�� 	� <����	�. p. 43 
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$%(. A"'(4641(" '8"7/95#4C/ (4 +/(4%4 (4 05%/2"% R/ 8$ )#2%$ 0"%2"?5#46$%/ *"( 
0"8"7/9" *"2$)%/C/ (4 942842$(, ?%" R/ 02/3$'#$*4 0"24)% (4 0"&425#46*4%4 '4 
942842$(. G0"2/3 %"4, *41 )50)%$%5%$%/, 0"24)%"% (4 +/(4%4 (4 /3(" 3"&2" #"3$ 
*"( 0"24)% (4 0"&425#46*4%4 '4 3258" 3"&2". P"&24%4 )/ *"907/9/(%42($ ('4/3(" 
)/ (43"0"7(5#44%) *"84 '8"7/95#4C/%" (4 0"%2"?5#46*4%4 (4 /3("%" 3"&2" 
02/3$'#$*5#4 '8"7/95#4C/ (4 0"%2"?5#46*4%4 (4 3258"%" 3"&2". D$0$6/( 02$9/2 
)/ 4#%"9"&$7$%/ $ &/('$("%. A"24)%"% (4 0"%2"?5#46*4%4 (4 4#%"9"&$7$, 
3/%/29$($24 0"24)% (4 0"%2"?5#46*4%4 (4 &/('$(. A"243$ %"4 )9475#4C/%" (4 
+/(4%4 (4 &/('$("% R/ 5)7"#$ 0"24)% (4 0"&425#46*4%4 '4 4#%"9"&$7$ $ "&24%(". 

� %������� 	� ������������ - #*5)"% $ 02/@/2/(+$$%/ (4 0"%2"?5#46$%/ )/ 
$(3$#$3547($ $ 9("85 24'7$6($ "3 /3/( 3" 3258 )5&1/*%. W3($ 75H/ 02/@/2$244%, 
0"#/R/ )4*44%, 9"3/2($ 947"7$%24B($ 4#%"9"&$7$, 3258$ 8"7/9$ $ *"9"%($ 
4#%"9"&$7$, %2/%$ )0"2%)*$ $ 9"R($ 94?$($. K$/ 14 02/%0"6$%4%/ +2#/(4%4 &"14, 
4 #4?$"% &24% $7$ )/)%24 '/7/(4%4 &"14. !/*"$ 75H/ )4*44% *74)$6(" 34 )/ 
"&7/*5#44%, 4 3258$ )0"2%)*$. A"*241 )5&1/*%$#("-0)$Q"7"?*$%/ /7/9/(%$ #2' 
(4?$%/ #*5)"#$ )$7(" #7$14($/ $944% $ $)%"2$)*$%/ @4*%"2$, 2/7$8$"'($%/ 
@4*%"2$, '324#)%#/($%/ @4*%"2$, "&$64$%/, %243$+$14%4 $%(. !/*"$ 2/7$8$$, *4*" 
?%" / )75641 )" 95)7$94()*4%4 2/7$8$14, )/ 02"%$#4% (4 *"()59$24C/%" (4 
)#$()*"%" 9/)", *24#4%4 #" I(3$14 / )#/%" B$#"%(" $ (/ )9// 34 )/ *"7/ $%(. 
>"3/2(4%4 9/3$+$(4 (/ 02/0"2465#4 02/%/24(" *"()59$24C/ )#$()*" 9/)" $ 
)58/2$24 0"#/R/ 34 )/ %2"?$ 9"2)*4%4 Q24(4. G/%" %"4 #7$14/ #2' @"29$24C/%" (4 
(4?$%/ #*5)"#$, 4 "#$/ #2' 0"&425#46*4%4 (4 24'7$6($%/ 3"&24 $ 5)758$. 

� ���������� �� ������� 	� 
	��� 	� ������� �� ��	�	� - 4*" 0"%2"?5#46$%/ 
"6/*5#44% 0"24)% (4 +/($%/ (4 "32/3/(" 3"&2" $7$ 5)7584 #" $3($(4, 24)%/ 
4*%5/7(4%4, )/84?(4%4 0"&425#46*4 '4 3"&2"%" $7$ 5)7584%4. ^*" "6/*5#49/ 
04H4C/ (4 +/(4%4 (4 /3(" 3"&2" #" $3($(4, (49475#4 0"&425#46*4%4 '4 %"4 3"&2" 
)/84 - 024*%$6(" R/ 3"13/ 3" "37484C/ (4 0"%2"?5#46*4%4 #" $3($(4, *"84 $)%"%" 
3"&2" R/ 9"B/ 34 )/ *50$ 0" 0"($)*4 +/(4. 

� #���� ����	�	� "������ � ����	� �����	��� - #2' 04'42(4%4 0"&425#46*4 '4 
"32/3/($ 3"&24 $ 5)758$ #7$144% $ 9("85 3258$ @4*%"2$. !4 02$9/2, 7"?"%" $ 
#2(/B7$#" #2/9/ 14 '8"7/95#4 0"&425#46*4%4 '4 643"2$, "&$7($%/ )(/B($ #2(/B$ 
14 '8"7/95#44% 0"&425#46*4%4 '4 )*$146*4 "02/94, 3"&2" "284($'$24($"% 14#/( 
)""&24R41 #" 8"7/9$%/ 8243"#$ 14 )9475#4 0"&425#46*4%4 '4 4#%"9"&$7$ $ "&24%(". 

����� 57. >������ ��� ������� ��� �������  
�����: www. market.pictures 
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3. Фактори на понуда  

A"(534%4 / @5(*+$14 (4 3/1)%#"%" (4 0"8"7/9 &2"1 @4*%"2$:55 
� 02"@$%"% (4 02/%02$14%$/%" (Pf) 
� +/(4%4 (4 3"&2"%" (Px) 
� +/(4%4 (4 3258$%/ @4*%"2$ (4 02"$'#"3)%#"%" - $(05%$%/ (Pi) 
� %/Q("7"8$14%4 (T) 
� +/(4%4 (4 3258$%/ 3"&24 ?%" )/ #" #2)*4 )" 3"&2"%" X (Pr) 
� 3258$ 2/7/#4(%($ @4*%"2$ (O) 

Sx = f ( Pf, Px, Pi,Pr, T, O ) 

� ���"���� - 02/%02$14%$14%4 02"$'#/35#44% '4243$ ")%#425#4C/ (4 02"@$%. W3(" 
02/%02$14%$/ R/ ")%#42$ 02"@$% )49" 3"*"7*5 (/8"#$"% #*50/( 02$Q"3 / 0"8"7/9 
"3 #*50($%/ %2"?"+$ (4 02"$'#"3)%#"%". G0"2/3 %"4 02/%02$14%$/%" (/94 
($*"84? 34 02"$'#/35#4 $ (53$ (/02"@$%4&$7($ 02"$'#"3$ - 02"$'#"3$ '4 *"$ 
9"24 34 (4024#$ 0"8"7/9$ %2"?"+$ '4 02"$'#"3)%#" "3 #*50($"% 02$Q"3 ?%" R/ 
8" 3"&$/ )" ($#(4%4 02"34B&4. K" "#44 )9$)74 %2"?"+$%/ '4 02"$'#"3)%#"%" (4 
3"&2"%" ¬ $944% 2/?4#46*" #7$14($/ #2' "375*4%4 (4 02/%02$14%$/%" '4 
8"7/9$(4%4 (4 02"$'#"3)%#"%" $ 0"(534%4 (4 )""3#/%("%" 3"&2". 

� ;	��� 	� ������� ? - "3 #$)$(4%4 (4 +/(4%4 (4 "02/3/7/(" 3"&2" ?%" 
02/%02$14%$14%4 8" 02"$'#/35#44% $ (534% R/ '4#$)$ 8"7/9$(4%4 (4 02"@$%"% ?%" 
02/%02$14%$/%" R/ 8" ")%#42$. A"#$)"*4 +/(4 34#4 9"B(")% '4 0"*2$#4C/ (4 
%2"?"+$%/ (4 02"$'#"3)%#" $ 2/47$'$24C/ (4 0"8"7/9 02"@$%. 

� ;	��� 	� ������ "������ 	� �������������� (�	�����) - +/(4%4 (4 $(05%$%/ 
?%" )/ *"2$)%4% *4*" #7/'($ /7/9/(%$ 02$ 02"$'#"3)%#" (4 "33/7(" 3"&2" *4*" 

                                                 
55 Mead, Art. „Каматните стапки се цени - АНГ“. Универзитет на Род Ајленд. конс. 9 февруари 2007.  

����� 58. ������ 	� 
������� – "������, 
��������
��� ��������� 
� ���	��  
����� www.market.pictures 
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?%" )/ )52"#$($%/, /(/28$14%4, %253"% $ )7., #7$144% #2' #$)$(4%4 (4 %2"?"+$%/ (4 
02"$'#"3)%#"%" (4 "02/3/7/( 02"$'#"3. 

� @=	��������� - "3 *424*%/2"% (4 %/Q("7"8$14%4 #" 8"7/94 9/24 '4#$)4% $ 
%2"?"+$%/ (4 02"$'#"3)%#"%". G/*"/ 0"'(4641(" 5(402/35#4C/ (4 %/Q("7"8$$%/ 
#"3$ *"( (49475#4C/ (4 02"$'#"3)%#/($%/ %2"?"+$. 

� ;	��� 	� ������ ����� ��� � �� ����� �� ������� ? - "#3/ 0"#%"2(" )/ 9("85 
'(4641($ +/($%/ (4 )50)%$%5%$%/. P4 02/%0")%4#$9/ 3/*4 /3(4 4#%"9"&$7)*4 
*"20"24+$14 $94 0"3/3(4*#" 3"&2$ 02"$'#"3)%#/($ 9"B(")%$ '4 02"$'#"3)%#" (4 
7/)($ 4#%"9"&$7$ $ %/?*$ #"'$74 - *49$"($ $ 4#%"&5)$. P"*"7*5 #" 9/H5#2/9/ 
3"13/ 3" 0"'(464/( 0"24)% (4 04'42(4%4 +/(4 (4 %/?*$%/ #"'$74, *"20"24+$14%4 
'(464/( 3/7 "3 )#"$%/ 2/)52)$ *"$ 3" %"84? 8$ 50"%2/&5#474 '4 02"'#"3)%#" (4 
7/)($ 4#%"9"&$7$ R/ 8$ 02/(4)"6$ '4 02"$'#"3)%#" (4 %/?*$ #"'$74. K4*#4%4 
2/4*+$14 (4 *"20"24+$14%4 / ("2947(4 &$3/1R$ )" 0"#$)"*$ +/($ 02"$'#"3)%#"%" 
(4 %/?*$ #"'$74 R/ &$3/ 0"02"@$%4&$7(". 

�  #���� ����	�	� "������ - 9("85 3258$ @4*%"2$ #" 024*%$*4 9"B4% 34 
3/1)%#5#44% #2' 02"$'#"3)%#/(4%4 "375*4 (4 02/%02$14%$/%" 34 14 '8"7/9$ $7$ 
(4947$ 0"(534%4 (4 "02/3/7/($ 02"$'#"3$. >/H5 ($# 0")/&(" '(4641($ )/ 
"6/*5#4C4%4 '4 02"9/($%/ (4 +/(4%4 #" $3($(4%4 $ 9/2*$%/ $ $()%259/(%$%/ (4 
/*"("9)*4%4 0"7$%$*4 #" '/914%4. 

4. Цени  

G/*"1 02"$'#"3 $7$ 5)7584 ?%" )/ (53$ (4 04'42"%, 0"*241 3258$%/ *424*%/2$)%$*$, 
$94 $ +/(4. ¥/(4%4 02/%)%4#5#4 )594 (4 042$ ($7$ 3258$ (/?%4) ?%" 8$ 074R49/ '4 "(4 ?%" 
8" 3"&$#49/.56 

c5H/%" $ &$'($)$%/ (534% )%"*$ $ 5)758$ )49" 4*" $9 &$34% 074%/($ %2"?"+$%/ 
?%" 8$ (4024#$7/ '4 02"$'#"3)%#"%". D2"?"+$%/ (4024#/($ '4 02"$'#"3)%#" (4 )%"*$%/ $ 
5)758$%/, &$'($)$%/ $ 75H/%" 8$ $)*4B5#44% 02/*5 +/($%/ (4 02"$'#"3$%/ $ 5)758$%/. D4*4 

                                                 
56 Humphrey, Thomas M. (March/April 1992). Маршалови накрсни дијаграми и нивната употреба пред Алфред Маршал: 
Потеклото на геометријата на понудата и побарувачката. - АНГ ([мртва врска] – Scholar search). „Economic Review“. 
Централна банка на Ричмонд 
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+/($%/ "&/'&/35#44% $(@"294+$$ ?%" $9 0"94844% (4 02"$'#"3$%/7$%/ $ 0"%2"?5#46$%/ 
34 3"(/)5#44% "375*$.  

 K$)"*$%/ +/($, (4 02$9/2, 8$ 0"%%$*(5#44% 0"%2"?5#46$%/ 34 8$ (49474% 
(4&4#*$%/ $7$ 34 (4134% '49/($, 3"3/*4 02"$'#"3$%/7$%/ 8$ 0"%%$*(5#44% '4 '8"7/95#4C/ 
(4 02"$'#"3)%#"%". !$)*$%/ +/($ $944% )02"%$#(" #7$14($/.�

K" %44 )9$)74, )0"9/(4#9/ 3/*4, (4 02$9/2: 4*" +/(4%4 (4 &/('$("% 24)%/, 
0"%2"?5#46$%/ R/ 8" *505#44% 0"947*5. !4@%/($%/ *"904($$ 04* )4*44% 34 02"34#44% 
0"#/R/ &/('$( 4*" (/8"#4%4 +/(4 24)%/. P"3/*4 0"#$)"*4%4 +/(4 #7$14/ #2' 02"34#46$%/ 
34 )4*44% $ 34 )/ %2534% 34 02"34#44% 0"#/R/, %44 #7$14/ )02"%$#(" #2' *505#46$%/ (34 
)4*44% 34 *504% 0"947*5). 

 D"84? #/2"14%(" $'87/34 3/*4 *505#46$%/ $ 02"34#46$%/ (/94 34 )/ 5)"874)4% 
"*"75 *"7$6/)%#"%" &/('$( ?%" )4*44% 34 8" *504% $ 34 8" 02"3434%. !", #" 2/47(")%4 $94 
/3(4 +/(4 0" *"14 02"34#46$%/ )4*44% 34 02"34#44% $)%" %"7*5, *"7*5 ?%" *505#46$%/ 
)4*44% 34 *504%. D"4 / +/(4%4 *43/ ?%" *2$#$%/ (4 0"(534%4 $ 0"&425#46*4%4 )/ )/64% 
(%"6*4%4 *43/ ?%" 0"(534%4 '4 "02/3/7/( 02"$'#"3 )/ $'/3(465#4 )" (/8"#4%4 0"&425#46*4 
(4 04'42"%). 

S#44 %"6*4 /*"("9$)%$%/ 14 (42/*5#44% 249("%/B(4 +/(4 (+/(4 '4 24)6$)%5#4C/ (4 
04'42"%) - +/(4 02$ *"14 0"(534%4 $ 0"&425#46*4%4 (4 "02/3/7/( 02"$'#"3 )/ /3(4*#$ ((4 
)7$*4%4, %"4 / +/(4%4 3 $, %"6*4 ^)  

A2$ )/*"14 32584 +/(4 )/ (425?5#4 249("%/B4%4 (4 04'42"%, 04 #/7$9/ 0")%"$ 
(/3")%$8 $7$ #$?"* '4 343/($"% 02"$'#"3 (4 04'42"%. 

�
����$ )/ 14#5#4 *"84 *505#46$%/ )4*44% 34 *504% 0"#/R/ "%*"7*5 ?%" 
02"34#46$%/ )4*44% 34 02"3434% (0"&425#46*4%4 / 0"8"7/94 "3 0"(534%4). K" %4*#$ 5)7"#$, 
&$3/1R$ 0")%"$ *"(*52/(+$14 9/H5 *505#46$%/, +/(4%4 )/ 3#$B$ (48"2/ *"( 249("%/B("%" 
($#". 

)!�� )/ 14#5#4 *"84 02"34#46$%/ )4*44% 34 02"3434% 0"#/R/ "%*"7*5 *505#46$%/ 
?%" )4*44% 34 *504% (0"(534%4 / 0"8"7/94 "3 0"&425#46*4%4). K" %"1 )75641, *"(*52/(+$14%4 
9/H5 02"34#46$%/ 8$ %52*4 +/($%/ (43"75 3" ($#($%/ 249("%/B($ ($#"4. 57 

                                                 
57 Mead, Art. „Каматните стапки се цени - АНГ“. Универзитет на Род Ајленд. конс. 9 февруари 2007. (англиски) 
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E"84 )/ *505#44% )%"*$%/ $ 5)758$%/ (4 04'42"% )/ 074R44% ($#($%/ +/($. ¥/(4%4 
)/ $'24'5#4 (59/2$6*$, #" "32/3/(4 #475%4 (3/(42$, /#24, 3"742$ $ 32.). !4 02$9/2, /3(4 
*($84 6$($ 150 3/(42$. W3(")%4#(" *4B4(", +/(4%4 02/%)%4#5#4 )594 042$ ?%" *505#46$%/ 
14 074R44% '4 34 8" 3"&$14% "(4 ?%" 8" &4244% (*505#44%). 

¥/($%/ 14 "7/)(5#44% 24'9/(4%4, "#"'9"B5#41R$ $9 (4 )%"*$%/ $ 5)758$%/ 
)"0)%#/(4%4 #2/3(")% 34 14 $'24'4% #" 042$. J4%"4, /*"("9$)%$%/ (416/)%" +/(4%4 14 
3/@$($244% *4*" 042$6/( $'24' (4 #2/3(")%4.  

5. Дефинирање трошоци и видови 

D2"?"+$%/ 02/%)%4#5#44% $)*4B4(" #" 042$ %2"?/C/ (4 94?$($%/, 474%$%/, 
"02/94%4, )52"#$($%/, 0"%"4 /(/28$14%4, 3"&$/($%/ 5)758$ "3 3258$ &$'($)$, *4*" $ %253"% 
(4 24&"%($+$%/ *"$ )/ 4(84B$24($ #" 02"+/)"% (4 02"$'#"3)%#"%". D"4 / #*50("%" 
%2"?/C/ (4024#/(" '4 $'#2?5#4C/ (4 02"$'#"3)%#"%", %./. '4 34 )/ 3"&$/ 02"$'#"3"% $7$ 
5)7584%4. G0"2/3 %"4, )$%/ %2"?"+$ (4024#/($ #" %/*"% (4 02"$'#/35#4C/%" (4 
02"$'#"3"% $7$ 34#4C/%" (4 5)7584%4, '4/3(" )" %2"?"+$%/ '4 %24()0"2%"% 14 024#4% %.(. 
+/(4 (4 6$(/C/ (4 02"$'#"3$%/ $ 5)758$%/. J(46$, +/(4%4 (4 6$(/C/ 14 )"6$(5#44%, 0"*241 
(4024#/($%/ %2"?"+$ (4 /7/9/(%$%/ #" 02"+/)"% (4 02"$'#"3)%#"%", $ )$%/ 3258$ 24)Q"3$ 
$ $'34%"+$ '4 ("2947(" "3#$#4C/ (4 &$'($) 4*%$#(")%4.58 

)��� ���!�#  
� @$*)($ %2"?"+$ 

o #*50($ @$*)($ %2"?"+$ 
o 02")/6($ @$*)($ %2"?"+$ 

� #42$14&$7($ %2"?"+$ 
o #*50($ #42$14&$7($ %2"?"+$ 
o 02")/6($ #42$14&$7($ %2"?"+$ 

� 02"0"2+$"(47($ 
� 02"82/)$#($ 
� 3/82/)$#($ 

� #*50($ %2"?"+$ 
� >428$(47($ %2"?"+$ 
� P258$ 0"3/7&$ (4 %2"?"+$ 

                                                 
58 Garrison, Ray H; Eric W. Noreen, Peter C. Brewer (2009). Managerial Accounting (13e издание). McGraw-Hill Irwin. ISBN 978-0-
07-337961-6 
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§��� ���!�#. S)("#(4 *424*%/2$)%$*4 (4 @$*)($%/ %2"?"+$ / ($#(4%4 
(/'4#$)(")% "3 02"9/($%/ #" "&/9"% (4 02"$'#"3)%#"%". M/' 24'7$*4 347$ 
02"$'#"3)%#"%" 24)%/ $7$ )/ (49475#4, @$*)($%/ %2"?"+$ #" ($#($"% #*50/( $'(") 
")%4(5#44% $)%$. D$/ 0")%"14% 352$ $ *"84 02/%02$14%$/%" (/ 24&"%$. K" "#44 *4%/8"2$14 
%2"?"+$ )/ #&2"15#44%: 49"2%$'4+$14, %2"?"+$%/ (4 )2/3)%#4%4 '4 24&"%4, "32B5#4C/, 
'4*50($($, %2"?"+$ '4 ")$8525#4C/, $)%24B5#4C/ $ 24'#"1 $ )7. G$%/ "#$/ %2"?"+$ 
")%4(5#44% (/02"9/(/%$ #" #*50($"% $'(") &/' "87/3 (4 02"9/($%/ (4 "&/9"% (4 
02"$'#"3)%#"%"59. §$*)($%/ %2"?"+$ 5?%/ )/ (42/*5#44% $ „%2"?"+$ (4 *404+$%/%"%”. 
���� �� �� 	�
���� ������ �� ���	��� ���� ������ �� �������� �� 

	�����
���� 	�����
 �� 
������ 	������ ���� ������. ��������� 

���� ������ �� 	����������� �	���
 ���
���� �������:  

)������� ���!�# - K42$14&$7($%/ %2"?"+$ )/ "($/ *"$?%" #" +/7")% )/ 
'4#$)($ "3 )%/0/("% (4 4(84B$24(")% (4 *404+$%/%"%, "3(")(" "3 "&/9"% (4 

02"$'#"3)%#". D$/ #" )#"1"% #*50/( $'(") 24)%4% )" 
0"24)%"% (4 "&/9"% (4 02"$'#"3)%#"%", 4 )/ 
(49475#44% )" (49475#4C/%" (4 "&/9"% (4 
02"$'#"3)%#"%". S#$/ %2"?"+$ $)*756$#" )/ #2'4($ 
)" 3#$B/C4%4 (4 )%/0/("% (4 #24&"%/(")% (4 
*404+$%/%$%/. K*50($%/ #42$14&$7($ %2"?"+$ )/ 
"3(/)5#44% (4 +/7"*50($"% "&/9 (4 24&"%/C/%",4 
02")/6($%/ #42$14&$7($ %2"?"+$ )/ %2"?"+$ 0" 
/3$($+4 02"$'#"3. D$/ )/ 3"&$#44% *"84 #*50($%/ 
#42$14&$7($ %2"?"+$ R/ )/ 0"3/74% )" 
02"$'#"3)%#/($%/ 02"$'#"3$. 
G0"2/3 (46$("% (4 ($#("%" 2/48$24C/ #" "3(") (4 
02"9/($%/ (4 "&/9"% (4 02"$'#"3)%#"%", 
#42$14&$7($%/ %2"?"+$ 9"B/ 34 &$34% 
02"0"2+$"(47($, 3/82/)$#($ $ 02"82/)$#($. 

E"84 #42$14&$7($%/ %2"?"+$ R/ )/ 0"3/74% )" *"7$6$(4%4 (4 02"$'#"3($%/ )%"*$ 
$7$ 5)758$ )/ 3"&$#44% 02")/6($ #42$14&$7($ %2"?"+$.  

������
��	��	� )/ "($/ %2"?"+$ ?%" 02"0"2+$"(47(" )/ 9/(5#44% )" 02"9/($%/ 
#" "&/9"% (4 02"$'#"3)%#"%". G/*"/ '8"7/95#4C/ (4 02"$'#"3)%#"%" '(46$ 
02"0"2+$"(47(" '8"7/95#4C/ (4 %2"?"+$%/ $ "&24%(". G/*"/ (49475#4C/ (4 "&/9"% (4 
02"$'#"3)%#"%" 3"#/35#4 3" 02"0"2+$"(47(" (49475#4C/ (4 %2"?"+$%/ 

                                                 
59 Garrison, Ray H; Eric W. Noreen, Peter C. Brewer (2009). Managerial Accounting (13 издание). McGraw-Hill Irwin. ISBN 978-0-
07-337961-6 
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��������	� %2"?"+$ )/ %4*#$ %2"?"+$ *"$?%" )/ '8"7/95#44% 0"&2'" "3 
'8"7/95#4C/%" (4 02"$'#"3)%#"%". ^*" (4 02$9/2, )%/0/("% (4 4(84B$24(")%4 (4 
*404+$%/%"%, "3(")(" "&/9"% (4 02"$'#"3)%#"%" )/ '8"7/9$ '4 20%, "#$/ %2"?"+$ R/ )/ 
'8"7/94% '4 25%. A2"82/)$#($%/ %2"?"+$ 0" /3$($+4 02"$'#"3 02"82/)$#(" )/ 
'8"7/95#44%. 

#�����	� %2"?"+$ )/ %4*#$ %2"?"+$ *"$?%" )/ '8"7/95#44% 0"&4#(" #" "3(") (4 
'8"7/95#4C/%" (4 "&/9"% (4 02"$'#"3)%#"%". !4 02$9/2, 4*" 02"$'#"3)%#"%" )/ '8"7/9$ 
'4 20% "#$/ %2"?"+$ R/ )/ '8"7/94% '4 15%. P/82/)$#($%/ %2"?"+$ 0" /3$($+4 02"$'#"3 
)/ (49475#44% )" '8"7/95#4C/%" (4 4(84B$24(")%4 (4 *404+$%/%"% 

J&$2"% 9/H5 @$*)($%/ $ #42$14&$7($%/ %2"?"+$ 8$ 34#4 #*50($%/ %2"?"+$ ?%" )/ 
)"'34#44% #" &$'($)"%.  

 A2")/6($%/ #*50($ %2"?"+$ R/ )/ 3"&$14% *"84 #*50($%/ %2"?"+$ R/ 8$ )%4#$%/ 
#" "3(") )" &2"1"% (4 02"$'#/3/($%/ 0426$C4 $7$ $'#2?/($%/ 5)758$. !4 %"1 (46$( 9"B/ 
34 )/ 3"'(4/ *"7*5 #*50(" %2"?"+$ "%04H44% (4 /3$($+4 02"$'#"3. 

>428$(47($%/ %2"?"+$ 02/%)%4#5#44% /3(4 "3 (41'(4641($%/ /*"("9)*$ 
*4%/8"2$$, &$3/1R$ )" ($#(4 0"9"? )"0)%#/($+$%/ (4 &$'($)$%/ 9"B4% 34 14 "02/3/74% 
8"7/9$(4%4, "3(")(" "&/9"% (4 &$'($) 4*%$#(")%4. >428$(47($"% $7$ 824($6($"%, *4*" 
5?%/ ?%" )/ (42/*5#4, 02/%)%4#5#4 3"0"7($%/7($"% %2"?"* ?%" )/ 0"14#5#4, *4*" 
(/"0Q"3/( $'34%"* '4 02"$'#"3)%#" (4 )/*"14 3"0"7($%/7(" 02"$'#/3/(4 /3$($+4 
02"$'#"3.60  

>428$(47($%/ %2"?"+$ 14 0"*4B5#44% 24'7$-
*4%4 9/H5 #*50($%/ %2"?"+$ 02$ 02"9/(4 (4 "&/9"% 
(4 02"$'#"3)%#"%".�

@����
�� ������������ �	 �� 	�����-
	�� ��������� �� ����	���� 	� ���	���� �� � 
�	����	� ��	����� ��������� ������� 	�������	� 
 ������	� �� �������� � �������� 	� ����� 
�����	���. 

                                                 
60 "Time Scheduling and Time Management for dyslexic students". Dyslexia at College. Retrieved October 31, 2005. — ABC lists 
and tips for dyslexic students on how to manage to-do list. 
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6. Управување со време  

M/' 24'7$*4 347$ )9/ 9/(4j/2, 
02"34B(4 7$6(")%, 439$($)%24%$#/( 
4)$)%/(% $7$ 04* $'#2?$%/7, #2/9/%" / 
(4?/ (41#2/3(" )2/3)%#". >/(4j9/(%"% (4 
5024#5#4C/ )" #2/9/ R/ ($ "#"'9"B$ 34 8$ 
0"3"&2$9/ (4?$%/ #/?%$($ '4 5024#5#4C/ 
)" #2/9/%", *4*" $ 34 (456$9/ 34 
#")0")%4#5#49/ 02$"2$%/% (4 '4346$%/ $ 
4*%$#(")%$%/, 34 8$ /7$9$($249/ 
(/0"%2/&($%/ 4*%$#(")%$, *4*" $ 
0"/@/*%$#(" 34 5024#5#49/ )" (4?/%" 
7$6(" $ 24&"%(" #2/9/. A"%2/&(" / 34 )/ 
)"#74344% #/?%$($ '4 5024#5#4C/ )" 
#2/9/%", %/Q($*$ (4 #2/9/(" 3/7/8$24C/ $ 
02$9/(4 (4 #/?%$($%/ '4 5024#5#4C/ )" 
#2/9/ )" +/7 /@$*4)(" 5024#5#4C/ )" 
#2/9/%" $ B$#"%"% $ 34 8$ $3/(%$@$*5#49/ 
874#($%/ 02/6*$ '4 /@/*%$#(" 9/(4j$24C/ 
(4 #2/9/%" #" (4?4%4 3(/#(4 57"84 - 34 14 

02"9/($9/ 02$2"34%4 (4 9/(4j9/(%"% )" #2/9/ $ 24'7$6($%/ 474%*$, %/Q($*$ $ *"(+/0%$ 
'4 9/(4j$24C/ )" #2/9/%" $ )" ($#(4 0"9"? 34 $'8243$9/ /@/*%$#/( 02"+/) (4 
9/(4j$24C/ )" #2/9/%" *"1 R/ 14 '8"7/9$ (4?4%4 02"35*%$#(")% $ R/ 8" (4947$ )%2/)"%.61 
A24#$7("%" 5024#5#4C/ )" #2/9/%" 02/%)%4#5#4 *756 (4 '43"#"7)%#" #" 02"@/)$"(47($"% 
$ 7$6/( B$#"%. J4 34 9"B/9/ 34 8$ $)0"7($9/ )$%/ '4346$ $ &424C4 *"$ )/ 0")%4#5#44% 
02/3 (4) #" 343/( #2/9/()*$ 0/2$"3, 0"%2/&(" / 34 24'&/2/9/ *4*" 34 8$ 0")%4#$9/ 
02$"2$%/%$%/ $ 34 5024#5#49/ )" )#"/%" #2/9/ #2' ")("#4 (4 ($#, )" +/7 34 0")%$8(/9/ 
0"#/R/ #" *24%"* #2/9/()*$ 0/2$"3 $ #$)%$()*$ 34 )%4(/9/ )"0)%#/($* (4 (4?/%" #2/9/! 
S&$6($%/ 75H/ 24'9$)75#44% '4 %2"?/C/ (4 #2/9/%". L"7/9$%/ 75H/ 24'9$)75#44% '4 
$)*"2$)%5#4C/ (4 #2/9/%"!  

��
�� �
��0�
���� �� ��
�
 1
 �
 �����
 ��: 62 
� D/90$24C/ (4 #2/9/%"  
� >$%"#$ '4 9/(4j$24C/%" (4 #2/9/%"  
� A2$"2$%$'$24C/  
� S37"B5#4C/ – *243/+ (4 #2/9/%"  
� J40"'(4#4C/ )" /@$*4)/( )$)%/9 '4 Time Management 
� A2$"2$%$'$24C/ $ /@$*4)(" $)*"2$)%5#4C/ (4 24)0"7"B7$#"%" #2/9/  
� G024#5#4C/ )" Time Leaks $ "37"B5#4C4  
� G"#7435#4C/ (4 474%*$%/ '4 /@/*%$#/( Time Management 
� J8"7/95#4C/ (4 7$6(4%4 02"35*%$#(")% 

                                                 
61 "Time Scheduling and Time Management for dyslexic students". Dyslexia at College. Retrieved October 31, 2005. — ABC lists 
and tips for dyslexic students on how to manage to-do list. 
62 Morgenstern, Julie (2004). Time Management from the Inside Out: The Foolproof System for Taking Control of Your Schedule—
and Your Life (2nd ed.). New York: Henry Holt/Owl Books. p. 285. ISBN 0-8050-7590-9. 

����� 67. &	�K�	� �� ���  
�����: www.timemanagment.pictures 
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O024#5#4C/%" )" #2/-
9/%" / 6$( $7$ 02"+/) (4 074-
($24C/ $ ")%#425#4C/ )#/)(4 
*"(%2"74 #2' $'(")"% (4 #2/-
9/%" 0"9$(4%" (4 *"(*2/%($ 
4*%$#(")%$, ")"&/(" '4 '8"7/-
95#4C/ (4 /@/*%$#(")%4, /@$-
*4)(")%4 $7$ 02"35*%$#(")%4. 

 

7. Управување со човечки ресурси  

G%24%/8$14%4 '4 5024#5#4C/ )" 6"#/6*$%/ 2/)52)$ %2/&4 34 8" '8"7/9$ 0"#24%"*"% 
(4 $(#/)%$+$14%4 #" 6"#/6*$"% *40$%47 (4 "284($'4+$14%4 $ 34 8" (4947$ @$(4()$)*$"% 
2$'$*. >/(4j/2$%/ (4 6"#/6*$ 2/)52)$ 87/344% 34 8" 0")%$8(4% "#4 02/*5 )0"15#4C/ (4 
3"Q"3"% (4 #/?%$ $ *#47$@$*5#4($ 7$+4 $ )0")"&(")%$%/ (4 9"9/(%47(4%4 24&"%(4 )$74, 
)" %/*"#($%/ $ $3($%/ &$'($) 074("#$ (4 "284($'4+$14%4 $ 0"%2/&$%/ '4 '8"7/95#4C/ (4 
0"#24%"*"% (4 $(#/)%$+$$%/ $ "&/'&/35#4C/%" $3/( 5)0/Q $ "0)%4("*. J4 34 )/ ")$85244% 
3/*4 %4*#$%/ +/7$ R/ &$34% 0")%$8(4%$ +/7%4 (4 '43464%4 (4 6"#/6*$%/ 2/)52)$ / 
/@/*%$#(" 34 8$ $907/9/(%$244% &424C4%4 (4 "284($'4+$14%4 #" "3(") (4 6"#/6*$%/ 
2/)52)$, '/941R$ 8$ 02/3#$3 @/3/247($%/, 32B4#($%/ $ 7"*47($%/ '4*"($ $ 024#$74 '4 
24&"%4, /%$6*$%/ &$'($) 024*%$*$ $ (/%" %2"?"*"%, (4 (46$( ?%" 8$ 94*)$9$'$24, *"7*5 
?%" / 9"B(" 0"#/R/, 9"%$#4+$14%4, 0")#/%/(")%4 $ 02"35*%$#(")%4 (4 #24&"%/($%/.63 
O024#5#4C/%" (4 24'#"1"% (4 6"#/6*$%/ 2/)52)$ / (46$( (4 24&"%4 '4 /*)04('$14 (4 
6"#/6*$"% *40$%47 #" 249*$ (4 "284($'4+$14%4 $7$ (#" )"#2/9/($%/ 02$)%40$) #" 
"0?%$(4%4, 2/8$"("% $7$ (4+$14%4. N4'#"1"% (4 6"#/6*$%/ 2/)52)$ / *"9&$(4+$14 "3 
%2/($24C/ $ "&24'"#4($/, #" 0"?$2"* *"(%/*)% (4 )""3#/%($ '324#)%#/($ 0"7$)$ $ 
0"7$)$ (4 #24&"%5#4C/ *"$ 8" "&/'&/35#44% 0")%"14("%" 0"3"&25#4C/ $ 24)% (4 
$(3$#$354%4, "284($'4+$14%4 $ (4+$"(47(4 0"%0"7(")% (4 6"#/6*$%/ 2/)52)$64. ^349 
G9$% %#23$ 3/*4 „E404+$%/%"% (4 $(3$#$35$%/ '4#$)$ "3 ($#($"% 02$)%40 3" 
"&24'"#4($/”. N4'#"1"% (4 6"#/6*$%/ 2/)52)$ / )2/3)%#" *"/?%" 8" #"3$ 02"+/)"% ($' 
%2/($24C/ $ 56/C/ #" ?$2"*4 0"%%$*(5#46*4 "*"7$(4. N4'#"1"% (4 6"#/6*$%/ 2/)52)$ (/ / 
@$(47/( 02"35*%, (" / )/2$14 "3 "284($'$24($ 02"+/)$ „)" )0/+$@$6(4 (456(4 +/7”. 
(!437/2,1984) 
                                                 
63 H. T. Graham and R. Bennet: Human Resources Management, Pitman Publishing Longman Group Ltd., London, 2009  
64 D. Torrington, L. Hall and S. Taylor: Human Resource Management, Prentica Hall Europe, London, 2004, p. 41 

����� 68. *����	���� �� ���  
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>/(4j9/(%"% (4 6"#/6*$ 2/)52)$ 8$ #*7565#4 )$%/ 4*%$#(")%$ ?%" 9/(4j/2$%/ 8$ 
02/'/944% 34 8$ 02$#7/64% $ '432B4% #24&"%/($%/ $ 34 )/ "&/'&/34% 3/*4 14 $'#2?5#44% 
24&"%4%4 (4 #$)"*" ($#" $ 02$3"(/)5#44% '4 0")%$8(5#4C4%4 (4 "284($'4+$)*$%/ +/7$. 
S#$/ 4*%$#(")%$ 8" "&7$*5#44% 9/(4j9/(% )$)%/9"% '4 6"#/6*$ 2/)52)$ (4 
"284($'4+$14%4, )$)%/9 ?%" $94 0/% 874#($ *"90"(/(%$: 2/825%$24C/ $ )/7/*+$14, "&5*4 
$ 24'#"1, (4382435#4C/ (4 24&"%4%4 $ 0"#24%(4 $(@"294+$14, 074%4 $ &/(/@$+$$ $ "3(")$ 
9/H5 #24&"%/($%/. 

^(47$'4%4 (4 24&"%(" 9/)%" / #%"24%4 #4B(4 4*%$#(")% ?%" 9/(4j/2$%/ %2/&4 34 
14 02/'/94% 02/3 2/825%$24C/%" $ )/7/*+$14%4. ^(47$'4%4 (4 24&"%($ 9/)%4 / 02"+/) (4 
"32/35#4C/ 24&"%($ '4346$, 3"7B(")%$ $ "38"#"2(")%$ ?%" 8" )"6$(5#44% 24&"%("%" 
9/)%" ("0$) (4 24&"%("%" 9/)%") $ 0"'(4#4C/%", #/?%$($%/ $ )0")"&(")%$%/ 0"%2/&($ '4 
$'#2?5#4C/ (4 24&"%(" 9/)%" ()0/+$@$*4+$$ (4 24&"%(" 9/)%"). J4 )/*"/ 24&"%(" 9/)%" 
#" "284($'4+$14%4, 0"%2/&(" / 34 )/ (4024#$ 4(47$'4 (4 24&"%($ 9/)%4. ^(47$'4%4 (4 
24&"%($ 9/)%4 9"B/ 34 )/ (4024#$ (4 (/*"7*5 (46$($, #*7565#41R$ 8" (4&[535#4C/%" (4 
#24&"%/($%/ 3"3/*4 14 $'#2?5#44% 24&"%4%4 $7$ $(%/2#15$24C/. u/)%", 9/(4j/2$%/ )/ 
0"%0$244% #2' 024?47($+$ 0"0"7(/%$ "3 #24&"%/($%/ $ ($#($%/ 9/(4j/2$. 
A24?47($+$%/ )"32B4% 024?4C4 '4 ($#($%/ #/?%$($ $ )0")"&(")%$ (/"0Q"3($ '4 
$'#2?5#4C/ (4 24&"%4%4, 24&"%($%/ '4346$ $ #2/9/%" 0"%2/&(" '4 ($#(" $'#2?5#4C/, 
"38"#"2(")%$%/, )50/2#$'"2)*$%/ 4*%$#(")%$, "02/94%4 ?%" )/ *"2$)%$,0"38"%"#*4%4 (4 
$'#/?%4$ $ 3"(/)/($ "375*$. 

S%*4*" 9/(4j/2$%/ R/ 8" '4#2?4% 074($24C/%" (4 6"#/6*$%/ 2/)52)$ $ 4(47$'$%/ 
(4 24&"%($ 9/)%4 '4 )$%/ 24&"%($ 9/)%4 #" /3(4 "284($'4+$14, %$/ R/ 8$ '(44% 0"%2/&$%/ 
"3 6"#/6*$ 2/)52)$ $ 24&"%($%/ 9/)%4 ?%" %2/&4 34 8$ 0"0"7(4%.  

 

����� 69. Q����� ������  
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П р а ш а њ а  

1.  ���� )/ 3/@$($24 0"(534%4? 

2.  "�� / $(3$#$3547(4 0"(534? 

3.  ��#�����
 14 *2$#4%4 (4 0"(534. 

4.  �
&�����
 #*50(4 0"(534. 

5.  ���� )/ 3/@$($24 0"&425#46*4%4? 

6.  �����
�
 14 *2$#4%4 (4 0"&425#46*4%4? 

7.  �� !�� )/ 3"7B$ +/(4%4? 

8.  ���� 3"4H4 3" 5249("%/B5#4C/ (4 04'42"%? 

9.  ���� )/ 3/@$($244% %2"?"+$%/? 

10.  �� #$3"#$ %2"?"+$ 8$ 0"'(4#4%/? 
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В е ж б и  11  

E�����
 ��� �� ��	���	
�� ��%���
 � ����	. 

1. �&!#�(��!� =�� �=�&��)=� @!=%��� ��)%��!% )�=�$!+ � �/ =�� �=�&��)=� 
@!=%��� (!*�)� �&/�*�/"!#&!%! ��&"/! &! /�'��%� D (! &! �!(!��% /! )� 
!"%�"%��! ��'!�"*!<=! (! &�$�? 

+. ��&
�, ��	� 	� ������, ��	� 	� ��%
 &����
 	� ��
��������, 
��?	���%
����, ��	��� 	� ��%
�� ���� �����	
 �� 	�%� 
 ��%
 �����	�	
 
&����
. 

�. ��&
�, ��	� 	� ������, �	��, ������, ����������, ��	���, ����, �
����� 
��	���	�
��. 

�. ��&
�, �����
, ���
���, �	��, ��%
 �����	�	
 &����
, ��	� 	� ������ 

 ��	� 	� ���
���. 

F. ��	��, ��&
� 	� ����
���
���, ��	� 	� ������, ��?	���%
��, 
 ��%
 
�����	�	
 &����
 - ������. 

2. ��$! ����(*�/"*!%� (! /��!+�& � ��F"&!��/�& �!(!�, ���=" +%� C� �! 
��%=����%� �=�&��)=!%! ��!=%�=! (! "�!�&�%�:"*!;� &! ��&"/!%! � 
��'!�"*!<=!%! &! *!+�%� ����(*�/)%*�? 

+. ;
����� 	� ������. 

�. ��%����� ���������� �� ��	���.    

�. ������ ���������� �� ��	���. 

F. ���������� 
 ��	��� ������	
 	� ��	
���. 

3. ���,�&� =!=� )� /*�:� =��*!%! &! �&/�*�/"!#&!%!  
��'!�"*!<=! (! /�'��%� x =!=� �/&�) ��F" =�#�<�)%*�%� � ,�&!%!! 
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4. ���,�&� =��! � &��#!)%�<&! =��*! &! ��'!�"*!<=!! 

5. ���! =��*! �#")%���! "�!�&�%�:"*!;�  
&! �!(!��%� &! ��&"/"*!<�%� � ��%��+"*!<�%�? 

6. �! �!(!��% 
)� ����(*�/"*! 

#�', �#�=� �!)#�, )�# � +�C�� � 
&!)�#�&��%� $� =���)%� (! )*��%� 
��%��'�. ��� �/ &!*�/�&�%� 
����(*�/� �! ")#�*"*!!% 
��'!�"*!<=!%!? 

+. <�	��� 	� ������ ��� �� 
�����	
 �� ��� ����.  

�. ������	
�� ��&
�.  �. <�	��� 	� 
	���
��.  F. !���	��� ��?	���%
��.  

7. ���%����!%��%� „	!�/!� ��'�#“, ��� )*��!%! �!'�%!, )� )��C!*! )� �)%*!��&� 
�!�$�&!#&� %��+�,�. ����/�#�%� =!=� )� �����&"*!!% %�� 
*� ��!=%�=!%!? 

+. (����	
���	
 �����
 �� ��	� �����	
���	� ��
	
�� 
������. 

�. �����	
 �����
 	� �����	
���	� ��
	
�� ������.  

�. ����	
 �����
 	� 	
�� 	� ������. 

F. (����	
���	
 �����
 	� 	
�� 	� ���
� ������. 

8. �!�! *� )*��!%! @���! ����(*�/"*! =!��. ���(�&�%� ���%����!%�� ��!*� 
%��+�,� (! �!%����!#�, )��/)%*!, �#!%� (! *�!'�%�&�%� � /�"$� ��%��'&� 
)��/)%*! (! /! ����(*�/� ���@!%#�* ����(*�/ &! �!(!��%. �/��/� )� =�� 
%��+�,� )� )��C!*! ���%����!%��%� &! �!�!? 

+. ��
�	
 
������
.    �. �����	
 ��?��
. 

�. (����	
���	
 ��?��
.   F. �����	
����	 �����. 

9. ��#=" �(&�)"*! ���@�%�% &! ���%����!%��%�, !=� *="�&�%� %��+�,� )� 10 000 
�/�&�,�; �!�$�&!#&�%� %��+�,� )� 5000 �/�&�,�; &!��&�&�%� 2000 �/�&�,�; 
*="�&��% ���D�/ 15 000 �/�&�,�? 

+. 5000.   �. 4000.  �. 7000.  F. 15 000. 

10. ���!*"*!;�%� &! ��&!G��&% )� *���� ��@!C!: 

+. ���
�	��
���
�� �� ����   �. )���
��� 	� ����� 

�. ������ 	� ���	    F. ��%���	� ���
�	���  
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В е ж б и  22  

1. ���%����!%��%�, ��� )*��!%! �!'�%!, )� )��C!*! )� 
�)%*!��&� �!�$�&!#&� %��+�,�. ����/�#�%� =!=� 
��&!G���%� )� )��!*"*!!% *� ��!#&�)%! )� &�*. 

+. F
 ������ ����
� �����	
���	
�� �����
 �� ��	� �����	
���	� ��
	
�� 
������. 

�. F
 ����������� �����	
�� �����
 	� �����	
���	� ��
	
�� ������.   

�. F
 �
��%������� ����	
�� �����
 	� 	
�� 	� ������. 

F. F
 ����� �����	
���	
�� �����
 	� 	
�� 	� ���
� ������. 

2. 	�!'�%�&��% *� �/&! =���!&��! (! &!@%! ��!*� !&!#�(�, ���)��%=� � 
=!#="#!,��. ����/�#�%� =�� ��<�%&� *!���!'�#&� %��+�,� $� ���/*�/"*! 
*�!'�%�&��% *� ���)��%=�%�. 

+. !���
���
, �	�%
�� 
 ����
 	� ����	
�
. 

�. E����	
	� 	� �%��
, ����
���
 
 �	�%
��. 

�. �����
, ���%����	 ���
�, ����
���
 
 �	�%
��. 

F. "	�%
��, ����
 	� ����	
�
 
 �����	
	� 	� �%��
. 

3. �/$�*���%� &! =�� &!<�& )� ����/�#"*!!% ���)�<&�%� 
%��+�,�. 

+. ������ 	� ����	
�� �����
 
 ����	
�� ��� 	� ������
. 

�. ������ 	� ����	
�� ��� ��
����
 �� 	
�	��� ��	�.  

�. �	����� 	� ��
	
�� ��
���� 
 	�%����� ��	�. 

F. �	����� 	� ����	
�� ���
������ ��
����
 �� 	
�	��� ��	�. 

4. 	� �/&! @���! )� ����(*�/"*!!% 
=!��. �!�" )� ��!*!% %��+�,� (! 
�!%����!#�, )��/)%*!, �#!%� (! 
*�!'�%�&�%� � /�"$� ��%��'&� 
)��/)%*! (! /! )� ����(*�/� ���@!%#�* 
����(*�/ &! �!(!��%. �/��/�%� )� =�� 
%��+�,� )� )��C!*! ���%����!%��%�? 

+. ��
�	
 
������
. 

�. �����	
 ��?��
. 

�. (����	
���	
 ��?��
.  

F. �����	
����	 �����. 
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5. ���)��%!�%� $� ���D�/�% – /�'�*=!%! &! 
���%����!%��%�, !=� )� ����(*�/�&� *="�&� 
3.500 �!�<�;! <!&%�, ! ���/!:&!%! ,�&! 
�(&�)"*! 100.000,00 /�&!�� ��/ 
���%��)%!*=! /�=! )� ���/!/�&� )�%� 
����(*�/�. 

+. 3.500.000,00. 

�. 3,5. 

�. 4.500,00.   

F. 250.000,00 

6. �&G���% �!�=�%� =�&)%!%��!# /�=! �!'�%!% )� (!$"'! �%=!=� )� "%*�/�#� /�=! 
%��+�=�% (! �/�& ����(*�/ � 150, ! ,�&!%! 140 �!��<&� �/�&�,�. ����/�#�%� 
+%� %��'! /! )� &!��!*� (! /! )� ��/�'�� ��&%!'�#&�)%!. 

+. (� �� 	������ �����
��. 

�. (� �� �%������ �����
��.  

�. )����
�� �� ����	�� 
��
. 

F. (� �� 	������ ��?��
��. 

7. 	� �#�=!�&�,! '�#� �#!&��!&� /! )� ����(*�/!% � ���/!/!% 10.000 #�%�� �#�=� 
(! 10 /�&!�� �� #�%!�. ��, %�! &� )� ��!#�(��!#�, '�/��C� @!'��=!%! $� ���/!#! 
�#�=�%� (! 9 /�&!�� (! 1 #�%!�. ���,�&�%� =�#=" �(&�)"*! (!$"'!%!. 

+. 10.000,00 ��	�
.  

�. 20.000,00 ��	�
. 

�. 30.000,00 ��	�
. 

F. 40.000,00 ��	�
. 

8. 	� @!'��=! (! <�*#� �!=�*�/)%*�%� 
"%*�/�#� /�=! 2014 $�/�&! � 
&!�!#�& ���@�%�%. ����/�#�%� =��! 
��:� /! '�/� �/&! �/ ���<�&�%� (! 
&!�!#"*!;�%�. 

+. E%����������� 	� �����
��. 

�. ������� 	� ���������. 

�. *����������� 	� ����� 	� 
������	
. 

F. *����������� 	� ��	��
�� ��	 
�������. 
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9. ����/�#�%� =�#=" C� �(&�)"*! $�!&�<&��% %��+�=, !=� (! ����(*�/)%*� &! 100 
����(*�/� � ��%��'&� /! )� &!��!*!% *="�&� %��+�,� *� �(&�) �/ 200 �!��<&� 
�/�&�,�, ! (! ����(*�/)%*� &! 101 ����(*�/ )� ��%��'&� *="�&� %��+�,� �/ 210 
�!��<&� �/�&�,�. 

+. 10.   �. 20.   �. 30.   F. 5. 

10. �/�& �#!/ <�*�= &� �)&�*! )*�� ���%����!%�� %"=" ="�"*! *�C� ��)%��&� &! 
�!(!��% =�� !=%�*&� �!'�%� &! ���+��"*!;� &! )*���% '�(&�) )� �&�*!,��. ��� 
���/&�)%� $� =���)%� %�� ��� ="�"*!;� &! ��)%��&� ���%����!%��? 

+. (��
���� �� ����, �� 	������� 	����� 
 
��	�

�� 
 �
�	
��� �� ������ �� ��	
��� ��	�. 

�. ��
����� ��? 
 �
��	�
 
 �
�	
��� �� ������ 
���� „���&�	
�	�“ ��	�. 

�. ��%���� 	��� 
 ������
. 

F. ��%����
 ����
 
 ����>� �������. 

11. �'�#�:� $� %�<&��% �/$�*�� 

��������� ��
 �� &
��	
�� �����
 ��������	
 �� ��������.  
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� � � �  � �  

ПРИМЕР 1  
Макроекономска рамнотежа 

G" 4(47$'4 (4 *2$#$%/ (4 482/84%(4%4 
0"(534 $ 0"&425#46*4 9"B/9/ 34 $'(413/9/ 
249("%/B($ #2/3(")%$ (4 +/($%/ $ 
*"7$6$($%/, "3(")(" 2/47/( MPA $ ($#" (4 
+/($%/ *"$ &$ 8$ '43"#"7$7/ $ *505#46$%/ $ 
02"34#46$%/.  

^*" *2$#4%4 (4 482/84%(4%4 0"(534 $ 
*2$#4%4 (4 482/84%(4%4 0"&425#46*4 8$ 
50"%2/&$9/ '4/3(" 9"B/9/ 34 14 02$*4B/9/ 
)")%"1&4%4 (4 94*2"/*"("9)*4 249("%/B4.  

D"6*4%4 (4 )/6/C/ (4 *2$#$%/ (4 AD $ 
AS, "3(")(" *"84 @4*%$6*$ "33/7($%/ )/*%"2$ 
(4 0"%2"?5#46*4, *4*" *505#46$, 02$ "32/3/(" 
"0?%" ($#" (4 +/($ 14 &4244% $)%4%4 "(44 
*"7$6$(4 (4 482/84%/( 45%05% *"14 )/*%"2"% (4 02/%02$14%$14%4 „^7*47"$3“ / 0"38"%#/( 34 
14 0"(53$ 02$ $)%" "0?%" ($#" (4 +/($, / %"6*4%4 W (/*#$7$&2$59).  

S#44 94*2"/*"("9)*4 249("%/B4, *4*" /*#$7$&2$59 W, 9"B/9/ 34 14 02$*4B/9/ 
(4 )7/3($"# (46$( '4 02/%02$14%$/%" „^7*47"$3“: 

���!�	� ��  
�
&�
���� �� ���
��� 

� S02/3/7/%/ *4*#4 / 
94*2"/*"("9)*4%4 
249("%/B4? 

� E"$ )/ @4*%"2$ $7$ 02/6*$ 
*"$?%" 9"B/ 34 14 (425?4%? 

� P47$ 249("%/B4%4 R/ )/ 
#")0")%4#$ (4 0"($)*" $7$ 
0"#$)"*" ($#"? 
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ПРИМЕР 2  

A2/%02$14%$/%" ^P „>4*0/%2"7“ "3 G*"01/ 024#$ %2"?"+$ #" )#"/%" 24&"%/C/. 
„>4*0/%2"7“ / #2#(4 *"(*52/(%(4 *"904($14 #" >4*/3"($14 *"14?%" 24&"%$ )" 3/2$#4%$ $ 
8"2$#4.  

D44 $94 24)02")%24(/%" ?$2"* )$(j$2 (4 &/('$()*$ #$)"*" 9"3/2($'$24($ 
0590$ #" >4*/3"($14. D2"?"+$%/ ?%" 8$ 024#$ )/ @$*)($ $ #42$14&$7($ '4 *"(*2/%($"# 
02$9/2. 

K42$14&$7($ %2"?"+$ 
K$3 %2"?"* K2/3(")% 
D2"?"+$ (4 )52"#$($ 2.325.000,00 
D2"?"+$ (4 (4&4#5#4C/ 305.000,00 
D2"?"+$ (4 49&474B4 132.000,00 
K*50(" 2.762.000,00 

 
 
§$*)($ %2"?"+$ 

K$3 %2"?"* K2/3(")% 
D2"?"+$ (4 074%$ 243.000,00 
^9"2%$'4+$14 132.000,00 
I(#/)%$+$)*" "32B5#4C/ 67.000,00 
D2"?"+$ (4 /(/28$14 16.000,00 
D2"?"+$ (4 ")$8525#4C/ 10.000,00 
D2"?"+$ '4 942*/%$(8 120.000,00 
D2"?"+$ (4 074%/( 02"9/% 37.000,00 
D2"?"+$ (4 34("+$ $ %4*)$ 8.000,00 
S)%4(4%$ %2"?"+$ 60.000,00 
E494%4 58.000,00 
K*50($ @$*)($ %2"?"+$ 751.0 

 
���!�	� �� �
&�
���� �� ���
��� 

� E"$ %2"?"+$ %2/&4 ^P „>4*0/%2"7“ 34 )/ )%2/9$ 34 8$ (49475#4? 
� E"1 #$3 )%4#*4 "3 #42$14&$7/( %2"?"* 9"B/ 34 )/ (4947$? 
� E"1 #$3 )%4#*4 "3 @$*)/( %2"?"* 9"B/ 34 )/ (4947$? 
�  h%" &$ 3"02$(/7" '4 (49475#4C/%" (4 %2"?"+$ (4 „>4*0/%2"7“? 
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1. Ефективна комуникација 

O?%/ "3 (4124(4 #"'24)% (2 - 3 8"3$($), ($/ 0"6(5#49/ 4*%$#(" 34 *"95($+$249/. I 
02/3 %"4 *"95($+$249/, (" 0"#/R/ (/#/2&47(", %/7/)(". M$3/1R$ +/7 B$#"% ($/ 
0"9$(5#49/ #" *"95($*4+$14 )" 75H/%" "*"75 (4), '&"25#49/, )75?49/, 024?5#49/, 
*"9/(%$249/ $%(., ($/ #/25#49/ 3/*4 )9/ "37$6($ *"95($*4%"2$. !", #$)%$(4%4 / 3/*4 
8/(/247(" ($/ )9/ 9("85 7"?$ #" *"95($*4+$14%4 %./. /@/*%$#(4%4 *"95($*4+$14. 

^*" 14 0"87/3(/9/ 3/@$($+$14%4 '4 /@/*%$#(4 *"95($*4+$14, R/ '4&/7/B$9/ 3/*4 
%"4 / 02"+/) *43/ ?%" 0"24*4%4 )/ 02$94 $ )/ 24'&$24 "3 )%24(4 (4 02$946"%, "(4*4 *4*" 
?%" $)024R46"% $947 (49/24 34 14 $)024%$.  

!4 02# 0"87/3, "#44 3/@$($+$14 $'87/34 9("85 /3(")%4#(4, 4 )/04* #" 024*%$*4%4 
9("85 %/?*" )02"#/37$#4. P4 '(4/#9/ 34 *"95($+$249/ $ 34 14 50"%2/&5#4#9/ 024#$7(" $ 
+/7")(" "#44 3/@$($+$14, %"84? )$852(" (/94?/ 34 $94 %"7*5 (/3"24'&$24C4, #"1($, 
(/9$2$, 24)%52/($ &24*"#$, 02$14%/7)%#4 $ 3/7"#($ "3(")$. 

W3(4 "3 (418"7/9$%/ 02$6$($ '4 %"4 / ?%" ($/ )$%/ )9/ 9("85 7"?$ GcOh^DWcI. 
L" $949/ $'85&/(" 65#)%#"%" '4 )75?4C/ (������ ���!�	
). I4*" 60% "3 #2/9/%" 
0"9$(5#49/ #" )75?4C/, 3" (4) 3"0$244% )49" 25%.65 I94 0"#/R/ "&14)(5#4C4 '"?%" )/ 
)7565#4 %"4. !/*"$ "3 ($# )/ (43#"2/?($ #7$14($14.  

G#/%"% )%4(5#4 )¢ 0"&56/(, $ 0"Q4"%$6/(. G$%/ )/ %2534% 34 8" 02$#7/64% (4?/%" 
#($94($/ (9/3$59$%/, 02"$'#"3$%/7$%/, "*"7$(4%4) 02/*5 $7143($+$ $(@"294+$$, '(4+$ 
$ '#5+$. !4) ($ / 9("85 %/?*" 34 24)53$9/ *"$ $(@"294+$$ %2/&4, 4 *"$ (/ %2/&4 34 8$ 
)75?49/. I)%" %4*4, %/Q("7"8$14%4 (è (4024#$ 9("85 92'/7$#$, (49/)%" 34 )75?49/ ($/ 
„)($949/“. P258$ )/ 0"#2'4($ )" (4?$"% 59)%#/( *404+$%/%.  

>"'"*"% 9"B/ 34 $)02"+/)5$24 1000 '&"2"#$ #" 9$(5%4, 3"3/*4, 04*, 5)%4%4 34 
*4B/ 100.66  D"4 '(46$ 3/*4 '&"2"#$%/ )/ „%52*44% 34 $'7/'4% (43#"2“ (*4*" (4 )%43$"(), $ 

'4%"4 ($ / 0"%/?*" 34 
)75?49/ "%*"7*5 34 
'&"25#49/. !", *4*#$ $ 
34 )/ (43#"2/?($%/ 
&42$/2$ $ 02/6*$ ?%" ($ 
02/64% #" )75?4C/%", 
)/04* (41#4B($ )9/ ($/ 
)49$%/ $ '4 %"4 *"7*5 
24&"%$9/ (4 
0"3"&25#4C/ (4 (4?/%" 
)#/)(" )75?4C/!? 

                                                 
65 Nick. Sacheez, Communication Procces , 2006, Oxford p. 52 
66 Gerard Nirnererg „Ve{tini na pregovarawe“ 2000 god., стр. 89 
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������ ��	
��� = �������� = ����� 

K" *"$ )$%54+$$ (416/)%" )/ (4"H4%/ *"84 *"95($+$24%/?! 
� �����! ������: (/*"1 '&"25#4, 4 #$/ 95 )/ 5@274%/ #" '&"2 ('4 B47 (416/)% 02$9/2 

(4 *"95($*4+$14). W3(4 9"14 325842*4 #/7$, ($/ 3/(/) (/ 24'8"#4249/ '4 34 )/ 
24'&/2/9/, ($/ 3/&4%$249/ $ )/ 5&/35#49/ #" (4?$%/ )%4#"#$. 

� �������
� ������: (/*"1 '&"25#4, 4 #$/ /3#41 6/*4%/ 34 '4#2?$, 4 0"%"4 #/3(4? 
8" *4B5#4%/ #4?$"% )%4# $7$ 9$)74. >"'"*"% (/94 #2/9/ 34 8$ $)02"+/)$24 
$(@"294+$$%/ "3 #4?$"% )"8"#"2($* $ 34 343/ "38"#"2. K$/ )49" *57%52(" 8" 
6/*4%/ )"8"#"2($*"% 34 '4#2?$, 4 0"%"4 )$ *4B5#4%/ ?%" $94%/ 34 *4B/%/. 

� *����� (��
���) ���!�	
: *"84 (/*"1 '&"25#4, #$/ )75?4%/, 4*%$#(" 56/)%#5#4%/ 
#" 24'8"#"2"% )" 8/)%$*574+$$, 024?5#4%/ 3"0"7($%/7(" '4 %/94%4, 8$ 02$94%/ 
$(@"294+$$%/, 02"+/)$24%/ $ 34#4%/ "38"#"2. E"84 0")7/3/( 04% #4*4 )%/ 
*"95($+$247/?! 
^*%$#("%" )75?4C/ )/ #/B&4. !$/ 0")%"14(" %2/&4 34 24&"%$9/ (4 (/8"#"%" 

0"3"&25#4C/. K" 02$7"8 9"B/ 34 (413/%/ (/*"$ %/Q($*$ $ 474%*$ ?%" 9"B/%/ 34 8$ 
*"2$)%$%/, 4 )" +/7 34 14 24'#$/%/ #4?4%4 )0")"&(")% '4 4*%$#(" )75?4C/:67 

� ���
�� – (49/24%4 / 9("85 #4B(4 #" )75?4C/%". I941%/ (49/24 34 )75?4%/. 
� ��
��� ���!�	
 – 02#" 9"24 34 )@4%$9/ 3/*4 (/ / $)%" „)75?4C/“ $ „)#/)(" 

)75?4C/“. G#/)("%" )75?4C/ (/ / 7/)(" $ &424 *"(+/(%24+$14. D2/%$241%/ 8" 
)75?4C/%" *4*" 9/(%47/( 02/3$'#$*. 

� ;������ – )" 24'#"1 (4 )"65#)%#"%", )/ 14*(/ $ *404+$%/%"% (4 )75?4C/. K$)%$()*$ 
#/ $(%/2/)$24 ?%" '&"25#44% 3258$%/ $ )4*4%/ 34 8$ )75?(/%/ '4 34 8$ 24'&/2/%/. 

� ��
����
�
 �� ��������
 – #/B&41%/ 9"76/C/. !413"&2"%" 024#$7" '4 0"6/%"* (4 
02"+/)"% (4 56/C/ / „)#/)(" )75?4C/“. 

� ���!�����
 – (/ 02/%0")%4#5#41%/. A24?41%/! !/ )/ )249/%/ 34 024?4%/, 4*" (/?%" 
(/ #$ / 14)(". S3 02/%0")%4#*$%/ 0"6(5#44% )$%/ '4@2*4(+$$ 0"(4%495. 

� �������� ������� �� �� �� ���� ��� ������� – %"4 R/ #$ 343/ 5&4#4 
*"95($*4+$)*4 0"'$+$14 $ R/ 95 343/ (4 )"8"#"2($*"% 02/%)%4#4 3/*4 #$/ )/ 
$(%/2/)$24%/ '4 24'8"#"2"%. 

 

                                                 
67 Nick. Sacheez, Communication Procces, 2006, Oxford, p. 53 
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2. Етика во комуникацијата  

W%$*4%4 8$ 0")%4#5#4 )%4(3423$%/ '4 %"4 ?%" / 3"&2" $7$ 7"?" #" #"3/C/%" $ #" 
"37565#4C/%". W%$*4%4 )/ )024#5#4 )" #(4%2/?($%/ #2/3(")%$ ?%" )/ 3/7 "3 
"284($'4+$)*4%4 *57%524 $ 8$ "&7$*5#4 "375*$%/ #*7565#41R$ 14 )"+$147(4%4 "38"#"2(")% 
)" 0"6$% *"( (43#"2/?(4%4 "*"7$(4. P/(/), /%$*4%a / #4B/( 3/7 "3 )/*"14 *"904($14, '4 
5)0/?(4 02$9/(4 (4 /%$*4%4 #" )/*"13(/#("%" 24&"%/C/ )/ @"29$244% "33/7$ '4 3/7"#(4 
/%$*4. W%$*4%4 / 02$)5%(4 #" )$%54+$$ #" *"$ 4*%$#(")%4 (4 7$6(")%4 $7$ "284($'4+$14 
9"B/ 34 8$ '482"'$ 3258$%/. W%$*4%4 9"B/ 0"3"&2" 34 )/ 24'&/2/ *"84 R/ )/ )0"2/3$ )" 
"3(/)5#4C4%4 24*"#"3/($ "3 '4*"("% $ )7"&"34%4.68 u"#/*"#"%" "3(/)5#4C/ 9"B/ 34 )/ 
)%4#$ #" %2$ *4%/8"2$$: "&74)% (4 *"3$@$+$24( '4*"( ('4*"()*$ )%4(3423), "&74)% (4 
/%$*4 ()"+$147/( )%4(3423) $ "&74)% (4 )7"&"3/( $'&"2 (7$6/( )%4(3423). A2$ 074($24C/ 
(4 *"95($+$24C/ #" "284($'4+$14%4 )" /%$*4 9"24 34 )/ %28(/ "3 %"4 ?%" 24&"%$ %44, *"$ 
)¢ #2/3(")%$, 02$(+$0$, $ 02"+/352$ ?%" %2/&4 34 )/ 0")%$8(4% $ 34 )/ )02"#/34% '4 34 
9"B4% 34 )/ ")%#424% #$'$$%/ $ 9$)$14%4 (4 02/%02$14%$/%". 

K" &$'($)"% )/ 0"%2/&($ 75H/ *"$ 9"B4% (4 14#(")%4 /@/*%$#(" 34 £ 14 
02/'/(%$244% +/7%4 $ (49/24%4 (4 "284($'4+$14%4 02/*5 5)0/?(4 3/7"#(4 /%$*4. A2/*5 
/%$*4 #" *"95($*4+$14%4, 9/(4j9/(%"% #" )/*"/ 02/%02$14%$/ )%4(5#4 0"/@$*4)/( $ )/ 
'8"7/95#4 4(84B$24C/%" $ 24'&$24C/%" (4 #24&"%/($%/, )/ '8"7/95#4 9"247"% $ 
9"%$#4+$14%4 *41 #24&"%/($%/. G/*"1 67/( / #" )")%"1&4 34 *"95($+$24 '4 *756($%/ 
02$"2$%/%$ $ #$'$$ ?%" 9"B4% 34 0"9"8(4% '4 34 )/ 24'#$/ 0"'(4%" $9/ $7$ 942*4 '4 (/*"1 
02"$'#"3 $7$ @$294 #" +/7$(4. A2$ *"95($+$24C/%" 3/7"#(4%4 /%$*4 14 '8"7/95#4 
0/2+/0+$14%4 $ 587/3"% '4 $9$j"% (4 *"904($14%4 $ 0")%"14(" "&/'&/35#4 $(@"29$24(")% 
(4 (")$%/7$%/ (4 "375*$���������� )/*"1 67/( (4 "284($'4+$14%4 "3 )/*"14 "284($'4+$)*4 
/3$($+4 14 02/%)%4#5#4 @$294%4.69 

                                                 
68 Gerard Nirnererg „ Вештини на преговарање“, 2000, стр. 84 
69 Gerard Nirnererg „Вештини на преговарање“, 2000, стр. 79 
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3. Невербална комуникација 

Gè 0"#/R/ 4#%"2$ "3 "&74)%4 (4 3/7"#(4%4 *"95($*4+$14 14 (4874)5#44% #4B(")%4 
(4 (/#/2&47(4%4 *"95($*4+$14. !4 02$9/2, *"84 0$?5#4%/ (/*"1 %/*)%, #$/ *"95($+$24%/ 
(/ )49" )" '&"2"#$%/, %5*5 $ )" *#47$%/%"% $ &"14%4 (4 Q42%$14%4, 52/3(")%4 #" 0$?5#4C/%" 
$ )7$6($ (/#/2&47($ *#47$%/%$.  

J4 24'7$*4 "3 #/2&47(4%4 *"95($*4+$14, *"14?%" 02/%)%4#5#4 %24()@/2 (4 
$(@"294+$$ 02/*5 0"24*$ $)*4B4($ #" '&"2"#$, (/#/2&47(4%4 *"95($*4+$14 02/%)%4#5#4 
%24()@/2 (4 $(@"294+$$ *"$ (/ )/ 0"%0$244% (4 '(46/C/%" (4 '&"2"#$%/.  

!/#/2&47(4%4 *"95($*4+$14 "&$6(" )/ "3#$#4 '4/3(" )" #/2&47(4%4 $ )/*"84? 
*4*" 3/7 "3 "32/3/(4 )$%54+$14 #" 343/( *"(%/*)%. G75?4%/7$%/ %2/&4 34 &$34% 
#($94%/7($ $ 34 (/ 02$34#44% 02/8"7/94 #4B(")% )49" (4 /3/(, $'"7$24( (/#/2&47/( '(4* 
)¢ 3"3/*4 (/ 8" )0"2/34% )" 3258$ (/#/2&47($ '(4+$, )" #/2&47(4%4 0"24*4, )" 
9"9/(%47(4%4 )$%54+$14 $ )" 0"?$2"*4%4 "*"7$(4 $ *57%524. 

!/#/2&47(4%4 *"95($*4+$14 / 0"3/7/(4 #" %2$ 874#($ *4%/8"2$$:70 

3.1. Paralanguage (Паралингвистика) 
- како ги кажуваме нештата 

S#44 *4%/8"2$14 / 0"#2'4(4 )" #/2&47(4%4 *"95($*4+$14. �4'$*"% )/ "3(/)5#4 (4 
%"4 ?%" *4B5#49/, 4 04247$(8#$)%$*4%4 (4 %"4 *4*" 8" %"4 *4B5#49/. A4247$(8#$)%$*4%4 
9"B/ 0"3"&2" 34 )/ 24'&/2/ 4*" )/ (4&[535#44% 874)"#($%/ (8"#"2($) *#47$%/%$, 
#*7565#41R$ 8$ ����	���, ����	���, �������, ����	��� � ���	�	���� (����	����). 

                                                 
70 Brenda Townsend – Principles of Effective Communication , 2006, p. 185 
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 !���	��� )/ "3(/)5#4 (4 %"4 *"7*5 &2'" $7$ &4#(" (/*"1 '&"25#4. J4#$)(" "3 
0"24*4%4, '8"7/95#4C/%" (4 &2'$(4%4 9"B/ 34 &$3/ 2/'57%4% (4 75%$(4, (/)%207$#")%, 
#"'(/9$2/(")% (4 7$+/%" *"/ 14 024R4 0"24*4%4. !49475#4C/%" (4 &2'$(4%4 #" (/*"$ 
)7564$ 9"B/ 34 '(46$ '49$)7/(")% $7$ "3&$#/( )%4#, 4 #" 3258$ 3")434 $7$ 
(/'4$(%/2/)$24(")%.  

G" ����	���, 6/)%" )/ $'24'5#4 '(46/C/%" (4 0"24*4%4.  
J4 24'7$*4 "3 &2'$(4%4 $ 146$(4%4, ")%4(4%$%/ 874)"#($ *#47$%/%$ (2$%49, #$)$(4, 

'#56(")%) 0"%/?*" )/ 24'&$244%. E"84 )/ 24'87/35#44% 874)"#($%/ *#47$%/%$, &$%(" / 34 )/ 
)"87/344% 02"9/($%/ $7$ 3/-
#$14+$$%/ ?%" )/ 14#5#44% #" 
"3(") (4 ("2947($%/ 874)"#-
($ *#47$%/%$ (4 8"#"2($*"%. 
^*" )/ '4&/7/B5#44% 02"9/($, 
0"3"&2" R/ 9"B/ 34 14 24'&/-
2/9/ 0"24*4%4. 

L74#(4 @5(*+$14 (4 
04247$(8#$)%$*4%4 / 34 8$ $'-
24'5#4 65#)%#4%4.  

A2/*5 "#44 *4%/8"2$14 
9"B/ 34 )/ $'24'4% 24'("#$3-
($ /9"+$$, (" (416/)%" 0"7/)-
(" )/ $'24'5#4 (/%20/($/%", 
)%24#"% $ 75%$(4%4, "%*"7*5 
'43"#"7)%#"%" $ #""35?/#5#4-
C/%".  

3.2. Кинеза - комуницирање преку говорот на телото 

K%"24 874#(4 *4%/8"2$14 (4 (/#/2&47(4%4 *"95($*4+$14 / *$(/'4%4, *"14?%" '(46$ 
*"95($+$24C/ 02/*5 3#$B/C4%4 (4 %/7"%". c$+/%" $ "6$%/ )/ (413"&2$ )2/3)%#4 '4 
%/7/)(" *"95($+$24C/. 

������� / /3(4 "3 (419"R($%/ @"29$ (4 (/#/2&47(4%4 *"95($*4+$14. S&$6(" )/ 
)9/%4 3/*4 4*" )75?4%/7"% )/ 87/34 3$2/*%(" #" "6$%/, %"4 / '(4* (4 "%#"2/(")% $ 
$)*2/(")%. c5H/%" 0"7/)(" 95 #/25#44% (4 "("1 *"1 87/34 3$2/*%(" #" ($#, 4 (/ $9 #/25#44% 
(4 "($/ *"$ 8" $'&/8(5#44% 0"87/3"%. A"3"78 0"87/3 9"B/ 34 '(46$ #""35?/#5#4C/, 
653/C/, 3"3/*4 *24%"* 0"87/3 "&$6(" "'(465#4 #"'(/9$2/(")%. S3 32584 )%24(4, 3$2/*%/( 
0"87/3 0"3"78 "3 10 )/*5(3$ 9"B/ 34 )"'343/ "32/3/(" 65#)%#" (4 (/02$14%(")% $ 
#"'(/9$2/(")%. 

+������ )/ 3258$"% #4B/( /7/9/(% (4 *$(/'4%4.  
A"3 8/)%"#$ )/ 0"324'&$244% 3#$B/C4%4 (4 24+/%/ $ 374(*$%/, (" 8/)%"#$ 9"B/ 34 

)/ 024#4% $ )" +/7"%" %/7". A2$%"4, 0")%"14% (/*"7*5 %$0"#$ 8/)%"#$:71 
� '(4+$ - 02/%)%4#5#44% /3/( #$3 '(4*"#/( 14'$* $ "38"#4244% (4 "32/3/($ '&"2"#$ 

$7$ @24'$; 

                                                 
71 Petkovski , Konstantin 2000 godina “Vodstvo i Efektivna komunikacija” , Kiro Dandaro - Bitola 
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� $75)%24%"2$ - "#$/ 8/)%"#$ ?%" )/ 3$2/*%(" 0"#2'4($ )" #/2&47($"% 14'$* 8$ 
$75)%2$244% '&"2"#$%/ (4 8"#"2($*"%; 

� 2/8574%"2$� - 14 *"(%2"7$244% "247(4%4 *"95($*4+$14, %4*4 ?%" 95 34#44% 3" 
'(4/C/ (4 8"#"2($*"% 34 0"&2'4, 5)0"2$ $7$ 34 0"#%"2$ (/?%"; 

� (/*"(%2"7$24($ 8/)%"#$ - 8$ 0"*4B5#44% /9"+$"(47($%/ )")%"1&$, *4*" ?%" )/ 
75%$(4%4 $7$ '4)249/(")%4 $ )/ 0"14#5#44% *4*" $'24'$ (4 7$+/%", *"$?%" 9("85 
947*5 9"B4% 34 )/ *"(%2"7$244%. 
P2B/C/%" (0"7"B&4%4) (4 %/7"%", 352$ $ &/' ($*4*#$ 8/)%"#$ $94 "32/3/(" 

'(46/C/.  
S&$6(" %"4 / "324' (4 )49"3"#/2&4 $7$ )%4%5), 4 $)%" %4*4 9"B/ 34 8" 0"*4B/ $ 

$(%/2/)"% *"( "32/3/(" 7$+/. 
A2$7$6(" / %/?*" 02/+$'(" 34 )/ "32/3$ '(46/C/%" (4 8/)%"#$%/ $ 0"7"B&4%4 (4 

%/7"%" *4*" "&7$+$ (4 *"95($*4+$14, (" )/ )9/%4 3/*4 "#"1 #$3 (4 (/#/2&47(4 
*"95($*4+$14 / ")"&/(" '(464/( #" 02/%02$14%$14%4. 

3.3. Комуницирање преку простор 

D2/%4 874#(4 *4%/8"2$14 (4 (/#/2&47(4%4 *"95($*4+$14 / *4*" 75H/%" 
*"95($+$244% )" 0"9"? (4 02")%"2"%. K)5?(")% "3347/6/(")%4 (4 *"14 75H/%" )%"14% #" 
"3(") (4 )"8"#"2($*"%, *43/ )/34% #" 02")%"2$14%4, (46$("% (4 *"1 / (49/)%/( 
*4(+/742$)*$"% 9/&/7, #7$144% (4 *"95($*4+$14%4.72 
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4. Вербална комуникација, јавно говорење 
и методи за квалитетно говорење 

L"#"2"% 02/%)%4#5#4 *579$(4+$14 #" 6"#/?%#"%". !4124'#$/($"% "&7$* (4 
*"95($*4+$14 / 8"#"2"% *"1 *"2$)%$ '&"2"#$, )/94(%$6*$ '(4+$ $ )$9&"7$73. L"#"2"% / 
$)0"7(5#4C/ (4 9$)7$%/. >$)74 075) '#5* )/ 3"&$#4 8"#"2. J&"2"#$%/ 14 "'(465#44% 
#2)*4%4 9/H5 #(4%2/?($"% $ (43#"2/?($"% )#/%. A2$ #/2&47(4%4 *"95($*4+$14 *4*" 
0")2/3($+$ )/ *"2$)%4% '&"2"#$%/, '&"2"#$ ?%" $944% "0?%", '4/3($6*" ()/94(%$6*") $ 
0")/&(" (7$6(") '(46/C/.  

¥$#$7$'4+$14%4 (4 6"#/6*$"% 2"3 0"6(474 #" "("1 9"9/(% *"84 6"#/*"% 0"6(47 
)#"$%/ 3#$B/C4 $ 0")%40*$ 34 8$ )""0?%5#4 )" '&"2"#$. L"#"2"% )49 0" )/&/ (/ 9"B/ 34 
14 (4024#$ *"95($*4+$14%4 %5*5 *"95($*4+$14%4 )/ )7565#4 #" $(%/20/2)"(47($"% "3(").  
S)("#($%/ /7/9/(%$ #" #/2&47(4%4 *"95($*4+$14 )/ '&"2"%, 9$)74%4 $ *"()%25*+$14%4 (4 
2/6/($+4%4. L"#"2/C/%" 3/75#4 2/74*)$246*$ 3"*"7*5 / $)*2/(" $ )5?%$()*", ")7"&"35#4 
"3 (40(4%")%. !40(4%")%4 $ 02/6*$%/ )/ 2/?4#44% (413"&2" 02/*5 8"#"2"%.  

K")0")%4#5#4 0"3"&42 "3(") 9/H5 #(4%2/?(4%4 )")%"1&4 $ 2/47($%/ "*"7(")%$ 
�4#("%" 8"#"2/C/, 8"#"2/C/%" #" 14#(")% $ )75B&/(4%4 *"95($*4+$14 $94 8"7/94 
"38"#"2(")% *"( *4B4($%/ '&"2"#$. P"&42 )%$7 #" 8"#"2"% 0"324'&$24 0"6$%5#4C/ (4 
024#$7/( $'8"#"2. N/6/($+$%/ 34 )/ *"907/%($ *4*" 82494%$6*$, )/94(%$6*$, 
9"2@"7"?*$, 7/*)$6*$, )%$7)*$ $ "2%"/0)*$ (024#$7/( $'8"#"2 (4 '&"2"#$%/ $ 024#$7(" 
(4874)5#4C/ #" 8"#"2"%).  

S3 *756(" '(46/C/ )/ $ %"("% (4 &"14%4 (4 874)"%, 3$*+$14%4 $ %/90"%" (4 8"#"2"% 
- 874)"#($ $ #"*47($ *74#$%/%$ (4 8"#"2"%. A2/35)7"# '4 3"&42 8"#"2 / 9"%$#"%. A2$ 
8"#"2/C/%" )/ #9/%(5#4 045'4 *"14?%" 9"B/ 34 &$3/ 9$)7"#(4, 045'4 9/H5 3#/ 9$)7$, 045'4 
'4 #"'35Q $ '4 "&2(5#4C/ #($94($/. !/7"8$6(4%4 045'4 ($ 14 34#4 %2/94%4, 9"9/(% *"84 
/3(")%4#(" '4)%4(5#49/ 02$ 8"#"2"% $ 50"%2/&5#49/ „@24'$“, #9/%(5#49/ 874)"#$ ... 
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D/90"%" (4 8"#"2 R/ 8" "&14)($9/ 02/*5 &2' 8"#"2 $ &4#/( 8"#"2. M2'$"% 8"#"2 
9"B/ 34 )/ 14#$ 0"243$ )%24# "3 14#(" 8"#"2/C/ $7$ )%24# "3 0")%4#5#4C4 (4 024?4C4. M2' 
8"#"2 9"B/ 34 )/ 14#$ $ 0"243$ (/'4$(%/2/)$24(")% '4 0"(4%49"?(4 *"95($*4+$14. 
M4#($"% 8"#"2 9"B/ 34 &$3/ 0"243$ %2/94, (" $ 0"243$ (/'4$(%/2/)$24(")% $7$ 
(/0"38"%#/(")%. I3/147($"% 8"#"2 9"24 34 / +/7")/( $ )" ("2947(" %/90". 
I(%/202/%4+$14%4 (4 #/2&47($"% 8"#"2 %2/&4 34 )"32B$ 074( $ +/7. D"4 &$ %2/&47" 34 
$87/34 0" "#"1 2/3")7/3: $'#/)%5#4C/, 5&/35#4C/, 02$3"&$#4C/ (4 )75?4%/7$%/ $ 
'4&4#5#4C/. 
K" "3(") (4 %/Q($*$%/ (4 8"#"2(4%4 *"95($*4+$14 0")%"$: 0"7$%$6*$ 8"#"2, )53)*$ $ 
)#/6/( 8"#"2. 

>"("7"8"% *4*" #/2&47(4 *"95($*4+$14 %2/&4 34 &$3/ 14)/(, *"(*2/%/( $ 
B$#"0$)/( %/* (4 8"#"2/C/%", %2/&4 34 0"*4B5#4 (4874)5#4C/ (4 %/94%4 $ @"*5)$24C/ (4 
8"#"2($"% 6$( *4*" $ "3&$24C/ (4 8"#"2($%/ *"()"(4(%$ )" #"*47(4 /*)02/)$14, 9"9/(% 
(4 $902"#$'4+$14,0"/(%$24C/ $ '4*756"*. 

P$147"8"% %2/&4 34 )"32B$ ")("#/( *"(+/0% (4 %/94%4 ?%" )/ )""0?%5#4, 
0"38"%#/(")% 34 )/ )")75?4 )"8"#"2($*"% $ 34 )/ 24'9/(4% 9$)7/C4 *4*" $ )0")"&(")% '4 
02/8"#424C/, *"(%2"74 (4 )"8"#"2($*"%, 5&/35#4C/, *"(%2"74 (4 *"(#/2'4+$14%4 $ 
9"B(")% (4 '4*756"*. 

P"&2" 02/(/)/($%/ $(@"294+$$ $ 0"24*$ $944% "32/3/($ 5)7"#$, 4 %"4 )/: 34 )/ 
@"*5)$244% %/9$%/, 42859/(%$24(" $ *"907/%(" $'7484C/, 3$(49$6*4 *"(#/2'4+$14 $ 
$'&"2 (4 "32/3/($ '(4+$ $ *"3"#$74. P"&2" 02/(/)/($%/ $(@"294+$$ '(464% $'8243/($ 
7$6($ )%$7"#$, )%/*(5#4C/ (4 14'$6*$ $ 8"#"2($ "0?%$ *57%52($ (4#$*$, 02$748"35#4C/ 
(4 8"#"2($"% 6$( )" '(4+$%/ (4 (/#/2&47(4%4 *"95($*4+$14 *"$?%" 8" )7/34% 02"+/)"% (4 
@"(4+$14, 8"#"2 $ *"95($*4+$14. 

c$6($"% )%$7 (4 8"#"2 $ ")"&/($%/ 0"'$%$#($ 94($2$ 02/%)%4#5#44% (46$( (4 *"1 
)/ "&24R49/ *"( )"8"#"2($+$%/, )75?4%/7$%/, 05&7$*4%4, *7$/(%$%/ *4*" $ $'&"2 (4 
"32/3/($ '&"2"#$ $ $'24'$. 

5. Комуникација преку интернет 

A")%"14% (/*"7*5 (46$($ (4 *"$ 75H/%" 9"B4% 34 *"95($+$244% 9/H5 )/&/ 02/*5 
$(%/2(/%. 

W#/ (/*"7*5 (46$($ (4 *"$ 75H/%" *"95($+$244% 02/*5 $(%/2(/%:75 
� <��$ - M7"8"% / "(741( 3(/#($* $7$ B52(47 ?%" 9"B/ 34 )"32B$ $ @"%"824@$$. 

D$/ 9"B/ 34 )/ (4134% (4 )%24($+$%/ '4 )"+$147(" #92/B5#4C/ (4(87. Social 
networking) *"$?%" )/ )¢ 0"0"05742($. K" 0")7/3(" #2/9/ )%4(5#44% 352$ 
0"0"05742($ $ "3 6/%-)"&$%/ (chat room). !/*"$ )%4%$)%$6*$ 0"34%"+$ *4B5#44% 
3/*4 #" $(@"294%$6*"%" "0?%/)%#" )/*"/ %2/%" 3/%/ $94 )#"1 &7"8, #/&-)%24($+4 
$7$ 02"@$7 (4 (/*"14 "3 )%24($+$%/ '4 )"+$147(" #92/B5#4C/. 

=
�-���� (������ „���“ �� ���$����) - u/%-)"&$%/ $7$ )7"&"3(" 02/#/3/(" – „)"&$ '4 
954&/%/C/“ )/ (46$( (4 *"1 8"7/9 &2"1 *"9015%/2)*$ $ $(%/2(/% *"2$)($+$ 
*"95($+$244% 9/H5 )/&/ #" „2/47(" #2/9/“. N4'8"#4244% )" 3"0$?5#4C/ #" „2/47(" 
#2/9/“. !4 02$9/2 – 4*" (4 %4)%4%524%4 (40$?/? 0"24*4 $ #" $)%$"% 9"9/(% 14 
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024%$? #" 6/%-)"&4%4, )$%/ *"$ )/ %495 #" %"1 9"9/(% (&/' 24'7$*4 *43/ @$'$6*$ )/ 
(4"H44%) R/ 9"B4% 34 14 02"6$%44% $ 34 "38"#"24% #" $)%$"% 9"9/(%. A")%"$ 
9"B(")% 3#41+4 *"2$)($+$ 02$)5%($ #" /3(4 6/%-)"&4 *43/ ?%" $94 0"#/R/ 75H/, 
34 )/ 3"8"#"24% $ 34 )/ $'3#"14% (4 0")/&/( 6/% *43/ ?%" R/ 24'8"#4244% (4)49" 
"3(")(" „#" 6/%$2$ "6$“. !410"'(4%4 407$*4+$14 ?%" )/ *"2$)%$ *41 (4) '4 6/% / 
9IN¥ (mIRC).  

� (�
�� � 
�
�������� ��!�� (e-mail) - D"4 )/ 0"24*$ ?%" )/ $)024R44% $ 02$944% 
/7/*%2"()*$ 9/H5 *"9015%/2$.  
(������ ����� (IM – Instant messaging) - E41 (4) )/ *"2$)%4% 0"#/R/ )/2#$)$ '4 
$()%4(% 0"24*$, 4 (410"05742($ )/ ICQ, Skype, GoogleTalk, MSN Messenger, 
Yahoo!Messenger $ 3258$. D$/ $)%" %4*4 )75B4% '4 024R4C/ $ 02$94C/ 0"24*$ 
02/*5 $(%/2(/% #" „2/47(" #2/9/“.  
 

 

5.1. Компјутерски посредувана комуникација  

�������
��� ����
�������� �������#�� / 3/@$($24(4 *4*" $ )/*"14 
*"95($*4+$)*4 24'9/(4 *"14?%" )/ 0"14#5#4 02$ 50"%2/&4 (4 3#4 $7$ 0"#/R/ 92/B(" 
0"#2'4($ *"9015%/2$.[1] I4*" 0"$9"% %243$+$"(47(" 504%5#4 (4 "($/ *"95($*4+$$ ?%" )/ 
0"14#5#44% *4*" *"9015%/2)*$ 0")2/35#4($ @"294%$ (*4*" (4 02$9/2 $()%4(% 0"24*$, /-
0"?%4, )"&$ '4 3$)*5)$14), $)%" %4*4 504%5#4 $ (4 3258$ @"29$ (4 %/*)%547(" '4)("#4($ 
$(%/24*+$$ *4*" ?%" )/ %/*)%547($%/ 0"24*$.  

I'565#4C/%" (4 *"95($*4+$14%4 02/*5 )%/*(5#4C/ )"24&"%*4 )" '4/3($6*$ 
24&"%($ 02"$'#"3$ )/ (42/*5#4 �������
��� ����
������ ��������� $ #*7565#4 )49" 
(/*"$ "3 $(%/2/)$%/ (4 *"9015%/2)*$ 0")2/35#4(4%4 *"95($*4+$14.  

A"05742($%/ "&7$+$ (4 *"9015%/2)*$ 0")2/35#4(4%4 *"95($*4+$14 8$ #*7565#44% 
/-0"?%4, #$3/", 453$" $7$ %/*)%547($"% 6/% (%/*)%547($%/ *"(@/2/(+$$ 8$ #*7565#44% 
$()%4(% 0"24*$%/), bulletin boards - *"9015%/2)*$ )$)%/9)*$ )"@%#/2 ?%" $9 3"05?%4 (4 
*"2$)($+$%/ 34 )/ 0"#2'5#44% $ (414#5#44% #" )$)%/9"% *"2$)%/1R$ %/29$(47 (#7/'("-
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$'7/'($%/ 52/3$: %4)%4%524 $ 9"($%"2 "&24'5#44% %/29$(47) 02"82494, list-service - 9474 
02"82494 ?%" 4#%"94%)*$ 024R4 0"24*$ 3" 9("85*24%($%/ $9/17 432/)$ (4 $9/17 7$)%4%4 
$ MMOs -94)"#(4 "(741( $824.  

E"9015%/2)*$ 0")2/35#4(4%4 *"95($*4+$14 14 $94 )0")"&(")%4 34 8$ )"#7434 
@$'$6*$%/ $ )"+$147($%/ "824($65#4C4 (4 3258$%/ "&7$+$ (4 *"95($*4+$14 $ 0"243$ %"4 
3"'#"75#4 $(%/24*+$$ 9/H5 75H/%" *"$ @$'$6*$ (/ 8" 3/74% $)%$"% 02")%"2.  

^("($9(")%4, 4 3" (/*43/ $ 02$#4%(")%4 $ &/'&/3(")%4 0"#/R/ '4#$)4% "3 %/*)%"% 
$ 0"/3$(/6(4%4 02"82494 *"14?%" )/ *"2$)%$ $7$ 04* "3 $(%/2(/% )%24($+4%4 *"14?%" )/ 
0")/%5#4.  

5.2. Интернет комуникациски системи 

E"95($*4+$)*$ 02"%"*"7 / @"2947/( "0$) (4 3$8$%47($ @"294%$ (4 0"24*$ $ 
024#$74 '4 24'9/(4 (4 %$/ 0"24*$ #" *"9015%/2)*$%/ )$)%/9$ $7$ 9/H5 *"9015%/2)*$%/ 
)$)%/9$ $ %/7/*"95($*4+$$%/. A2"%"*"7"% 9"B/ 34 #*7565#4 $ )$8(47$'4+$14, 02"#/2*4 $ 
*"2/*+$14 (4 82/?*4 *4*" $ "%*2$#4C/ $ )0")"&(")%$.  

A2"%"*"7"% "0$?5#4 )$(%4*)4, )/94(%$*4, *4*" $ )$(Q2"($'4+$14 (4 
*"95($*4+$14%4 $ 9"B/ 34 )/ )02"#/35#4 #" Q423#/2, )"@%#/2, $7$ $ #" 3#/%/. 
E"95($*4+$)*$%/ )$)%/9$ *"2$)%4% 3"&2" 3/@$($24($ @"294%$ '4 24'9/(4 (4 0"24*$. 
G/*"14 0"24*4 $94 %"6(" '(46/C/ )" +/7 34 02/3$'#$*4 "32/3/(4 2/4*+$14 (4 02$946"%.  

A2"%"*"7"% "0$?5#4 )$(%4*)4, )/94(%$*4 $ )$(Q2"($'4+$14 (4 *"95($*4+$14. 
A2"8249)*$"% 14'$* 14 "0$?5#4 *"95($*4+$14%4 '4 02/)9/%*$, 04 0")%"$ &7$)*4 4(47"8$14 
9/H5 02"%"*"7$%/ $ 02"8249)*$%/ 14'$+$: 02"%"*"7$%/ )/ %"4 ?%" (4 *"95($*4+$$%/ )/ 
02/)9/%*$%/ (4 02"8249)*$%/ 14'$+$. 
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6. Деловна комуникација 

P/7"#(4%4 *"95($*4+$14 / *756/( @4*%"2 '4 24'#"1"% (4 )/*"1 &$'($). I9/(", &/' 
3"&24 3/7"#(4 *"95($*4+$14 (/94 34 &$3/%/ #" 9"B(")% 34 (4024#$%/ $ 3/7"#(4 
)"24&"%*4 )" )5&1/*% $ 042%(/2 *"904($14 *"14 #$ / "3 "82"9(" '(46/C/ '4 24'#$#4C/ (4 
#4?$"% &$'($). E"95($*4+$14%4 / (46$("% (4 *"1 #")0")%4#5#4%/ "3(") )" )5&1/*%$%/ "3 
$(%/2/) #" 3/7"#($"% )#/%. 76 S3(")"% #" 8"7/9 3/7 "3 )7564$%/ / 0"'(464/( #" 
"02/3/75#4C/ (4 5)0/Q"%, &$3/1R$ #7/85#4 #" +/7"*50("%" $)*5)%#" (4 75H/%" )" #4?4%4 
*"904($14 $ / "3 *756(" '(46/C/ '4 5)0/Q"% (4 #4?$"% &$'($). 

P/7"#($"% "3(") )/ 2/@7/*%$24 *"84 02/8"#424%/ '4 )"24&"%*4 )" "32/3/( 024#/( 
)5&1/*%, (" #"/3(" )/ 2/@7/*%$24 $ *"84 02/8"#424%/ '4 )"24&"%*4 )" 7$+/ *"/ %2/&4 34 
'4'/9/ *4*#4 &$7" 0"'$+$14 #" #4?4%4 *"904($14, &/' "87/3 (4 %"4 347$ 0"'$+$14%4 R/ &$3/ 
0"'$+$14 (4 2/3"#(" #24&"%/(, "0/24%$#/( 6"#/* $7$ )%4(5#4 '&"2 '4 9/(4j/2)*4 
0"'$+$14.77 A")%"14% (/*"7*5 024#$74 *"$ )/ ")("#($ '4 3"&24 *"95($*4+$14. D2/&4 34 8$ 
$94%/ (4 59 $ 34 8$ 02$9/(5#4%/ #" )/*"13(/#(4%4 *"(#/2'4+$14 )" 75H/%" *"$ 8$ )2/R4#4%/ 
#" &$'($) $ 02$#4%($ 02$7$*$. 

 A24#$74%4 )/:78 
1. (��
$������
 �
����
�� �
���. !/9"1%/ 34 &/84%/ "3 %/94%4. ^*" )/ 0"*4B/ 

3/*4 (/?%" (/ / #4B(", (/ 85&/%/ #2/9/ '4 34 8" 0"024#$%/ $)%"%". 
2. �
 �����������
 ����� ���!�	
 ��
� �� ���
�
 ��$���� �� ������. ^*" 

)4*4%/ 34 8$ $94%/ )$%/ 0"%2/&($ $(@"294+$$, (/9"1%/ 34 85&$%/ #2/9/ '4 34 8" 0"024#$%/ 
"#4. 

3. �
 $� ��
�������
 ��$�������� ���
�� �������. S)#/( %"4, "&$3/%/ )/ 34 14 
)*24%$%/ )#"14%4 02$*4'(4 $ 341%/ £ ?4()4 (4 32584%4 7$6(")% 34 '&"25#4. 

4. �
����
 �� ��
�
 ������������. !4 "#"1 (46$( 14 85&$%/ #4?4%4 
5#/27$#")%. S&$3/%/ )/ 34 8$ 0"#2'/%/ $(@"294+$$%/ ?%" 8$ (4#/35#4%/. 

5. �
����
 �� ��������
 �� 
�
� ���. !413/%/ #2/9/ '4 045'4, 0")%4#/%/ 024?4C/ 
$ (413/%/ '4/3($6*$ $(%/2/) )" 7$6(")%4 )" *"14 *"95($+$24%/. 

6. �
����
 �
��$�! �� ��
�
 $������ �� �� ��!��� �������. I)%4*(/%/ 8$ $ 
3258$%/. 

7. ���
�
�
 �
�� !�� 
 �� ��
���� ��
�
�. !/9"1%/ 34 8" #2%$%/ 24'8"#"2"% 
#" 0"7$%$6*$ %/9$, 4 4*" &4? (/ 9"B/%/ 34 (413/%/ '4/3($6*4 %/94, 0"3"&2" 02/*$(/%/ 8" 
24'8"#"2"%. 

8. ���!���
. S)#/( ?%" R/ 0"*4B/%/ 
")("#(4 *57%524 *"( )"8"#"2($*"%, (/94 34 8$ 
02"05?%$%/ $ #4B($%/ $(@"294+$$. 

9. �
 ��
�
������
. !/ / )¢ „(413"&2"“, 
„(417"?"“ $7$ „(41)9/?("“. 

10. ���
�
 �� ��������� ������, � 
�
����
 �� ��������
. c5H/%" 6/)%" R/ #/ 02"+/(4% 
)0"2/3 "(4 ?%" 8" *4B5#4%/. I7$ *4*" ?%" #/74% 
0")%42$%/: >532$"% 6"#/* (/ @274 '&"2"#$ $ (/ 
85&$ #2/9/. 

                                                 
76 K..Petkovski „Vodstvo i efektivna komunikacija“ 2005 god,�стр. 74 
77 Brenda Townsend – Principles of Effective Communication , 2006, p. 198 
78 www.business.communication 

����� 81. !��	�� ����	���
���  
�����: www. business.communication.pictures 
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6.1. Пишана деловна комуникација  

A$?4(4%4 3/7"#(4 *"95($*4+$14, &/' 24'7$*4 347$ / 
#" #$3 (4 0$)9", @4*), /7/*%2"()*4 0"24*4, $'#/?%41, 
0"(534 $7$ 9/9"24(359 / *756($"% 4)0/*% #" )#/%"% (4 
&$'($)"%. D44 / 3"*4' '4 *"90/%/(%(")%4 $ 
02"@/)$"(47(")%4 (4 7$+/%" *"/ 14 #"3/7o 3/7"#(4%4 
*"95($*4+$14, (" #" $)%" #2/9/, $ )7$*4 (4 *"904($14%4 ?%" 
14 02/%)%4#5#4. 

A$?4(4%4 *"95($*4+$14 "0@4R4 :79 
� ���� (&������) 
� +���  
�
�������� ������ 
� (��
!��� 
� ������ 
� %
�������� 

6.2. Социјални медиуми 

B
����� ��#���� �
��� (4(87. social media) )/ "3(/)5#4 (4 474%*$ $ 
074%@"29$ ?%" 75H/%" 8$ *"2$)%4% (4 $(%/2(/% '4 34 )0"3/75#44% 9$)7/C4, $)*5)%#4, 
0"87/3$ $ *4*#$ &$7" 3258$ $(@"294+$$ /3($ )" 3258$. G"+$147($%/ 9/3$59$ 9"B/ 34 
*"2$)%4% 24'7$6($ @"29$: %/*)%, )7$*$, 453$" $ #$3/" '40$)$. A"05742($ )"+$147($ 
9/3$59$ )/ &7"8"#$%/, @"259$%/, 0"3*4)%$%/, #$*$-407$*4+$$%/, #7"8"#$%/, *4*" $ 
3258$%/ @"29$ (4 )"+$147(" #92/B5#4C/. 

A")%"14% 0"#/R/ %/Q("7"8$$ (4 *"$?%" )/ &4'$244% )"+$147($%/ 92/B$ 
#*7565#41R$ 8$ $(%/2(/% @"259$%/, &7"8"#$%/, 9$*2"&7"8$24C/%", #$*$14%4, )"+$147($%/ 
92/B$, 0"3*4)%$%/, @"%"824@$$%/, #$3/"%", social bookmarking. G" 0"#/R/ %/"2$$ #" 
0"7/%" (4 $)%24B5#4C/ (4 9/3$59$%/ ()"+$147("%" 02$)5)%#" $ &"84%)%#"%" (4 9/3$59$%/) 
$ )"+$147($%/ 02"+/)$ ()49"02/'/(%$24C/%"), E/074( 
$ ¬4(7/1( 14 )"'34#44% *74)$@$+$24(4%4 ?/94 #" )#"1"% 
(40$) „M$'($) ¬"2$'"($“ (2010), )" ?/)% 24'7$6($ 
#$3"#$ )"+$147($ 92/B$: *"74&"24%$#($ 02"/*%$ 
(02$9/2: K$*$0/3$14), &7"8"#$ $ 9$*2"-&7"8"#$ 
(02$9/2: Twitter), '4/3($+4 ?%" *2/$24 )"32B$(4 
(02$9/2: YouTube), )%24($+$ '4 0"#2'5#4C/ (02$9/2: 
Facebook), #$2%5/7($ 8/19$(8 )#/%"#$ (02$9/2: World 
of Warcraft) $ #$2%5/7($ )"+$147($ )#/%"#$ (02$9/2: 
Second Life). P"3/*4, %/Q("7"8$$%/ #*7565#44%: 
&7"8"#$, )0"3/75#4C/ @"%"824@$$, #$3/" &7"8"#$, 
"&14#5#4C/ (4 \$3"#$, $9/17, $()%4(%(" 3"0$?5#4C/, 
)0"3/75#4C/ 95'$*4, *2453)"2)$(8 $ '&"25#4C/ 02/*5 
IP (VoIP). >("85 "3 "#$/ )/2#$)$ 9"B/ $ )/ $(%/82$24($ 
#" 3/7 "3 3/(/?($%/ 074%@"29$ (4 )"+$147($ 92/B$.  
                                                 
79 www.communication.pictures 

����� 82. ����	� ����	���
���  
�����: www.communication.pictures 

����� 83. ��
����	� ������  
�����:www.socialmedia.pictures 
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П р а ш а њ а  

1.  ���� )/ 3/@$($24 *"95($*4+$14%4? 

2.  "�� 02/%)%4#5#4 /@/*%$#(4%4 *"95($*4+$14? 

3.  ���� )/ 3/7$ (46$("% (4 *"95($+$24C/? 

4.  "�� 0"324'&$24%/ 0"3 #/2&47(4 *"95($*4+$14? 

5.  ���� )/ "3#$#4 (/#/2&47(4%4 *"95($*4+$14? 

6.  ���
 14 87/34%/ 4*%5/7(")%4 (4 *"95($*4+$$%/ 02/*5 $(%/2(/%? 

7.  ����� 8" *"2$)%$%/ *"95($+$24C/%" 02/*5 $(%/2(/% $ '4 *"$ (49/($? 

8.  ��� / /*"("9$6(" 34 )/ *"95($+$24 02/*5 $(%/2(/%? 

9.  ���
 8$ 87/34%/ '4?%/3$%/ (4 *"95($*4+$$%/ 02/*5 $(%/2(/%? 

10.  ���� )/ 3/@$($24 *"95($*4+$14%4? 
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В е ж б и  11  

1. �!=� )� /�@�&��! �@�=%�*&!%! =��"&�=!,��!? 

___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________ 

2. �%�=!%! $� ��)%!*"*! )%!&/!�/�%� (! %�! +%� � /�'�� �#� #�+� *� *�/�;�%� � *� 
�/#"<"*!;�%�. �%�=!%! )� )��!*"*! )� *&!%��+&�%� *��/&�)%� +%� )� /�# �/ 
��$!&�(!,�)=!%! ="#%"�! � $� �'#�="*! �/#"=�%� *=#"<"*!�C� �! )�,��!#&!%! 
�/$�*��&�)% )� ��<�% =�& &!/*���+&!%! �=�#�&!. 

A. (+ �. *" 

3. ��� )� =!%�$���� &! &�*��'!#&!%! =��"&�=!,��!? 

1. _______________________________________ 

2. _______________________________________ 

3. _______________________________________ 

4. �'���*�%� �! �(&!<"*!!% *�)=!%! ��F" 
*&!%��+&��% � &!/*���+&��% )*�%. ��� *��'!#&!%! 
=��"&�=!,��! =!=� ��)��/&�,� )� =���)%!% ('���*�%�, 
('���*� +%� ��!!% ��+%�, (!�/&�<=� ()��!&%�<=�) � 
��)�'&� (#�<&�) (&!<�;�.  

+. (+ �. *" 

5. ��@�&��!�%� +%� � '#�$! 

___________________________________________________________________________________________
___________________________________________________________________________________________
___________________________________________________________________________________________ 

6. �����"%��)=� ��)��/"*!&!%! =��"&�=!,��! � /�@�&��!&! =!=� � )�=��! 
=��"&�=!,�)=! �!(��&! =��!+%� )� ���!*"*! ��� "��%��'! &! /*! �#� ��*�C� 
���:&� ��*�(!&� =����"%���. 

+. (+ �. *" 

7. ���"&�=!,�)=�%� )�)%��� =���)%!% /�'�� /�@�&��!&� @���!%� (! �!(��&! &! 
���!=�. �=��! ���!=! ��! %�<&� (&!<�;� )� ,�# /! ���/�(*�=! �/��/�&! 
��!=,��! &! ����!<�%. 

+. (+ �. *" 
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8. ��� )� ��!*�#! (! /�#�*&! =��"&�=!,��!? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________ 6. _______________________________________ 

7. _______________________________________ 8. _______________________________________ 

9. �%� ��@!C! ��+!&!%! /�#�*&! =��"&�=!,��!? 

1. _______________________________________ 2. _______________________________________ 

3. _______________________________________ 4. _______________________________________ 

5. _______________________________________  

10. �����&�% 
)�,��!#&� ��/�"�� 
(!&$#. social media) )� 
�/&�)"*! &! !#!%=� � 
�#!%@���� +%� #"F�%� 
$� =���)%!% &! �&%��&�% 
(! /! )��/�#"*!!% 
��)#�;!, �)=")%*!, 
��$#�/� � =!=*� '�#� 
/�"$� �&@���!,�� �/&� 
)� /�"$�. �,��!#&�%� 
��/�"�� ��:� /! 
=���)%!% �!(#�<&� 

@����: %�=)%, )#�=�, !"/�� � *�/�� (!��)�. ���"#!�&� )�,��!#&� ��/�"�� )� 
'#�$�*�%�, @��"��%�, ��/=!)%�%�, *�=�-!�#�=!,��%�, *�/�� '#�$�*�%�, =!=� � 
/�"$�%� @���� &! )�,��!#&� *���:"*!;�.  

+. (+ �. *"  
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В е ж б и  22  

E�������� %� ���	
�� ��%���. 

1. �! +%� � �)&�*! =��"&�,��!;�%�? 

+. �	������	��	
�� ��	��
 
 ������	��	
�� �
��� 	� �������. 

�. #
�	
�� ����
 �� ���
	���. 

�. F��	
�� �
��
 	� �
����. 

F. F��	��� �������� ����� �� ������������. 

2. ���=" =�� ���,�) )� �)%*!�"*! /!*!;�%� � ����!;�%� �&@���!,��? 

+. <�� 	� ����	
�
���. 

�. �
	� 	� ����	
�
���. 

�. ��	��	 	� ����	
�
���. 

F. ���� �� ��
�	�
. 

3. �'��"*!;�%� )� (&!,�, ��+"*!;�%�, $�)%�="#!,��%� � 
���&�)"*!;�%� )�$&!#� )�: 

+. &��
 	� ����	
�
���. 

�. ����	�
 	� ����	
�
���. 

�. �
��	�
 

F. �������
. 

4. �!=� )� ����/�#"*!!% @����%� &! =��"&�,��!;�? 

+. �� ����� 	� ����	
���
��
�� ����� 
 	��
	 	� 

��������. 

�. ���� ����� 	� ��	���	�
	�	���	
�� ����
	
. 

�. ���� �
�	
� ���
�����. 

F. ���� �����
�� 
 ��
�
�� 	� ����	
�
���. 

5. ��$! &��! ��*�!%&! @���! �/ �)��!C!<�% /� 
����!<�% &! ���!=!%! ('��"*!�� (!: 

+. ��	�	����	� ����	
�
���. 

�. ����	� ����	
�
���. 

�. �����	� ����	
�
���. 

F. 	���� ����	
�
���. 
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6. #"+!;�%� *�)%� &! 
%�#�*�(��! ���%)%!*"*!: 

+. ��	�	����	� 
����	
�
���. 

�. ���	� ����	
�
���. 

�. ������� ���� ���
��. 

F. �
������ 	� 

	&����
����. 

7. ��*�!%&�%� =��"&�,��!;� &! ����!<�% 
=�& �)��!C!<�% �: 

+. ���	����	� ����	
�
���. 

�. �
�	��	� ����	
�
���. 

�. �
	�	� ����	
�
���. 

F. �
	
��� ����	
�
���. 

8. ��� )� @����%� &! =��"&�,��!;�? 

+. �����	� 
 	������	�. 

�. )���
�� �� ���
�. 

�. ����
	� �� 
���. 

F. "�	����	� ��� �����. 

9. ����!%! &! =��"&�,��!;� =��!+%� )� 
�)%*!�"*! ���=" �($�*���&� � &!��+!&� 
('���*� �: 

+. �����	�. 

�. ����	�. 

�. ��
�
��
���. 

F. �
	�	�.  

10. ���&�)"*!;�%� ���!=� =�� &� )� 
�($�*���&� �#� &!��+!&� ���%)%!*"*!: 

+. 	������	� ����	
�
���. 

�. �
	
��� ����	
�
���. 

�. ���
�	� ����	
�
���. 
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11. �/�& ��/���& ���%�����!< &! )*��!%! /�*��=! L ��!%�# ���!=!. ��� :�*��# *� 
���="�=�!&)=�%� (����, ! %!! *� =�&%�&�&%!#&�%� (����. ��$�*!%! /�*��=! � 
��&!G��=! &! =���!&��! (! �#�<&� ����(*�/�. �!! �! �����#! ���!=!. �%� %��'! 
%!! /! (&!� =�$! ����! ���!=!? 

+. (� �� �	��
�
�, ����� 
 ������
 ���� � �����. 

�. (� �� ��	���, ����
� 
 ���
��. 

�. (� �� ���
�� 
 �	��� �� ��������. 

F. (� 	����
 ���� 	� �������
. 

12. �!%=�%� �)��!%�# ���!=! &! )*��!%! C��=! =��! )%"/��! *� 
!(�)=�%� (����. �!! �! /�'�*! ���!=!%!, �! <�%! � )� �!)��#�:"*!. ��� 
<�=�� %��'! /! $� &!��!*� %!!? 

+. +���� 	� ��������� 	� �������. 

�. )������ 	� 	����� 	� �
��� 	� �������
. 

�. )���
�� 	� ���
�
��� 
 �
&������. 

F. )�������� 	� �����
�� 
 &���
�� �� ��	
.  

13. �/�& '�(&�)��& �!'�%� *� )*��!%! )#":'! &! ,�&%�!#! =!=� ����!%��. ��$�*�%� 
�!'�%&� ��)%� � �����, �'�!'�%=!, )�#�=%��!;� � %�#="*!;�%� &! ���!=�%�. � 
=!=*� ���,�)� �!'�%� %��? 

+. �
�� 	� �������.   �. ��	�� 	� ������.   

�. )�� 	� ����	�.   F. ����� 	� ���
��� �
��
. 

14. �#!/!%! %�&��G��=! � ����!%��=! *� ��'�#�& ����!%��. �!'�%� *�C� )�/"� 
$�/�&�. �!! )� �/",��!, ��)�%"*! ="�)�*�, �'"=�, %��&�&(� � )���&!��. �!'�%� 
)� #�,�&,! (! �!'�%! /�'��&! �/ ��"+%*�%� &! ����!%���. ����/�#�%� =�� 
)��/)%*! $� =���)%� %!! (! /! �! ���&�)� ���!=!%!? 

+. ��	��
.  �. ����
.  �. '�����	
�
.  F. )��
	��
. 

15. �!=� )� ����/�#"*!!% @����%� &! 
=��"&�,��!;�? 

+. )���� 	� ����	
���
��
��  
����� 
 	��
	 	� 
��������. 

�. ����� 	�  
��	���	�
	�	���	
�� ����
	
. 

�. �
�	
� ���
�����. 

F. E����
�� 
 ��
�
 	� ����	
�
���. 
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� � � �  � �  

ПРИМЕР 1   

I(%/2(/%"%, 02"%"*"7"%, $(%/2(/% )/2#$)"%, /7/*%2"()*4%4 0"?%4, 24'8"#"2"% #" 
2/47(" #2/9/ (IRC), )52@4C/%", 6/%5#4C/%" $ *"2$)($6*"%" $9/ )/ #" 3"9/("% (4 
4#)%2$)*4%4 *"904($14 „N"*)“. 

J4 *"904($14%4 „N"*)“$(%/2(/%"% 02/%)%4#5#4 )#/%)*4 92/B4 )")%4#/(4 "3 
$7143($+$ *"9015%/2)*$ 92/B$ ?$259 )#/%"%. 

 S#44 *"904($14 8" *"2$)%$ $(%/2(/%"% *4*" 9"3/7"% �
��e� D ��
��. G/2#/2$%/ 
0")%"14(" )/ #*756/($ #" 92/B4%4 $ 9/H5)/&(" 24'9/(5#44% 0"34%"+$, %4*4 ?%" (4 )/*"1 
*"2$)($* #" )/*"1 9$8 95 / 3")%40/( *"1 &$7" 0"34%"* "3 *"1 &$7" )/2#/2 ?%" )/ (4"H4 *43/ 
&$7" #" )#/%"%. I()%259/(%$ *"$ 8$ *"2$)%$ *"904($14%4 „N"*)“ )/: 

� A24#$74%4 '4 02/(/)5#4C/ 0"34%"+$ (4 $(%/2(/% )/ (42/6/($ 02"%"*"7$. 
� G/*"1 *"9015%/2 '4 34 &$3/ 0"#2'4( (4 $(%/2(/% 9"24 34 $94 )#"14 $(%/2(/% 432/)4 

*"14?%" )/ "'(465#4 )" *24%/(*4%4 IP. G" "#44 432/)4 *"9015%/2"% 9"B/ 34 &$3/ 
02"(413/( $ 34 8$ 3"&$#4 0"%2/&($%/ 0"34%"+$ "3 $(%/2(/%, 4 #" $)%" #2/9/ $ 34 
$)024R4 )#"$ *"( 3258$ *"9015%/2$ (4 $(%/2(/%. 

� §$29$%/ *"$?%" 8" "#"'9"B5#44% 0"#2'5#4C/%" (4 $(%/2(/% )/ #$*44% $(%/2(/% 
)/2#$) 02"#413/2$ (ISP).  

���
��� �� ���������� 

� E4*" *"95($+$24 *"904($14%4 „N"*)“? 
� E"1 / (/1'$( 9"3/7 (4 )/2#/2? 
� E"$ 024#$74 (4 *"95($*4+$14 8$ *"2$)%$? 
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ПРИМЕР 2  

E"904($14%4 '4 942*/%$(8 $ "3(")$ )" 14#(")%4 „P2/* 9$(/2“ "3 §24(*@52% 
24&"%$ (4 /#2"0)*$"% 04'42 25 8"3$($. A"'(4%4, 2/("9$24(4 $ &2/(3$24(4 *"904($14 )" 
#2#($ 5)0/)$ #" '/914%4 $ )#/%)*$ 249*$. K" 02"+/)"% (4 *"95($+$24C/ *"2$)%$: 

� ������� – �
������ (8"#"2($ '&"2"#$ *4*" 7$(8#$)%$6*$ /3$($+$) 
� ������� – �
�
������ ($(%"(4+$14, &"14 (4 874), 4*+/(%, B428"( $ )7.) 
� �
������� – �
������ (#*7565#4 )è ?%" / (40$?4(" *4*" '&"2, 24*"0$)…) 
� �
������� – �
�
������ (#" *"/ )/ #*756/($ 0"7"B&$%/ $ 3#$B/C4%4 (4 )$%/ 

#$37$#$ 3/7"#$ (4 %/7"%" 

���!�	� �� �
&�
���� 

� I94 7$ #" >4*/3"($14 #4*#4 *"904($14? 
� E43/ 8$ 87/34%/ 4*%5/7(")%4 $ '(46/C/%" (4 #4*#"%" *"95($+$24C/? 
� !4024#/%/ %$9 )" #4*#$ *"95($*4+$$. 
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